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ABSTRACT
The alarming rise in kidnapping across Nigeria, particularly in Kwara State, has necessitated the deployment of various communication strategies to raise public awareness and mobilize action. Among these strategies, radio advocacy has emerged as a powerful tool due to its wide reach and accessibility, especially in rural and semi-urban communities. This study investigates the effectiveness of radio advocacy and campaigns in combating the menace of kidnapping in Kwara State.
The research adopts a survey research method, utilizing structured questionnaires administered to a sample population drawn from selected local government areas in Kwara State. The study examines the frequency and content of anti-kidnapping messages on radio, assesses the public’s awareness and perception of such campaigns, and evaluates their impact on behavioral change and community security consciousness.
Findings reveal that radio advocacy plays a significant role in sensitizing the public about the dangers and implications of kidnapping, while also influencing the adoption of preventive measures. However, the study also identifies limitations such as inconsistent campaign scheduling, lack of community involvement in content creation, and limited reach in remote areas.
Based on the findings, the study recommends a more coordinated effort among media houses, security agencies, and community leaders to ensure the sustainability and effectiveness of radio campaigns. It also suggests that messages be broadcast in local languages and integrated with other traditional media for better audience comprehension and impact.
This study contributes to the growing body of literature on media advocacy and its relevance in addressing societal insecurity, offering practical insights for media practitioners, policymakers, and security stakeholders.
Keywords: Radio Advocacy, Kidnapping, Campaign, Security Awareness, Kwara State, Mass Media
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CHAPTER ONE
INTRODUCTION
1.1 BACKGROUND TO THE STUDY
Kidnapping has become one of the most alarming security challenges facing Nigeria today. It is a crime defined by the unlawful seizure or abduction of individuals, often for ransom or other forms of leverage, and it leaves a devastating impact on its victims, families, and the society at large. The rise in kidnapping cases over the years has created an atmosphere of fear and insecurity across the nation, disrupting lives and destabilizing communities. Although Kwara State has historically enjoyed a reputation for being one of Nigeria's safer regions, it has not been spared from this growing menace. Recent incidents highlight the urgent need for innovative strategies to combat kidnapping and restore public safety. Among the many tools available for such campaigns, radio has emerged as a particularly powerful medium, capable of reaching a wide and diverse audience effectively. (Mustapha, F. 2020)
Kidnapping, as a crime, has evolved in sophistication and frequency. Its consequences extend far beyond the immediate harm to victims and their families. It paralyzes economic activities, as people are often afraid to travel or engage in commerce in areas perceived as unsafe. Moreover, the psychological trauma endured by victims often lingers for years, creating ripple effects within communities. The situation is further exacerbated by the socio-economic factors that fuel this crime, such as unemployment, poverty, and the failure of law enforcement systems to deter potential offenders. Addressing this crisis requires a multifaceted approach, combining traditional security measures with modern communication strategies to engage and empower the public. (Okojie, C., & Ayodele, O. 2017)
Radio has long been recognized as one of the most accessible forms of mass communication in Nigeria. Its relevance is even more pronounced in states like Kwara, where much of the population lives in rural areas with limited access to electricity, internet, and other modern communication infrastructure. Unlike other mediums, radio transcends these barriers, providing a cost-effective and far-reaching platform for advocacy campaigns. Its ability to broadcast in local languages and dialects enhances its effectiveness, making it a preferred medium for engaging communities on critical social issues, including the fight against kidnapping.
In Kwara State, radio has played a vital role in information dissemination, education, and community mobilization. Its importance cannot be overstated, particularly in addressing security challenges. As a tool for advocacy, radio serves as both a source of information and a platform for dialogue. Through well-crafted programs, it can raise awareness about the dangers of kidnapping, provide tips on prevention, and foster collaboration between citizens and security agencies. This dual role of educating and engaging the public makes radio an indispensable ally in the fight against crime. (Adam G. 2019)
	The choice of Kwara State as the focus of this study is deliberate and significant. Kwara is a unique state in Nigeria, both geographically and demographically. It is located in the North-Central region, serving as a bridge between the northern and southern parts of the country. This strategic location makes it a transit hub for goods and people but also exposes it to criminal networks that exploit its connectivity for illicit activities. Over the years, the state has witnessed a rise in kidnapping cases, particularly along major highways and in rural areas where law enforcement presence is limited. These incidents have not only disrupted daily life but also threatened the state’s socio-economic stability.
Kwara State is characterized by its diverse population, comprising ethnic groups such as the Yoruba, Nupe, and Fulani. This diversity, while enriching the state’s culture, also presents communication challenges. Advocacy campaigns must be inclusive, addressing the needs and concerns of all demographic groups to ensure effectiveness. Radio, with its ability to broadcast in multiple languages and dialects, is uniquely equipped to bridge these gaps. It provides a platform for dialogue and collective action, enabling communities to unite against common threats like kidnapping. (Ibrahim, A., & Sule, H. 2019)
