CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS 
4.0	Introduction
	Data analysis is the most crucial part of any research. Data analysis summaries collected data. It is a process used by researcher for reducing data to a story and interpreting it to derive insights.
	In this chapter data are organized into table so that statically and logical conclusion can be gotten frills the collected data and merit will be discussed. In this research work, the simple percentage tabular presentation in presenting the primary data generated from the field. Doing this would enable easy, convenience clarity and vetted comprehension. The researcher present all the questionnaire items that would provide answers to the researchers identified problem and all presentations and analysis shall be in conformity with questionnaire items and responses.
4.1	Data Presentation 
	Data presentation is defined as the process to using various graphical formats to usually represents the relationship between two or more data sets so that an informed decision can be made based on them. It also refers to the organization and presentation of data into tables, graphs, charts e.t.c. However, the organization and presentation of data shall be according to questionnaire items and responses in the (20) twenty questionnaire items developed from the three framed researcher questions the researcher aimed that using them to provide answer to his topic problem.
	A total of (100) one hundred copies of the questionnaire were produced and distributed to the researcher sample populace. All presentations are done in simple percentage tabular mode, while simple descriptive analysis technique was used to describe what items were contained in the tables.
Distribution Table
	RESPONDENTS 
	FREQUENCY 

	Number of questionnaire distributed 
	100

	Number of questionnaire returned 
	100

	Number of discard 
	Nil

	Number of questionnaire 
	Nil


          
From the above table it can be seen that the respondent were people of Ilorin. Number of questionnaire distributed were 100, the percentage was 100%, number of questionnaire returne d was 100, No of discard was Nil, number of questionnaire not returned Nil and number of questionnaire presented and analysed are 10.
Question 1: Do you have any X handle?
Table I
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Yes 
	60
	30%

	No
	40
	20%

	Total 
	100
	50%


Source: field work 2025
	From the above, 60(30%) of the respondents have access to x, while the 40(20%) on the respondent does not.


Question 2: How do you assess it?
Table II 
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Own Phone
	95
	47.5%

	Parent phone 
	1
	0.5%

	Laptop 
	4
	2%

	Total 
	100
	100%


Source: field work 2025
	The table above shows that shows how the respondents access X as 194 (97%) of the respondents access it through their own phone, 1(1%) of the respondent access it through parent phone, while 5(5%) of the respondent access it through laptop.
Question 3: How often do you make use of it?
Table III
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Very often 
	85
	42.5%

	Quite often 
	10
	5%

	Not often
	5
	2.5%

	Total 
	100
	100%


Source: field work 2025
 	From the above table, it shows how the respondents often make use of X as 85(42.5%) of the respondents make use of it very often, while 10(5%) don’t often make use of it while there is none of the respondent who does not make use of it all is 0%.


Question 4: Base on your experience on X is it a good platform for political participation 
Table IV
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Yes 
	99
	99%

	No
	1
	1%

	Total 
	100
	100%


Source: field work 2025
	The above explains the responses of the respondent to the question as 99(99%) of the respondent agreed that X is a good platform for political participation while 1(1%) of the respondent do not agree.
Question 5: How often do you use X for political participation 
Table V
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Very often
	65
	32.5%

	Quite often 
	30
	15%

	Not often
	5
	2.5%

	Not at all
	0
	0%

	Total 
	100
	100%


Source: field work 2025
	The above table shows how the respondents often make use of X for political participation as 65(32.5%) of the respondents make use of it very often, 30(15%) quite often, while 5(2.5%) don’t often make use of it while there is none of the respondent who does not make use of it at all for political participation.
Question 6: X has become an increasingly important platform for political candidates to connect with voters and disseminate their message 
Table VI
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly agree
	85
	42.5%

	Agree
	10
	5%

	Neutral 
	5
	2.5%

	Disagree
	0
	0%

	Strongly disagree 
	0
	0%

	Total 
	100
	50%


Source: field work 2025
 	The table above shows that 85(42.5%) of the respondents strongly agree with the statement that X has become an increasingly important platform for political candidate to connect with voters and disseminate their messages 10(5%) agree to it 10(5%) 5(2.5%) are Neutral, while none of the respondent disagree and strongly disagree with the statement.
Question 7: X has proven to be a source of news for youths 
Table VII
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	65
	32.5%

	Agree
	25
	12.5%

	Neutral 
	5
	2.5%

	Disagree 
	3
	1.5%

	Strongly Disagree
	2
	1%

	Total 
	100
	100%


Source: field work 2025
From the work above table 65(32.5%) of the respondent strongly agree to the statement that X has proven to be a source of news for youths 25(12.5%) agree to it 5(2.5%) are Neutral, 3(1.5%) disagree with it while 2(1%) of the respondents strongly disagree with it.
Question 8: X helps to bring political candidates closer to the youth
Table VIII
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	50
	25%

	Agree
	25
	12.5%

	Neutral 
	10
	5%

	Disagree 
	10
	5%

	Strongly Disagree
	5
	2.5%

	Total 
	100
	100%


Source: field work 2025
 	From the table above 50(25%) of the respondent strongly agree X helps to bring political candidates closer to the youth, 25(12.5%) agree to it 10(5%) are neutral, 10(5%) disagree with it, while 5(2.5%) of the respondents strongly disagree with it.







