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CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND TOTHE STUDY
 Social media are computer mediated tools that allow people to create, share or exchange information, ideas, and pictures/videos in virtual communities and networks. Social media is defined as "a group of Internet-based applications that build on the ideological and technological foundations of Web 2.0, and that allow the creation and exchange of user-generated content." Furthermore, social media depend on mobile and web-based technologies to create highly interactive platforms through which individuals  and communities share, co-create, discuss, and modify user-generated content. They introduce substantial and pervasive change to communication between businesses organization communities and individual. These changes are the focus of the emerging held of techno self studies. Social medial differ from traditional or industrial medial in many ways. Including, quality, reach, frequency, use ability, immediacy and performance. Social medial operates in a dialogic transmission system, (many sources to many recovers) this is in contrast to traditional medial that operate under memo logic transmission model (One sources to many receivers). “Social Media has been broadly defined to refer to the many relatively inexpensive and widely accessible electronic tools that enable any one to publish and access information, collaborate on a common effort, or build relationship. 
	The practice of public relation has no doubt witnessed a phenomenon growth and development in Nigeria in the 1940’s not only has it been formally recognized by law with the promulgation of decree 16 of 1996 out more organization now engaged public relation professional to act as “badge between them and their various “public” others also utilize the enterprise of public relations consultants to promote their image since it is a fact that no organization can service outside of public relations. 
	Nevertheless it would seem that more and more organisations and coming to the realization that public relation are an essential aspects of their operations, without which their efforts and success might go in noticed. For example in Nigeria today most people feel that public relation services in efficient and corrupt.
This perception reins deep that no exception is likely to be conceded. Yet if an empirical survey as to be conducted, it might be discovered government establishment are far more efficient that their private sector by the public sector whereas under a systematic public relations program, they can extricate themselves from this collective image and project them in a positive and very appealing light.
However, some companied and individuals doubtful about the impact of public relations and do not appreciate the need for it within corporate existence other relegate it  to the background since it is not considered to be strategic importance.
Generally, public relations is being taken as the most confused discipline in Nigeria and perhaps in the world. many people often confuse public relations with propaganda. publicity aimed at achieving sales, advertising merely press relations, while some people have brought public relations to ridiculous state that when they exaggerate the qualities of their colleagues to another person, they will say they are doing relation on behalf of their colleagues. But here in the fact that some of these are part of the tools which the public relation, officials used to successfully perform their duties of attaining and maintaining success for an organization.
Broadly speaking. public relations concern itself with creating goodwill for an organization and its people and ensuring a positive perception by its public. It examine public attitude and evaluates the policies of procedures of an organization vis - a-vis the public understanding and acceptance.
Public relations is a broad concept to the extent that it relates to different discipline and it relevant to the effective operation of virtually all organization for this concept cannot be complete without taking into conclusion this all pervasive reliance of public relation to every organization.
It must however, be borne in mind that the prestige and perception of the public relation to profession are continually being determined by the attitude and outlook of its practitioners. Whose with famous experience in this field cover different economic sectors and organizations bear the full weight of the application of public relations principle and so their vies, being shaped by many years of practice are valuable aspect of the study of public relations as touching public opinions. 
Many authorities have contributed immensely to the success of defining public relations. Some scholars believed and wrote on it as act (deed) representative (representing) a group or organization. Public relations are deliberate planned and sustained effort to establish and maintain mutual understanding between an organization and its publics. Public relations are the propagation of the personality of the organization.
This states the importance of communication between the organization and its public .Public relations project the management personality of which the public relations department represents, through their activities with the use of their perspective tools (i.e. Print and electronic media).The aim is to create favorable atmosphere between an organization and its publics. public relations involve anything that is focused, improving and enhancing the low of communication between institution and its publics. All organization whether profit oriented or not, cannot thrive in isolation of public good will all organization are identifies with their peculiar publics, whose interactions with the public determine the success or failure of hat organisation.
Every organization of significance should allocate specific responsibility for the overall development and monitoring of polices in relationship with both its external and internal publics. To complies this however public relations must be a management function.