Another factor that underscores the importance of radio in Kwara State is the nature of its economy. Agriculture is the backbone of the state’s economy, employing a significant portion of its population. However, farmers and traders often operate in isolated areas, making them vulnerable to kidnapping. The fear of abduction has led to reduced agricultural productivity in some areas, as people abandon their farms or avoid transporting goods through high-risk routes. Radio advocacy can play a critical role in addressing these challenges by disseminating information on safety measures and rallying support for anti-kidnapping initiatives. (Olaniyi, A., & Alabi, O. 2020).
Moreover, Kwara State boasts a robust radio infrastructure, with numerous stations catering to different audiences. These include state-owned, private, and community-based radio stations, all of which have a role to play in the campaign against kidnapping. For instance, community radio stations can focus on hyper-local issues, providing tailored content that resonates with specific groups. Meanwhile, state-owned and private stations can amplify these efforts, reaching broader audiences and engaging stakeholders at various levels. The diversity of radio platforms in Kwara State presents an opportunity for a coordinated and comprehensive advocacy campaign.
Radio advocacy has proven to be effective in addressing various social issues, from health campaigns to electoral education. In the context of kidnapping, its potential is immense. Beyond raising awareness, radio can serve as a tool for mobilizing action. Interactive programs, such as call-in shows and panel discussions, allow listeners to share their experiences, voice their concerns, and contribute to finding solutions. These programs can also serve as a feedback mechanism, enabling authorities to understand public sentiment and adjust their strategies accordingly. (Bello, H. (2019).
For radio advocacy to succeed, however, it must be strategic and well-implemented. This involves crafting messages that are not only informative but also persuasive, motivating people to take proactive steps against kidnapping. Collaboration with security agencies, civil society organizations, and local leaders is essential to ensure that messages are accurate, credible, and impactful. Additionally, broadcasters must be trained on security-related topics to enhance the quality of their programs. (Adamu, & Lawal, 2019)
1.2 STATEMENT OF THE PROBLEM
Kidnapping is a multifaceted issue with profound implications for public safety, economic stability, and social cohesion. Despite various efforts by the government, law enforcement agencies, and non-governmental organizations to curb this crime, the rate of kidnappings remains alarming. One critical gap in the fight against kidnapping is the lack of effective communication strategies that can engage and empower communities to act. (Anyanwu, A., & Okafor, J. 2020)
The use of radio advocacy in this context is underexplored, yet it holds immense potential. Radio can bridge the information gap, counter misinformation, and provide a platform for dialogue between citizens and authorities. However, the extent to which radio advocacy has been effectively deployed in Kwara State to address kidnapping remains unclear, thus creating a need for this study.
1.3 OBJECTIVES OF THE STUDY
The primary objective of this study is to examine the role of radio advocacy in the campaign against kidnapping in Kwara State. Specific objectives include:
i. To evaluate the strategies used by radio stations to engage communities in Kwara State.
ii. To examine the effectiveness of radio programs in raising awareness about the dangers and prevention of kidnapping.
iii. To assess the impact of radio advocacy on public attitudes and behaviors toward kidnapping.
1.4 RESEARCH QUESTIONS
i. How informed are people about safety measures they can take to avoid being kidnapped or falling victim to similar crimes?
ii. How effective are radio programs in creating awareness about kidnapping in Kwara State?
iii. What are the general perceptions of the public regarding the causes of kidnapping in Kwara State?
1.5 SIGNIFICANCE OF THE STUDY
This study is significant for several reasons:
Policy Formulation: The findings will provide insights for policymakers on integrating radio advocacy into broader anti-kidnapping strategies.
Community Engagement: The study will highlight the potential of radio to empower communities to actively participate in preventing kidnapping.
Media Development: It will offer practical recommendations for radio stations to enhance their advocacy campaigns.
Academic Contribution: The study will contribute to the growing body of literature on the role of media in addressing security challenges.
1.6 SCOPE OF THE STUDY
The scope of this study focuses on exploring the role of radio advocacy in creating awareness and mitigating the menace of kidnapping in Kwara State, Nigeria. It examines how radio programs, campaigns, and public service announcements can effectively communicate safety measures, foster community engagement, and encourage collaboration with security agencies to combat kidnapping. The geographical, thematic, and demographic boundaries of the study are defined as follows:
The study is situated in Kwara State, a North-Central state in Nigeria, characterized by a mix of urban and rural populations. It focuses on the use of radio advocacy in both rural and urban communities, considering the varying levels of radio accessibility and awareness across areas such as Ilorin (the state capital), Offa, Omu-Aran, Patigi, Kaiama, and other local government areas. The study also highlights the role of local radio stations like Harmony FM, Royal FM, and Sobi FM in reaching diverse audiences.
 1.7. OPERATIONAL DEFINITION OF TERMS 
Radio advocacy: refers to the strategic use of radio as a communication platform to promote specific causes, ideas, or policies, often aiming to influence public opinion, mobilize communities, or persuade decision-makers. 
Campaign: is a planned and organized effort to achieve a specific goal or set of objectives, often within a defined timeframe.
Against: something refers to a coordinated effort aimed at opposing or stopping a particular practice, policy, issue, or entity.
Kidnapping: is a serious criminal offense in which an individual is forcibly or unlawfully taken, detained, or confined against their will. It can involve various motives, including ransom, revenge, or coercion for other purposes.

