
AUDIENCE PERCEPTION OF THE CREDIBILITY OF SOCIAL MEDIA PLATFORM AS SOURCE OF BREAKING NEWS IN NIGERIA 


By:Jimo Jimoh faridat ajoke 

A PROJECT PROPOSAL 
SUBMITTED TO THE DEPARTMENT OF MASS COMMUNICATION
KWARA STATE POLYTECHNIC, ILORIN, KWARA STATE
SUPERVISOR:
2024
10


                       INTRODUCTION 
 Background to the Study 
The importance of the news media is not limited to the news reports. According to Mahar, Tanveer, and Nasim (2023), the medium used to convey news is equally important as the news itself. This means that the credibility of the source of news, including social media platforms, is crucial. As of 2022, the number of social media users has grown significantly, with approximately 4.6 billion people, which is about 57.5% of the world's population, using social media (Mohsin, 2023). A considerable number of these users, particularly young people, use social media as their primary source of news. Platforms such as Facebook, YouTube, Twitter, and Instagram have become popular sources of news, thereby changing the traditional methods of news production and consumption. Traditional media organisations such as radio, television, newspapers, and magazines have lost their audience to social media platforms (Igben & Oronukpo, 2022). Social media sites were initially created for making friends and uploading profiles, but now, users generate and share content on these platforms. This has led to a lack of credibility, misrepresentation, disinformation, intrusion of privacy, and other problems. 
Even though traditional media organisations have now created online news websites, social media platforms are still the primary source of news for most people. The increased use of social media for news has changed the way news is created, packaged, and delivered. People no longer have to wait for 24 hours for breaking news stories, and this trend is global, with Nigeria leading the way in Africa (Osong & Egbe, 2020). Since the introduction of internet services in Nigeria in 1996, the number of social media users has grown significantly, with over 41.6 million Facebook subscribers as of May 2023, accounting for 18.5% of the population in the country (Sasu, 2024). However, the credibility of news on social media is still a significant concern, particularly among young people, who constitute the largest group of democratic patrons. This study aims to examine the credibility of news on social media as a source of breaking news in Nigeria.  
Statement of the Problems 
It has been observed that over 50% of Nigerians under 30 years of age are the most frequent internet users in Nigeria, according to NIRA (2019). However, there is a growing concern over the authenticity of news sourced from online sources, particularly social networks. Citizen journalism has become prevalent on social media, which means that people can disseminate content without due process, usually required of professionals. This situation raises questions about the credibility and authenticity of news on social media. A 2018 study by Akoja and Nwenearizi (2020) revealed that social media is the least trusted news source globally. Unfortunately, many young people tend to believe what they read online and forward it to others, leading to the spread of fake news. Despite this, young people continue to use social media platforms.
Previous research has focused more on the credibility of content and news sources in the mainstream media. However, little is known about the credibility challenge introduced by social media platforms such as Facebook, Twitter, blogs, etc., especially among students who are the most frequent users of these social media pages. The credibility problem associated with social media news is of great concern to the issues of trust, objectivity, believability, and expertise input on social media content, which are essential issues in the ethics of communication. Therefore, this study is necessary to investigate the audience's perception of the credibility of social media platforms as sources of breaking news in Nigeria.

Objectives of the Study
The main aim of this study was to investigate the perception of the audience on the credibility of social media platforms as sources of breaking news in Nigeria. However, the researcher specifically sought to:
1. Find out the frequency at which audiences use social media as news sources.
2. Ascertain the perception of the audience regarding the use of social media as news sources.
3. Find out audiences’ perception of the use of social media for breaking news
4. Ascertain audiences’ perception of the credibility of social media platforms as sources of breaking news in Nigeria
Research Questions 
This study will attempt to answer the following basic research questions. 
1. What is the frequency at which the audience uses social media as a source of news?
2. How does the audience perceive the utilisation of social media as news sources?
3. What is the perception of the audience on the use of social media for breaking news?
4. How does the audience perceive the credibility of social media platforms as a source of breaking news in Nigeria?

Significance of the Study
The study aims to have both theoretical and practical applications. 
In practical terms, the results could provide a better understanding of how social media can serve as a reliable news source for users and the public. Specifically, it could reveal the preference of young people between social networks and traditional media as news sources and their trust in social media news/information.
For policymakers, the findings of the study could provide valuable insights into the use of social media to disseminate government news, leading to better governance. Additionally, the study could offer guidance on managing credibility in social media, which is essential for policy action.
The media industry could use the study to identify the best ways to improve the credibility of alternative media content.
From a theoretical standpoint, the study could contribute to social scientific literature on social media's credibility as a news source. 
Moreover, tertiary and research institutions could benefit from the study of teaching and learning online journalism. 
Finally, the academic community could use the study's findings to identify other areas worth researching to expand on the study's results.
[bookmark: _Toc481142949]Scope of the Study
The focus of this research is to evaluate the credibility of social media as a source of news. Given the vast number of social media users, it is impractical to sample all their opinions. Therefore, this study will be limited to examining the phenomenon among the students of the Kwara State polytechnic Ilorin in Kwara State. This limitation is due to the available resources for the research and the short time allocated for it.









LITERATURE REVIEW
Introduction 
In this chapter, the researcher would review some works of literature as many as possible so far it would enrich the study. The review will come under the following heading:
Concept of Social Media	
Classification of Social Media	
Overview of Social media as channel of public communication
Social media and credibility 
News sources.
Audience Determinant Factor
Source content.
Media Credibility
Theoretical Framework .
Empirical Review.








METHODOLOGY
The methodology that will be applied by the study has been chosen to acquire information and deduce conclusions on the audience's perception of the credibility of social media platforms as sources of breaking news in Nigeria. 
Research Design 
This study will adopt a survey design. A survey is a non-experimental, descriptive research method that can be useful when a researcher is collecting data on phenomena that cannot be directly observed. Besides, the survey design helps to collect data from a large population.
Population, Sample, and Sampling Procedure
The population of the study would consist of the entire student body of the kwara state polytechnic Ilorin. The purposeful sampling technique will be used to select 200 respondents for the study using a simple random sampling technique.
Instrumentation
The researchers will use the questionnaire instrument because it is a self-reporting system of evaluation. The questionnaire for this study is in two parts: the first part takes care of the demographic information, while the second part considers the real research questions to solve them.

Data Collection 
The researchers will use the questionnaire to collect primary data for the study and secondary data; books, journals, and internet materials will be used. The questionnaire was chosen because of its advantage of gathering information directly from the sample population. It is cost-effective and proved to be useful in sounding the opinions of respondents.
Techniques of Data Analysis
The collected data will be analysed using a simple percentage and frequency tabular presentation, in which descriptive analysis will be used to infer meaning from the data in each table.   
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