CHAPTER ONE
INTRODUCTION
1.1  Background to the study
Cashew nut (Anacardium occidentale L) is one of the most essential and major cash crops produced in Nigeria. Nigeria is the 6th largest cashew producer in the world, and the 3rd largest producer of the tree crop in Africa (Nigerian Export Promotion Council, 2021). According to the council, smallholders and commercial farmers in 22 states of the federation engage in this enterprise, with about 81% of the produce exported in shell to Vietnam and 19% to India. Cashew nut has diverse uses and its importance cannot be over-emphasized. The nut is the most economical aspect of the cashew plant, serving as food and for industrial uses. It contains nuts’ shell liquid, which is very mordant, and used as raw material for phenol and friction power for vehicle manufacturers (FAO, 2007). The nut is a good source of vitamins C and B, protein, and unsaturated fats; it also lowers high blood pressure (Alina, 2020). 
Adesanya et al. (2021) assert that demand for cashew nuts is on the increase concerning other tree nuts because of the rise in usage and consumption of the nuts’ products and by-products. Revenue generation from the production and export of cashew nuts contributes to Nigeria’s Gross National Product and national development, in fact, Nigeria earned more than $813 million from the exportation of cashew nuts from 2015 to 2017 and $404 million in 2017 alone (Ogah et al., 2020). 
To avert any produce glut, economic losses, and disincentives in production, efficient marketing systems are very important both locally and internationally, as an increase in production requires more outlets to consumers via marketing. In light of the rising production of cashew nuts the world over, it is pertinent to also increase the utilization of the crop (Kluczkovski and Martins, 2016). Nse-Nelson et al. (2017) argued that marketing is a vital aspect of agriculture because production is not complete until the product gets to the final consumer.
Cashew farming has a considerable impact on the welfare of cashew farmers, their families, and the broader communities in which they reside (Godwin & Felix, 2022). The socio-economic effects of cashew nut production on cashew farmers' welfare encompass a wide range of interconnected factors that influence their living standards, financial stability, and overall quality of life (Usman & Muhammed, 2023). One crucial aspect of cashew farming is its potential to alleviate poverty and contribute to rural development (Hassan & Charles, 2019). By providing a source of income, cashew cultivation can uplift farmers from poverty and empower them economically (Ken, 2022). This, in turn, led to improvements in healthcare, education, and access to basic amenities, fostering social progress within their communities (Joseph, 2020).
The socio-economic impacts of cashew nut production vary among farmers (Lawal & Victor, 2022), influenced by challenges like price volatility, market fluctuations, and climate change induced uncertainties (Daniel, 2019). Market price variations result in income instability, hindering investment in farming and meeting household needs (Nelson, 2017). Climate-related risks such as erratic rainfall patterns threaten crop yields, particularly in vulnerable regions (Monday, 2020). Despite contributing to job creation and local economic development, the cashew industry faces issues regarding workers' rights and fair income in processing units (Emmanuel & Godwin, 2021). Recognizing these complex socio-economic effects is essential for formulating policies and interventions that promote sustainable agricultural practices and inclusive development.
1.2  Statement of the problem
In Kwara State, North Central Nigeria, cashew nut production is a vital agricultural activity that significantly contributes to the regional economy and livelihoods of farmers. However, the increasing lack of access to credit, poor level of education as well and climate change-induced uncertainties have raised concerns about the sustainability and productivity of cashew nut production and farmers’ welfare in the state. 
Cashew nut is a significant cash crop in Nigeria, and small-scale farmers in Kwara State are among the major producers. However, despite the potential of cashew nut production to improve the livelihoods of small-scale farmers, many of them face challenges in marketing their produce, which affects their income and overall well-being. The marketing of cashew nuts is characterized by low prices, lack of access to markets, and exploitation by middlemen, which reduces the farmers' share of the profit. Furthermore, the lack of effective marketing strategies and infrastructure hinders the ability of small-scale farmers to negotiate better prices and access more lucrative markets. It is in a bid to contribute to the body of knowledge in this field that this study investigates the contribution of cashew nut marketing to small scale farmers in Kwara state.
1.3 Research question 
1) What are the socio-economic characteristics of cashew nut farmers in the study area?
2) What are the various marketing outlets available to farmers?
3) What are the contributions of cashew nut marketing to the farmers?
4) What are the challenges faced by the farmers during marketing of cashew nut?

1.4   Objectives of the study
The general objective of the study is to access the contribution of cashew nut marketing to small scale farmers, while the specific objectives are to;
1) Describe the socio-economic characteristics of the cashew farmers in the study area
2) Determine the various marketing outlets available to the farmers in the study area
3) Evaluate the contributions of cashew nut marketing to the farmers in the study area
4) Investigate the challenges faced by the cashew farmers during marketing of cashew nuts in the study area
1.5  Hypothesis
· Ho: There is no significant relationship between some selected socio-economic characteristics of the cashew farmers in the study area and contributions of cashew nut marketing.
1.6  Significance of the study
Cashew nut is an important cash crop in Nigeria, and small-scale farmers are the backbone of the industry. By investigating the marketing challenges faced by these farmers, this study can contribute to the development of strategies that improve their productivity and income, ultimately contributing to food security and poverty reduction.
Furthermore, the findings of this study can inform policy decisions and interventions aimed at improving the livelihoods of small-scale cashew nut farmers in Nigeria. By identifying the marketing challenges faced by these farmers, policymakers can develop targeted interventions that address these challenges and improve the overall efficiency of the cashew nut marketing system.
Overall, this study is justified because it can contribute to the development of strategies that improve the livelihoods of small-scale cashew nut farmers in Nigeria, ultimately contributing to food security, poverty reduction, and economic development.
1.7  Definition of terms
Cashew Nut: A cashew nut is a type of tree nut that is native to Brazil and is now widely cultivated in many tropical countries, including Nigeria. It is a major cash crop in Nigeria and is an important source of income for many small-scale farmers.
Small-Scale Farmer: A small-scale farmer is a farmer who cultivates a small area of land, typically less than 5 hectares, and uses limited resources, such as labor, capital, and technology. Small-scale farmers are often characterized by low levels of productivity, limited access to markets, and limited use of technology.
Marketing: Marketing refers to the process of buying and selling goods and services. In the context of this study, marketing refers to the process of buying and selling cashew nuts.
Marketing Channel: A marketing channel is a pathway through which goods and services are sold to consumers. In the context of this study, marketing channels may include farmers' markets, wholesalers, retailers, and processors.
Marketing Efficiency: Marketing efficiency refers to the ability of a marketing system to deliver goods and services to consumers at the lowest possible cost. In the context of this study, marketing efficiency refers to the ability of the cashew nut marketing system to deliver cashew nuts to consumers at the lowest possible cost.
Livelihood: Livelihood refers to the means by which an individual or household earns a living. In the context of this study, livelihood refers to the means by which small-scale cashew nut farmers earn a living, including farming, trading, and other economic activities.
Poverty: Poverty refers to a state of economic deprivation, where an individual or household lacks the resources to meet their basic needs. In the context of this study, poverty refers to the state of economic deprivation experienced by small-scale cashew nut farmers and their households.
Value Chain: A value chain refers to the series of activities involved in the production, processing, and distribution of a product. In the context of this study, the value chain refers to the series of activities involved in the production, processing, and distribution of cashew nuts.
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