CHAPTER TWO
LITERATURE REVIEW
2.1 CONCEPTUAL FRAMEWORK
Radio advocacy has emerged as a pivotal tool in addressing societal challenges, including insecurity and crimes like kidnapping. The term radio advocacy refers to the strategic use of radio broadcasts to inform, educate, and mobilize communities toward a shared goal. In the context of Kwara State, where incidents of kidnapping have raised security concerns, radio serves as a vital medium for creating awareness and promoting preventative measures.
Kidnapping, on the other hand, involves the unlawful seizure of individuals, often for ransom or coercion. This criminal act disrupts societal stability, instills fear, and hampers economic development. Advocacy campaigns, therefore, aim to counter this menace by disseminating relevant information, fostering community vigilance, and urging authorities to take proactive measures.
The conceptual framework for understanding radio advocacy and its role in campaigns against kidnapping in Kwara State is built on the interplay between media influence, community engagement, and advocacy strategies. This framework highlights how radio, as a medium of mass communication, serves as a catalyst for awareness, behavioral change, and collective action in addressing kidnapping.
Key components of effective radio advocacy against kidnapping include:
· Message Development: Crafting tailored messages that resonate with the target audience.
· Target Audience Identification: Reaching those most vulnerable to kidnapping or capable of mitigating its occurrence, such as community leaders, security agencies, and policymakers.
· Strategic Broadcasting: Utilizing peak listening times and interactive segments to engage the audience actively.
· Feedback Mechanisms: Encouraging listener participation to assess campaign impact and refine messaging.
Key Concepts in the Framework
1. Radio as a Medium of Advocacy Radio has unique characteristics that make it an effective tool for advocacy campaigns:
· Accessibility: Radio is affordable and widely available, even in remote areas of Kwara State, where other forms of media may not reach.
· Language Diversity: Programs can be broadcast in local languages, making them culturally and linguistically inclusive.
· Real-Time Interaction: Call-in programs and live discussions enable direct engagement with listeners.
· Trust and Credibility: Radio stations often hold a significant level of trust within communities, especially when they are locally owned or operated.
Advocacy:
Advocacy involves deliberate efforts to influence public opinion and policy decisions. In the context of kidnapping in Kwara State, radio advocacy seeks to:
· Raise awareness about the causes, consequences, and risks associated with kidnapping.
· Mobilize individuals and communities to take preventive measures and report suspicious activities.
· Advocate for stronger security measures and governmental action against kidnappers.
· Provide support to victims and their families by sharing information about available resources.
Kidnapping as a Social Issue Kidnapping is not just a criminal activity but a complex social issue with economic, political, and psychological dimensions. The root causes often include:
· Economic Hardship: Unemployment and poverty push some individuals into criminal acts like kidnapping.
· Weak Law Enforcement: Inadequate policing and judicial inefficiencies embolden perpetrators.
· Political Instability: Kidnapping is sometimes linked to political conflicts or used as a tool for leverage in disputes.
Community Involvement Community involvement is central to the success of any advocacy campaign. The conceptual framework emphasizes a participatory approach where:
· Community members are not only passive listeners but active contributors to the discourse.
· Collaboration with community leaders and local organizations enhances trust and amplifies the message.
· Feedback from the community is used to refine and adapt advocacy strategies.
Framework Dimensions
The conceptual framework integrates three primary dimensions:
1. Input Dimension
· Resources required for the campaign, such as funding, technical expertise, and collaboration with stakeholders.
· Development of advocacy messages tailored to specific audiences, such as rural communities, urban dwellers, or vulnerable groups.
2. Process Dimension
· Dissemination of messages through radio programs, including talk shows, jingles, interviews, and public service announcements.
· Engagement mechanisms like phone-in segments, social media integration, and listener clubs.
· Monitoring and evaluation to assess the reach and impact of the advocacy efforts.
3. Outcome Dimension
· Short-term outcomes: Increased awareness about kidnapping and preventive measures.
· Medium-term outcomes: Behavioral changes, such as enhanced community vigilance and reporting of suspicious activities.
· Long-term outcomes: Reduction in kidnapping cases and improvement in overall security.
Relationship Between Key Elements
The conceptual framework posits that the relationship between the key elements—radio as a medium, the advocacy process, and community involvement—determines the success of the campaign. For example:
· Effective use of local languages in radio programs can increase listener comprehension and participation.
· Feedback from the community can guide the refinement of advocacy messages, making them more relevant and impactful.
· Partnerships with local law enforcement agencies can enhance credibility and provide actionable outcomes for listeners.
Visual Representation
To visualize this framework, one can imagine a triangular structure:
· Top Corner: Radio as a medium of advocacy (Accessibility, Trust, Language Diversity).
· Bottom Left Corner: Advocacy process (Message development, Strategic broadcasting, Feedback mechanisms).
· Bottom Right Corner: Community engagement (Participation, Collaboration, Reporting mechanisms).
The center of the triangle represents the desired impact: reduced kidnapping rates and a more informed, vigilant community.
Relevance to Kwara State
In Kwara State, radio advocacy campaigns must be tailored to address the unique socio-cultural and economic realities of the region:
· Leveraging community radio stations like Midland FM or Harmony FM for localized programming.
· Engaging religious leaders, traditional rulers, and youth groups to spread the message further.
· Addressing underlying factors, such as unemployment and weak security infrastructure, alongside direct anti-kidnapping messages.
By focusing on these interconnected elements, the conceptual framework provides a structured approach for understanding and implementing radio advocacy campaigns against kidnapping in Kwara State.
2.2 THEORETICAL REVIEW
Several theories underpin the effectiveness of radio advocacy and its role in combating kidnapping. These include:
2.2.1 Agenda-Setting Theory
Proposed by McCombs and Shaw (1972), the agenda-setting theory suggests that media has a significant influence on public perception by determining which issues are considered important. In the context of Kwara State, radio stations can prioritize the issue of kidnapping, making it a focal point for public discourse. By repeatedly highlighting kidnapping cases, safety measures, and government efforts, radio can shape the community's awareness and mobilize collective action.
2.2.2 Social Learning Theory
Developed by Albert Bandura, this theory posits that people learn behaviors through observation and imitation. Radio programs that feature real-life stories, testimonials from survivors, or dramatized scenarios can influence listeners to adopt preventive behaviors and report suspicious activities. By modeling positive actions, radio advocacy campaigns can reinforce societal norms that reject criminal behaviors like kidnapping.
2.2.3 Diffusion of Innovations Theory
E.M. Rogers' diffusion of innovations theory explains how new ideas, behaviors, or technologies spread within a community. Radio advocacy can serve as a platform to introduce and promote innovative strategies for combating kidnapping, such as community policing initiatives or the use of emergency helplines. Early adopters of these ideas, influenced by radio messages, can drive broader acceptance and implementation across Kwara State.
2.2.4 Framing Theory
Framing theory emphasizes how the presentation of an issue can influence public perception. Radio stations in Kwara State can frame kidnapping as a critical threat to societal well-being, thereby eliciting stronger reactions and commitment from listeners. By focusing on the human impact of kidnapping rather than solely reporting statistics, radio campaigns can foster empathy and urgency.

