CHAPTER THREE
METHODOLOGY
3.1	INTRODUCTION
This chapter describes the research method adopted in the research study. It focus on research designs, population of study, characteristics of the study, samples size and sampling technique, sources of data, methods of data collection, data collection instruments, data analysis method and limitation of research methodology. This includes a brief description of the types of research design and method of data collection  
3.2 RESEARCH DESIGN
For the purpose of this study, survey research design was adopted to secure as much and reliable information and data that could help in the writing of the project.
3.3   POPULATION OF THE STUDY
Population refers to the whole size of individuals which form the subject in a particular study. It is practically impossible to cover the whole population if we wanted to fully study the characteristics of small scale enterprises located in Kwara state Nigeria. Participants working in the SSEs were contacted at a seminar in Ilorin west and were asked to complete the questionnaire. Participants contacted include different business classifications that were in attendance. 


3.4	SAMPLE SIZE AND SAMPLING TECHNIQUES
Of the 80 managers participants contacted in a seminar, sixty two completed and returned the questionnaire. This accounted for 80% response rate.  
3.5	METHOD OF DATA COLLECTION 
The questionnaire shall be administered and data would be collected directly. The use of too technicalities terms were strictly avoided to enable our respondents’ easy understanding of the questions. Appendix 1 contains an abbreviated copy of the research questionnaire used to measure the reported variables used in this study. The questionnaire is designed into two sections. The first part consists of carefully selected questions relating to the impact of ICT on SSEs of respondents while the second part is the background information of the respondents.
3.6	 INSTRUMENT OF DATA COLLECTION 
	The instruction used in the collection of data was an instruction personal interview method the individual is contacted are the manager and some other staff especially from the customer service department. The general manager of the company was also contacted and research instrument is the only device used in measuring or recording data. 
	Development an appropriate instrument is perhaps the most time consuming and important aspects of conducting a study. Some of the sample research tools which are commonly used together data in business research include the following major categories:
a. Questionnaires
b. Interview 
c. Observation 
3.7	METHOD OF DATA ANALYSIS
A tabular presentation of sourced data is adopted in this study. The data are analyzed using a combination of statistical calculations and narratives. Exploratory analysis will be used to determine factors that are significant for the development of SME in Nigeria. Descriptive statistics will be used in this study. 
3.8	HISTORICAL BACKGROUND OF THE CASE STUDY 
	Lubcon is an ISO certified Oil and Gas Company headquartered in Ilorin, Nigeria. It was established in 1991, it is primarily involved in the manufacturing, lifting, distribution and sales of petroleum and allied products. With a robust and extensive supply network, Lubcon contributes to the smooth running of economies in Africa. The company has in the past 25 years, experienced very rapid growth due to its reputation for quality products and innovative services. In Lubcon, we have in place a quality program that guarantees value to our customers and ensures excellence in the management of available resources. 
	The various awards we have won over the years and our ISO 9001:2008 and QC 100 certifications are a testimony to our product quality and operational excellence. Lubcon expanded its frontiers with the construction of a lube plant in Ghana in 2002 to service the West African sub-region. The company won an award as the lube manufacturing company of the year in 2015. We have also constructed an ultra modern lube blending plant in Ethiopian which commence operations in 2017, to service the East Africa sub region. With these investments, the company has access to markets in over 15 African countries. Page | 3 www.lubconinternational.com Product Innovation: Lubcon has remained at the forefront in product innovation in the country, from being the first indigenous company in the Oil and Gas sector to be ISO certified in 2002, to the introduction of Nano technology in lubricant formulation in Nigeria. Our flagship product Nano Adrenalin is the only product that lubricates and renews the engine every time it is used. Our expansion projects and the innovations we have introduced in our system earned Lubcon the 2015 National Productivity Order of Merit Award, making it the first company in the Nigerian Oil & Gas sector to be so honored.
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