CHAPTER FIVE
SUMMARY, CONCLUSION, AND RECOMMENDATIONS
5.1 Summary of Findings
The study investigated audience perceptions of media coverage of the House of Representatives’ debate on fuel subsidy removal in Nigeria, analyzing responses from 200 participants. Key findings include:
1. Economic Impact:
95% of respondents agreed that fuel subsidy removal worsened living costs and transportation fares.
90% linked the policy to job losses and economic hardship.
Only 15% believed the government provided adequate alternatives to mitigate the effects.
2. Media Objectivity:
85% perceived media bias in favor of political interests.
Only 35% rated media coverage as fair or objective.
Trust in media was low (20%), with 80% criticizing unbalanced reporting.
3. Legislative Debate Impact:
45% were unaware of the House of Representatives’ debate.
70% felt the debate failed to address citizens’ hardships.
80% doubted the House’s role in protecting public welfare post-subsidy removal.
5.2 Conclusion
The study confirms that fuel subsidy removal exacerbated socio-economic challenges for Nigerians, aligning with prior research (Ozili & Obiora, 2023). Media coverage was perceived as biased and untrustworthy, reflecting framing theory’s emphasis on narrative influence. The House of Representatives’ debate had limited public impact due to poor communication and perceived disconnection from citizens’ realities. These findings underscore a crisis of confidence in both media and legislative institutions, hindering democratic engagement and policy legitimacy.

5.3 Recommendations
1. Media Practitioners:
Adopt balanced reporting frameworks to reduce perceived bias.
Collaborate with fact-checking organizations to enhance credibility.
Use participatory platforms (e.g., audience comments) to amplify diverse voices.
2. Government:
Implement transparent palliative measures (e.g., transport subsidies, cash transfers) to cushion subsidy removal effects.
Launch public awareness campaigns to explain policy decisions and legislative debates.
3. The House of Representatives:
Strengthen public engagement through town halls and social media to align debates with citizen needs.
Partner with media to ensure timely communication of debate outcomes.
4. For Future Research:
Explore rural perspectives to address the urban bias in this study.
Investigate strategies to rebuild media trust in polarized societies.