2.3 EMPIRICAL REVIEW
Empirical studies highlight the effectiveness of radio advocacy in addressing social issues, including crime prevention:
2.3.1 Radio Advocacy in Crime Prevention
A study by Okoro and Nwodu (2016) on radio advocacy and crime prevention in Nigeria found that radio remains one of the most effective tools for reaching large audiences, particularly in rural areas. Their research indicated that consistent radio campaigns reduced crime rates in communities by fostering vigilance and encouraging collaboration with security agencies.
2.3.2 Impact of Media Campaigns on Kidnapping Awareness
In a study conducted by Abiodun (2020), the role of media in creating awareness about kidnapping in northern Nigeria was analyzed. The findings revealed that 68% of respondents became more security-conscious due to media campaigns, with radio being the primary source of information. The study underscored the importance of localized messaging tailored to cultural contexts.
2.3.3 Community Engagement through Radio
Adesina (2019) examined the impact of interactive radio programs on community security initiatives in southwest Nigeria. The study found that programs featuring call-ins, expert discussions, and local language broadcasts effectively bridged the gap between authorities and the community. Listeners reported increased confidence in reporting suspicious activities and collaborating with local security outfits.
2.3.4 Challenges and Opportunities in Radio Advocacy
Despite its effectiveness, challenges such as limited access to electricity, low literacy levels, and political interference can hinder the success of radio advocacy. Studies, such as that of Johnson and Ojo (2018), emphasize the need for partnerships between radio stations, non-governmental organizations, and government agencies to overcome these barriers.
2.4 Synthesis of Literature
The reviewed theories and empirical evidence demonstrate that radio advocacy holds significant potential in combating kidnapping in Kwara State. By leveraging its widespread reach and ability to influence public perception, radio can serve as a powerful tool for raising awareness, fostering community vigilance, and promoting collaborative efforts. However, for these campaigns to succeed, they must be context-specific, culturally sensitive, and supported by adequate resources and stakeholder collaboration.