To this effect, ‘’ public relation is a deliberate planned and sustained effort to establish mutual under standing between the firm and public". In effect, the effectiveness and efficiency of public relation programme must therefore originals from sound policies decision of thc management . this is be cause commercial banks view by public, from their policy strategies and decision. Since such effect the in varying degrees , for their polices to be meaningful, and realistic employees must be good ambassadors of their companies, because any mis-representation on the part of these employees, will tarnish the image of the organization hence every employees irrespective if his class it grade must be involved in monitoring, fostering, understanding good will and public relation through responsible performance.
Public relations of any organization no natter the size must stand to liaise between the organization as and its various customers and potential buyers towards the organization.
This is borne out of the fat that public relations department feels he pulse of its customers and potential buyers though systematic monitoring activities.



1.2     STATEMENT OF THE PROBLEM
Organizations are facing problem with its various public. Employees, customer, community. media e.t.c some of these problems could be stated as follow: relationship between the management and its subordinates. The community fails to identify with the organization fails to accept and approve the community in which it is situated.
The consumer fails to patronize due to misleading and inadequate advertisement, poor labeling, packaging inadequate service rendered by the organization. The public officers arc always faced with various problem associated for publication relation in ensuring that customers arc satisfied.
1.3 OBJECTIVES OF THE STUDY
The major objectives of the study are to examine the impacts of public relations on the organizational success. Other objectives are as follows:
i. 	To highlight the impact of social media on performance of faith based associations and its significance in the success of an association.
ii. 	To identity the importance of social media on public relations department of faith based organization.
iii.	 To identify the effect of decision making by public relation department in achieving associations goals and objectives.
1.4 RESEARCH QUESTIONS
1. 	What are the impacts of social media on performance of faith based associations and its significance in the success of an association?
2. 	Docs social media effect have effect public relations department of faith based	organization?
3. 	What are the effect of decision making by public relation department in achieving	associations goals and objectives?
4. 	What arc the relationship between public relation department and other functional
department of an organization?
5. 	What are the problems facing public relation department of faith based organization
1.6 THE SIGNIFICANCE OF THE STUDY
This study will assist in making a positive impact in achieving organizational goals. Apart from organizational goals, the study will also help organization to gain acceptance from the public hrough a well-planned programme of public relations that  will lead and customer patronage. 
This study will also help to erase the notion that it is of no significant impact on the overall success of the organization.
Furthermore, the study will also help it also relates with the public in order to achieve the deserved success for an organization.
This particular study if properly read and digested will be a great use to member of an organizations management. Public relations practitioners and even the entire workforce in improving the performance of the misconception of the study by organization, general public as well as the organization by exposing the themselves. Also provide useful ideas on how well or ways to improve the standard of this study in Nigeria and the whole in general. 
This study also helps the management and employee get together to the public relation tools that is highly commanded to the organization. It is however a tool that need careful heading. Management and staff to get tougher in any organization for setting devoid of official parapliernalia. It allows the chief executives to get to know his staff more intimately.
1.7 SCOPE AND LIMITATION OF THE STUDY
The scope and limitation of the study is identify the significance of public relation in customers satisfaction in service rendering organization with special emphases on Airtel Nigeria. This study will be evaluating some functions performed by the public relations department in an organization and how it also relates with the public order to achieve the deserved success for an organization.
1.8 DEFINITION OF TERMS
For the purpose of the study, the various definition will defined.
I. 	SOCIAL MEDIA: arc websites and programmes that helps people talk to each other, get involved, share information and work together, People use social media to stay in touch with their friends, family, and neighbours.
II.	 PUBLIC RELATION: it is the practice of managing and disseminating information from an individual or an organization to the public in order to influence their perception. 
III. 	STUDENT: A person formally engage in learning especially one enrolled in a school or college 
IV.	 INSTITUTION: An establish organization or corporation (such as a bank or university) especially of a public character
V. 	ASSOCIATION: a group of person share common interest or a common purpose
and who are organized with varying degree of formality.
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