Audience perception on the credibility of social media platform as surveyor breaking news in Nigeria 
1. Introduction
In recent years, social media platforms have become primary sources for breaking news, providing real-time updates and widespread reach. However, the credibility of these platforms as news sources is often questioned, especially due to the prevalence of misinformation and unverified content. In Nigeria, where social media is widely used, it’s essential to understand how audiences perceive the reliability of social media for accurate and timely news updates. This study focuses on exploring the perception of Nigerian audiences regarding the credibility of social media platforms as sources for breaking news.
 This research aims to examine how Nigerian audiences perceive the credibility of social media as a news source, focusing on its strengths, weaknesses, and overall trustworthiness in delivering breaking news.

2. Problem Statement
While social media platforms are popular for breaking news, the accuracy and reliability of these platforms remain a concern due to the prevalence of false information. There is limited research on audience perception of the credibility of social media for breaking news in Nigeria. This study seeks to address this gap by assessing Nigerian audiences’ trust levels and perceptions regarding the use of social media platforms as credible sources for real-time news.

3. Objectives and Research Questions
Main Objective: To assess audience perception of the credibility of social media platforms as sources for breaking news in Nigeria.

Research Questions:
How credible do Nigerian audiences perceive social media platforms to be for breaking news?
What factors influence audience trust in social media as a news source?
How does social media compare with traditional news sources in terms of perceived reliability?


4. Justification of the Study
With the rise of social media as a dominant news source, it’s crucial to understand public perceptions of its credibility, especially in contexts where misinformation can have significant social impacts.
This study will provide insights into the factors shaping trust in social media for breaking news, guiding media practitioners, policymakers, and platform managers in enhancing credibility and addressing misinformation.

5. Theories
Media Credibility Theory: This theory examines the trustworthiness and reliability audiences assign to various media channels. It can be used to understand the factors influencing audience trust in social media platforms for news.

Uses and Gratifications Theory: This theory explores why audiences actively choose specific media to fulfill their needs. It helps analyze why people turn to social media for breaking news and what expectations they have regarding its credibility.

6. Methodology
Research Design: This research will employ a quantitative approach, using surveys to gather data on audience perceptions of the credibility of social media for breaking news.
Sample: The study will target a sample of 100 Nigerian social media users across various demographics, ensuring diversity in age, education level, and social media preferences.
Data Collection: Data will be collected using structured questionnaires focusing on respondents’ trust levels, experiences, and perceptions regarding social media as a source of breaking news.

Data Analysis: Survey responses will be analyzed statistically to identify patterns in audience perceptions of social media credibility. 