\

CHAPTER FOUR
DATA PRESENTATION AND ANALYSIS
4.0 Introduction
This chapter presents and interprets the data collected through a structured 20-question questionnaire. The analysis focuses on respondents’ awareness, perception, and evaluation of the role of radio advocacy in fighting kidnapping in Kwara State. The responses were obtained from 100 participants.
4.1 Data Presentation and Analysis
Section A: Demographic Data
1. Gender of Respondents
	Gender
	Frequency
	Percentage (%)

	Male
	55
	55%

	Female
	45
	45%

	Total
	100
	100%


Source: Field Survey 2025
There is a near-equal representation of genders among the respondents, with males making up 55% and females 45%. This ensures a balanced perspective in the responses gathered.
2. Age Distribution
	Age Range
	Frequency
	Percentage (%)

	18–25 years
	30
	30%

	26–35 years
	45
	45%

	36–45 years
	20
	20%

	46 years & above
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
Most respondents (45%) fall within the 26–35 age group, suggesting that young adults are the most exposed to radio campaigns. The least responses came from the elderly (5%).
Section B: Awareness and Exposure to Radio Advocacy
3. Are you aware of any radio campaigns against kidnapping in Kwara State?
	Response
	Frequency
	Percentage (%)

	Yes
	80
	80%

	No
	20
	20%

	Total
	100
	100%


Source: Field Survey 2025
A significant majority (80%) of respondents are aware of radio campaigns against kidnapping, indicating a wide coverage and audience reach of such programs.
4. What radio station(s) do you often listen to for advocacy programs?
(Multiple responses allowed, normalized to 100% for clarity)
	Radio Station
	Frequency
	Percentage (%)

	Radio Kwara (AM)
	40
	40%

	Harmony FM
	30
	30%

	Midland FM
	20
	20%

	Royal FM
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
Radio Kwara (40%) and Harmony FM (30%) are the leading stations for anti-kidnapping advocacy, showing their dominance and influence in the state.
5. How frequently do you listen to radio programs addressing kidnapping?
	Frequency
	Frequency
	Percentage (%)

	Daily
	35
	35%

	Weekly
	40
	40%

	Occasionally
	20
	20%

	Rarely/Never
	5
	5%

	Total
	100
	100%


Source: Field Survey 2025
Majority of respondents listen either weekly (40%) or daily (35%) to such programs, indicating strong engagement with the subject.
Section C: Perception and Effectiveness of Radio Advocacy
6. Do you think radio is an effective tool in the fight against kidnapping?
	Response
	Frequency
	Percentage (%)

	Yes
	78
	78%

	[bookmark: _GoBack]No
	22
	22%

	Total
	100
	100%


Source: Field Survey 2025
A large percentage (78%) believe that radio is a powerful and effective platform for anti-kidnapping messages.
7. What aspect of the radio campaign is most impactful?
	Response
	Frequency
	Percentage (%)

	Real-life testimonies
	40
	40%

	Expert interviews
	30
	30%

	News bulletins
	20
	20%

	Jingles/Adverts
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
Real-life testimonies (40%) have the strongest emotional impact, followed by expert interviews (30%), which enhance credibility and understanding.
8. Do you think radio campaigns have reduced kidnapping in Kwara State?
	Response
	Frequency
	Percentage (%)

	Yes
	60
	60%

	No
	40
	40%

	Total
	100
	100%


Source: Field Survey 2025
60% of respondents believe that radio advocacy has contributed to a reduction in kidnapping cases, suggesting measurable impact.
9. How would you rate the quality of anti-kidnapping content on radio?
	Rating
	Frequency
	Percentage (%)

	Excellent
	15
	15%

	Good
	50
	50%

	Fair
	25
	25%

	Poor
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
Half of the respondents rated the content as “Good,” reflecting decent production quality and message clarity.
10. Are the messages in the radio campaign easy to understand?
	Response
	Frequency
	Percentage (%)

	Yes
	90
	90%

	No
	10
	10%

	Total
	100
	100%


Source: Field Survey 2025
A majority of the respondents find the radio content easy to understand, which is essential for effective public enlightenment.
Section D: Impact of Radio Advocacy on Behavior and Safety
11. Have you changed your behavior due to the messages from radio campaigns?
	Response
	Frequency
	Percentage (%)

	Yes
	65
	65%

	No
	35
	35%

	Total
	100
	100%


Source: Field Survey 2025
65% of respondents admitted to changing their behavior positively—this indicates behavior modification as a result of radio messages.
12. Do you now avoid risky areas because of information from radio?
	Response
	Frequency
	Percentage (%)

	Yes
	70
	70%

	No
	30
	30%

	Total
	100
	100%


Source: Field Survey 2025
70% now avoid high-risk areas based on warnings and guidance from radio broadcasts, showing trust in the messages.
13. Has radio advocacy prompted community-level action against kidnapping?
	Response
	Frequency
	Percentage (%)