Question 9: X is also used by the political candidates to gain the support of the youth during election
Table IX
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	55
	27.5%

	Agree
	20
	10%

	Neutral 
	15
	7.5%

	Disagree 
	8
	4%

	Strongly Disagree
	2
	1%

	Total 
	100
	100%


Source: field work 2025
	Table 9 show how respondents strongly agree with the statement that X is also used by the political candidates to gain the support of the youth during election as 55(27.5%) respondents strongly agree 20(10%), agree to it, 15(7.5%) are neutral, 8 (4%) disagree to it while 2(1%) of the respondents strongly disagree with the statement.


Question 10: X performs a crucial role in carrying out political activities during election  
Table X
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	55
	27.5%

	Agree
	20
	10%

	Neutral 
	15
	7.5%

	Disagree 
	8
	4%

	Strongly Disagree
	2
	1%

	Total 
	100
	100%


Source: field work 2025
	Table 10 shows how respondents strongly agree with the statement that X is also used by the political candidates in carrying out political activities during election as 65(32.5%) respondents strongly agree, 25(12.5%) agree to it, 5(2.5%) are neutral, 3(1.5%) disagree with it, while 2(1%) of the respondents strongly disagree with the statement.


Question 11: X is mostly use and adopt by the youth in participating in political affairs due to it’s low consumption of mobile data
Question 11: 
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	75
	37.5%

	Agree
	15
	7.5%

	Neutral 
	5
	2.5%

	Disagree 
	3
	1.5%

	Strongly Disagree
	2
	1%

	Total 
	100
	100%


Source: field work 2025
 	From the table above 75(37.5%) of the respondents strongly agree that x is mostly use and adopt by the youth in participating in political affairs due to it’s low consumption of mobile data. 15(7.5%) of the respondents agree, 5(2.5%) remains neutral, 3(1.5%) disagree with this point while 2(1%) of the respondents strongly disagree.



Question 12: Open a room for the youth where they question their leaders about their policy 
Table XII
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	50
	25%

	Agree
	25
	12.5%

	Neutral 
	12
	6%

	Disagree 
	8
	4%

	Strongly Disagree
	5
	2.5%

	Total 
	100
	100%


Source: field work 2025
   	The table 12 above show how respondent respond to the statement that X open a room for the youth where they question their leader about their policy as 50(25%) strongly agree, 25(12.5%) agree to it 12(6%) remains neutral, 8(4%) disagree, while 5(2.5%) of the respondents strongly disagree with this point.


Question 13: X platform serve as the watch dog between the people and their representative on their political activities 
Table XIV
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	54
	27%

	Agree
	18
	9%

	Neutral 
	10
	5%

	Strongly Disagree
	12
	6%

	Disagree 
	6
	3%

	Total 
	100
	100%


Source: field work 2025
	The table above shows that responses of the respondent to the statement above as 54(27%) strongly agree 18(9%) agree to it, 10(5%) remains neutral, 12(6%) strongly disagree while 6 (3%) disagree to the statement.


Question 14: X helps in promoting free and fair election 
Table XV
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Strongly Agree
	56
	28%

	Agree
	18
	9%

	Neutral 
	14
	7%

	Strongly Disagree
	8
	4%

	Disagree 
	4
	2%

	Total 
	100
	100%


Source: field work 2025
	The above shows the responses of the respondent to the statement X helps in promoting free and fair elections as 56(28%) strongly agree, 18(9%) agree, 14(7%) remains neutral, 8(4%) strongly disagree while 4(2%) disagree to the point.


4.1.1	Analysis of the Demographic Segment 
Question 15: Distribution of the Age of Respondents
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	18 – 25
	70
	35%

	26 – 35
	29
	14.5%

	36 – 45
	1
	1%

	46 and above 
	0
	0%

	Total 
	100
	100%


Source: field work 2025
	In the above table, 70 respondents on (35%) fall between age bracket of (18 – 25) years and 29 respondents on (14.5%) fall between the age brackets of (26 – 35) years for the age bracket of (36 – 45) years we have 1 respondents on 1% and then 0 respondents 0% represents for age 46 years and above.
Question 16: Distribution of Sex Respondents 
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Male
	52
	76%

	Female
	48
	24%

	Total 
	100
	100%


Source: field work 2025
	In the response to the question of the distribution of respondents according to their sex, 52 respondents representing 25.1% of the population are male while 48 representing 24% are female.