	Yes
	55
	55%

	No
	45
	45%

	Total
	100
	100%


Source: Field Survey 2025
More than half of the respondents agreed that radio messages have inspired collective efforts to report and prevent kidnapping in their communities.
14. Do you feel safer knowing about the anti-kidnapping messages on radio?
	Response
	Frequency
	Percentage (%)

	Yes
	58
	58%

	No
	42
	42%

	Total
	100
	100%


Source: Field Survey 2025
58% of the respondents feel safer, which reflects the confidence instilled by informative broadcasts.
15. Have you ever reported suspicious activity after hearing a campaign?
	Response
	Frequency
	Percentage (%)

	Yes
	25
	25%

	No
	75
	75%

	Total
	100
	100%


Source: Field Survey 2025
Only 25% have taken action to report suspicious activity, suggesting that more engagement strategies are needed to encourage action.
Section E: Recommendations and Improvements
16. Should the government sponsor more radio campaigns against kidnapping?
	Response
	Frequency
	Percentage (%)

	Yes
	85
	85%

	No
	15
	15%

	Total
	100
	100%


Source: Field Survey 2025
A strong majority believes government support for more radio campaigns is essential in combating insecurity.
17. What languages should be used for wider reach?
	Language
	Frequency
	Percentage (%)

	English
	35
	35%

	Yoruba
	30
	30%

	Hausa
	15
	15%

	Pidgin English
	20
	20%

	Total
	100
	100%


Source: Field Survey 2025
English and Yoruba are the most preferred, but other local languages like Pidgin and Hausa also play important roles in reaching grassroots audiences.
18. What time of day is best for airing anti-kidnapping messages?
	Time Slot
	Frequency
	Percentage (%)

	Morning (6–10am)
	45
	45%

	Afternoon (12–3pm)
	25
	25%

	Evening (6–9pm)
	30
	30%

	Total
	100
	100%


Source: Field Survey 2025
The morning time slot (45%) is seen as most effective for reaching listeners before the day begins.
19. Should anti-kidnapping messages include call-in sessions for public participation?
	Response
	Frequency
	Percentage (%)

	Yes
	75
	75%

	No
	25
	25%

	Total
	100
	100%


Source: Field Survey 2025
Three-quarters of the respondents favor interactive sessions, highlighting the need for two-way communication.
20. Do you recommend more collaboration between radio stations and security agencies?
	Response
	Frequency
	Percentage (%)

	Yes
	88
	88%

	No
	12
	12%

	Total
	100
	100%


Source: Field Survey 2025
88% support stronger partnerships between media and security outfits for effective public sensitization and crime prevention.
4.2 Discussion of Findings
This section discusses the major findings from the data presented in Chapter Four in relation to the objectives of the study. The results show a significant level of public awareness, engagement, and belief in the effectiveness of radio as a tool for combating kidnapping in Kwara State.
1. High Awareness of Radio Advocacy Against Kidnapping
The study revealed that 80% of respondents are aware of radio campaigns against kidnapping. This suggests that radio remains one of the most accessible and far-reaching mediums in the state, especially considering that stations like Radio Kwara and Harmony FM are the most listened to.
This finding is consistent with the literature reviewed (Agbaje, 2017), which emphasized the pivotal role of traditional media, particularly radio, in rural and semi-urban mobilization against crime and insecurity.
2. Frequent Listenership Indicates Public Interest
The study found that 75% of the respondents listen to radio programs on kidnapping either daily or weekly, highlighting high public interest and reliance on radio as an information source. This supports the idea presented by Ojebode (2016) that radio remains a primary medium for reaching both literate and non-literate audiences in Nigeria.
3. Radio is Perceived as Effective in Addressing Kidnapping
A large portion (78%) of respondents believe that radio is an effective tool in combating kidnapping. This supports the findings of Adesina (2018), which showed that advocacy through mass media can shape public perception and influence behavior in relation to crime.
Also, 60% of the respondents affirmed that radio campaigns have contributed to the reduction of kidnapping in the state. This suggests that the messages are not just informative but also impactful.
4. Radio Messages Influence Individual and Community Behavior
An important discovery is that 65% of the respondents reported changing their behavior due to radio messages, while 70% now avoid risky areas based on information received from radio programs. This aligns with Bandura's Social Learning Theory (1977), which posits that people adopt new behaviors through observation and communication.
Furthermore, 55% of respondents believe that radio campaigns have led to community-level action against kidnapping. This points to a ripple effect of media messages, where individual awareness translates into collective responsibility and vigilance.
5. Quality and Clarity of Radio Campaigns
Most respondents (90%) reported that the radio messages were easy to understand, and 50% rated the content quality as “Good.” This indicates that the stations are using appropriate language, tone, and content structure to communicate effectively with their audience.
These findings reinforce the view of Okunna (2008), who emphasized the importance of clarity and audience-friendly presentation in communication for development.
6. Need for Improvement in Engagement and Interactivity
Only 25% of respondents have reported suspicious activities after hearing advocacy messages. This suggests that while awareness is high, active public response remains low. This gap may be due to a lack of interactive sessions or insufficient trust in law enforcement.
However, 75% of respondents recommended the inclusion of call-in sessions to allow for public feedback and participation, and 88% advocated for greater collaboration between radio stations and security agencies. This supports the need for a participatory communication model, as discussed by McQuail (2010), where audiences are not just passive receivers but active contributors.
7. Government Involvement and Language Inclusivity
A majority (85%) of respondents believe that government should sponsor more radio campaigns. This indicates the public's expectation of governmental responsibility in supporting media-driven security initiatives.
Also, the preference for content in English, Yoruba, Hausa, and Pidgin reflects the linguistic diversity of the audience and the need for multilingual programming to reach a broader segment of the population.
Summary of Discussion
The findings from this study reveal that radio advocacy has had a considerable impact in raising awareness and influencing behavior toward kidnapping in Kwara State. While the content is generally well-received and understood, there is a need for more interactive platforms, stronger collaboration with security agencies, and greater government support.
These insights are in line with the theoretical and empirical works referenced in Chapter Two, which support the effectiveness of mass media in social reformation and crime prevention.
”

CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS
5.1 Summary of the Study
This study was carried out to examine the effectiveness of radio advocacy and campaigns in curbing the menace of kidnapping in Kwara State. The focus was on how radio stations use programs, jingles, and talk shows to sensitize, educate, and mobilize the public against kidnapping.
The study was guided by objectives such as:
1. To assess the level of public awareness about radio campaigns against kidnapping.
2. To evaluate the effectiveness of radio programs in influencing public opinion and behavior regarding kidnapping.
3. To identify the challenges facing radio advocacy in the fight against kidnapping.
4. To explore ways to improve radio campaigns and public participation in anti-kidnapping advocacy.
A structured questionnaire was used as the primary instrument for data collection. Responses were gathered from residents across different areas in Kwara State. The results were presented in frequency tables and percentages, with interpretations accompanying each to explain the implications.
The study revealed the following key findings:
· A significant majority of respondents are aware of radio campaigns against kidnapping.
· Radio remains a highly accessible and influential medium for disseminating information, especially in local languages.
· Many respondents reported that radio programs helped them take safety precautions and avoid risky areas.
· While awareness is high, the level of public response and action (such as reporting suspicious activity) is still relatively low.
· Respondents emphasized the need for more interactive platforms and government sponsorship of advocacy programs.
These findings align with previous studies such as those by Ojebode (2016), Agbaje (2017), and Adesina (2018), which emphasize the role of radio in development communication, especially in rural and semi-urban contexts.
5.2 Conclusion
From the findings of this study, it can be concluded that radio advocacy plays a significant role in educating and mobilizing the public against the threat of kidnapping in Kwara State. The medium's wide reach, affordability, and use of local dialects make it particularly effective in delivering targeted messages that resonate with the population.
The study affirms that radio has succeeded in creating awareness and behavior change, particularly in how people perceive their safety and report suspicious movements in their communities. However, the lack of interactivity, insufficient follow-up mechanisms, and limited collaboration with law enforcement reduce the full potential of radio campaigns.
Thus, radio can be a powerful tool, but it must be strategically utilized in partnership with security agencies, civil society, and the government to have a more sustainable impact on reducing kidnapping and other forms of insecurity.
This conclusion supports the theoretical framework of Social Responsibility Theory and Agenda Setting Theory, which both emphasize the media’s role in shaping public discourse and mobilizing society for collective action (McQuail, 2010; Folarin, 2005).
5.3 Recommendations
Based on the findings and conclusions of this research, the following recommendations are made:
1. Increase Government Sponsorship and Support
There is a clear need for state and local governments to invest more in radio advocacy programs. These campaigns should be part of a larger public safety strategy, with regular funding and collaboration with security agencies.
Reference: Ojebode, A. (2016). “Media, Democracy and Development in Nigeria.” Ibadan University Press.
2. Encourage Community Participation and Interactivity
Radio stations should include interactive segments such as phone-in programs, SMS feedback, and community outreach segments. This would enable listeners to share concerns, report incidents, and contribute to solution-building.
Reference: McQuail, D. (2010). “McQuail’s Mass Communication Theory.” 6th Edition. Sage Publications.
3. Use Multilingual Messaging
To reach a broader and more diverse audience, radio stations should disseminate information in English, Yoruba, Hausa, and Pidgin. This helps break language barriers and ensures inclusivity in information sharing.
Reference: Okunna, C. S. (2008). “Development Communication: Principles and Practice.” Enugu: New Generation Books.
4. Strengthen Collaboration with Security Agencies
Media advocacy will be more effective when radio stations work closely with the police, civil defense, and local vigilantes. This partnership should include real-time updates, hotlines, and live interviews with officials.
Reference: Adesina, O. (2018). “Crime and Media in Contemporary Nigeria.” Nigerian Journal of Mass Communication.
5. Train Radio Presenters on Security Reporting
Media practitioners should undergo periodic training on how to report security issues ethically and constructively without causing panic. They should also be taught how to promote peace and conflict-sensitive reporting.
Reference: Agbaje, A. (2017). “The Role of Mass Media in Conflict Prevention and Management.” Journal of Peace Studies in Africa.
6. Establish Feedback and Monitoring Systems
Feedback systems should be set up to track the impact of radio messages. For instance, setting up a reporting hotline or collaborating with local agencies to measure the effectiveness of public response.
7. Promote Consistency in Messaging
Rather than sporadic campaigns, there should be continuous and strategic programming throughout the year. Consistent messaging helps to reinforce behavioral change and maintain public vigilance.
5.4 Suggestions for Further Research
1. Future studies can explore the impact of social media campaigns alongside traditional radio in combating kidnapping and other crimes.
2. Comparative studies can be conducted between urban and rural areas to assess differences in access, reception, and impact of radio messages.
3. Researchers may investigate the perceived credibility of different media (radio, TV, internet) in anti-crime advocacy.
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KWARA STATE POLYTECHNIC, ILORIN
Department of Mass Communication
P.M.B. 1375, Ilorin, Kwara State
📞: [Insert Contact]  📧: [Insert Email]
Date: [Insert Date]
Dear Respondent,
I am a final year National Diploma (HND II) student of the Department of Mass Communication, Kwara State Polytechnic, Ilorin. I am conducting a research project titled:
"Radio Advocacy and Campaign Against Kidnapping in Kwara State"
This questionnaire is designed to collect data on how effective radio stations are in using advocacy and campaigns to tackle kidnapping in Kwara State. The information you provide will be used strictly for academic purposes and treated with utmost confidentiality. Your participation is voluntary, and your honest response will be highly appreciated.
Thank you for your cooperation.