Question 17: Distribution of Religion 
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Islam 
	60
	30%

	Christianity 
	40
	20%

	Total 
	100
	50%


Source: field work 2025
	The above table shows the number of respondents religion and from the table 60(30%) are Muslims religion while 40(20%) of the respondents are Christian.
Question 18: Martial Status
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Single 
	88
	44%

	Married 
	12
	6%

	Divorce 
	0
	0%

	Total 
	100
	50%


Source: field work 2025
	The table 18 above shows the marital status of the respondents. According to the table 88(44%) are single, 12(6%) are married while 0(0%) of the respondents is divorce.


Question 19: Occupation
	RESPONSES 
	FREQUENCY 
	PERCENTAGE (%)

	Students 
	90
	45%

	Civil Servant 
	5
	2.5%

	Traders
	0
	0%

	Others 
	5
	2.5%

	Total 
	100
	100%


Source: field work 2025
Table 19 above shows the occupation of the respondents according to the table 90(45%) are respondents for students 5(2.5%) are respondents for civil servants, 0(0%) none of the respondents are traders, while 5(2.5%) are those i.e. people with various occupation.  
4.2	Analysis of Research Questions 
Question 1: what is the motivation behind the usage of x by the Nigerian youth for political participation during the 2024 general election?
	Table 4 answered the motivation behind the usage of x social media for political participation as it was gathered that in table 4 that (99%) of the respondents agree that x is a good platform for political participation while 1(1%) of the respondent do not agree therefore making them to be motivated in using x for political participation.
	Table 6 also answered this research question one as it’s relating to the motivation of using x for political participation as it was gathered that 85(42.5%) of the respondents strongly agree with the statement that x has become an increasing important platform before political candidates to connect with voters and disseminate their messages 10(5%) agree to it, 5(2.5%) are neutral, while none of the respondent disagree and strongly disagree with the statement.
	Table 11 also answered this research question as it was gathered that 75(37.5%) of the respondent strongly agree that x is mostly use and adopt by the youth in participating in political affairs due to it’s low consumption of mobile data, 15(7.5%) of the respondents agree to it 5(2.5%) remains neutral, 3(1.5%) disagree with this point while 2(1%) of the respondents strongly disagree.
	Table 12 also answer this question as it was gathered that 54(25%) of the respondents strongly agree to it’s statement that x open a room for the youth where they question their leaders about their policy as 25(12.5%) agree, 12(6%) remains neutral, 8(4%) disagree, while 5(2.5%) of the respondents strongly disagree with this point.
Question 2: To what extent do Nigeria youths make use of x for political participation during the 2024 general election? 
	Table 9 answered this research question as it was gathered that 55(27.5%) respondent strongly agree x is used by the political candidate to gain the support of the youth during election as 20(10%) agree to it 15(7.5% are Neutral, 8(4%) disagree with it while 2(1%) of the respondents strongly disagree with the statement.
4.3	Discussion of Findings
	The purpose of this study is to examine the perception and use of x and youth participation in 2024 general election in Nigeria. The result obtained the statistical analysis in this study was used to provide an answer to this research study, as data were presented into table using simple percentage tabular presentation in the chapter four of this study to provide an answer to the question raised in this study.
	Definite question were asked in the questionnaire to generate answers to each of the questions posed in this study. 100 questionnaires were administered to the respondent and all the copies of the questionnaire were returned.
	Our findings confined that x has become an increasingly important platforms for political candidate to connect with voters and disseminate their messages as 85(42.5%) of the respondents strongly agree with the statement 10(5%) agree to it, 5(2.5%) remain Neutral while none of the respondent disagree and strongly disagree with the statement.
	We also discovered that x helps to bring political candidates closer to the youth as 50(25%) of the respondents strongly agree with the statement, 25(12.5%) agree to it 10(5%) are Neutral, 10(5%) disagree with it, while 5(2.5%) of the respondent strongly disagree about it.
	It was also discovered that x performs a crucial role in carrying out political activities during election as 65(32.5%) respondent strongly agree, 25(12.5%) agree to it, 5(2.5%) are Neutral, 3(1.5%) disagree with it, while 2(1%) of the respondent strongly disagree with the statement.
	We also discovered that x is mostly use and adopt by the youth in participation in political affairs due to it’s low consumption of mobile data. 75(37.5%) of the respondents strongly agree to it. 15(7.5%) of the respondents agree to it, 5(2.5%) remain Neutral 3(1.5%) disagree with this point while 2(1%) strongly disagree to this statement.
	It was also discovered that x open a room for the youth where they question their leaders about their policy as 50(25%) strongly agree, 25(12.5%) agree, 12(6%) remain neutral, 8(4%) disagree while 5(2.5%) strongly disagree to this statement.
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