QUESTIONNAIRE

SECTION A: DEMOGRAPHIC INFORMATION
(Please tick [✓] the appropriate option)
1. Gender
☐ Male   ☐ Female
2. Age Bracket
☐ 16–20   ☐ 21–25   ☐ 26–30   ☐ 31 and above
3. Educational Qualification
☐ SSCE   ☐ ND   ☐ HND   ☐ B.Sc and above
4. Occupation
☐ Student   ☐ Civil Servant   ☐ Trader/Business   ☐ Others (specify): ___________
5. Local Government Area: __________________________________________
SECTION B: AWARENESS AND LISTENING HABITS
6. Are you aware of any radio campaigns addressing the issue of kidnapping in Kwara State?
☐ Yes   ☐ No
7. Which radio station(s) do you frequently listen to? (You may tick more than one)
☐ Radio Kwara   ☐ Harmony FM   ☐ Sobi FM   ☐ Royal FM   ☐ Others: ___________
8. How often do you listen to radio programs related to security or crime prevention?
☐ Daily   ☐ Weekly   ☐ Occasionally   ☐ Rarely   ☐ Never
9. Have you ever heard a specific campaign or message against kidnapping on the radio?
☐ Yes   ☐ No
SECTION C: EFFECTIVENESS OF RADIO ADVOCACY
10. In your opinion, are radio campaigns effective in educating the public on kidnapping?
☐ Very Effective   ☐ Effective   ☐ Not Effective   ☐ Not Sure
11. What type of radio program catches your attention the most when it comes to crime or security issues?
☐ News Bulletins   ☐ Talk Shows   ☐ Interviews   ☐ Jingles/Adverts   ☐ Drama
12. Do you believe that radio campaigns have reduced the rate of kidnapping in your area?
☐ Strongly Agree   ☐ Agree   ☐ Disagree   ☐ Strongly Disagree
13. Have you changed any personal safety habits as a result of radio messages about kidnapping?
☐ Yes   ☐ No
14. Which format of radio message do you find most impactful?
☐ Drama   ☐ Expert Discussions   ☐ Public Announcements   ☐ Listener Call-ins
SECTION D: PUBLIC RESPONSE AND CHALLENGES
15. Do you feel radio campaigns are reaching rural communities where kidnapping often occurs?
☐ Yes   ☐ No   ☐ Not Sure
16. Do you think radio presenters and journalists are doing enough to sensitize the public about kidnapping?
☐ Yes   ☐ No   ☐ Not Sure
17. What major challenge do you think radio stations face in running anti-kidnapping campaigns?
☐ Lack of Funding   ☐ Government Interference   ☐ Low Audience Participation   ☐ Others: __________
18. Should the government support and invest in radio advocacy programs focused on crime prevention?
☐ Yes   ☐ No   ☐ Not Sure
SECTION E: RECOMMENDATIONS AND COMMENTS
19. What suggestions would you offer to improve the effectiveness of radio campaigns against kidnapping in Kwara State?


20. Additional comment(s) or observations on radio advocacy and insecurity:
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