CHAPTER ONE
INTRODUCTION
1.1	BACKGROUND OF THE STUDY
	The debate on fuel subsidy and its removal has occupied public discuss in Nigeria over the years. There are mainly two different contrasting views. The first view consists of people who see payment of fuel subsidy in Nigeria as economic waste which constitute huge fiscal burden on government, hence hindering investment in essential infrastructure. It is also argued that the subsidy benefits rich people more than the poor. Thus, this group of people argued strongly for the removal of fuel subsidy. The second view strongly opposed removal of fuel subsidy because the subsidy is perceived as the only benefit the common man is enjoining in the country. It is often argued further that removal of subsidy will make life costlier for the common man while increasing the rent to political elite. However, what is apparent from the different episodes of subsidy removal in the history of Nigeria is that fuel price always rise when subsidy is removed. The increase in price of fuel most often would in turn lead to exorbitant increase (more than double sometimes) in transport fare and prices of many market goods. All these usually ignites nation-wide reactions such as strike by labour union and sometimes protests. 
Fuel subsidy is a government discount on the market price of fossil fuel to make consumers pay less than the prevailing market price of fuel (Ovaga and Okechukwu, 2022). When subsidies are in place, consumers would pay below the market price per litre of the petroleum product. Globally, there are debates about fuel subsidy because of its huge amount and its effect on citizens welfare and the fiscal health of a nation.
The debate generally raise a number of issues such as: who gains and who loses from subsidy and its removal? How did Nigeria arrived at this controversial subsidy regime? What is the effect of subsidy on oil market? Can effective and efficient market operation be achieved by removal of subsidy? Would subsidy removal lead to better and more infrastructure? There is upsurge of research papers particularly since year 2012 which examined these issues and even more (see for example, Nwachukwu & Chike 2011; Obayi et al 2012; Bazilian & Onyeji 2012; Majekodunmi 2013; Umar & Umar 2013; Siddig et al 2014; Akanle & Adebayo 2014; Akinyemi et al 2015; Okwanya et al 2015; Igbokwe-Ibeto et al 2015; Adeoti et al 2016 Rentschler 2016; Adeoti et al 2016; Olaniyi et al 2017; Akor 2017; Iwayemi 2019; Omitogun et al 2021; McCulloch et al 2021 among others).
Fuel subsidy removal is a critical policy issue in many nations, particularly in developing economies like Nigeria, where subsidies on petroleum products significantly impact socio-economic stability. The policy debate surrounding fuel subsidy removal often generates intense public discourse due to its implications for inflation, cost of living, and national development. In Nigeria, the House of Representatives plays a vital role in deliberating and shaping policy on this contentious issue.
The media, as a key player in a democratic society, serves as the primary channel for disseminating information about legislative debates and decisions. Its role includes informing, educating, and shaping public opinion. How the media frames and reports on the House of Representatives' debate on fuel subsidy removal can influence the public’s understanding, attitudes, and engagement with the issue. This highlights the significance of audience perception of media coverage, which reflects the effectiveness, bias, or objectivity of the media in portraying such debates.
In Nigeria, the debate on fuel subsidy removal is highly polarizing, given its economic and social ramifications. Subsidies, while providing temporary relief from high fuel prices, have been criticized for fostering corruption, distorting the economy, and diverting resources from critical sectors like healthcare and education. On the other hand, removal of subsidies often leads to public outcry due to increased fuel prices and associated economic hardships. This tension makes media coverage a focal point for shaping audience perception.
This paper contributes to the literature on subsidy and its removal by examining different issues around subsidy using the tools of positive economics. Specifically, the paper examines the: audience perception effects of subsidy and its removal on consumers’ choice; implication of subsidy on the market; peculiarity of Nigeria fuel subsidy; and who loses from the subsidy removal policy, and the political economy of the linkage between subsidy and government expenditure, monopoly rent, as well as smuggling as debated by the House of Representatives in Nigeria.


1.2	STATEMENT OF PROBLEM
The removal of fuel subsidy has led to several protests and strike actions, an increase in the price of fuel, high cost of transportation, inflation, and increased the operational cost of firms in Nigeria, hence having a negative impact on the financial performance of businesses in Nigeria since private power generation constitutes a significant component of their operational cost.
The media’s role in covering the House of Representatives’ debate on fuel subsidy removal is critical for fostering informed public discourse and democratic engagement. However, concerns about bias, insufficient depth, and accessibility of media coverage raise questions about its effectiveness in meeting audience expectations. Understanding audience perceptions of this coverage is essential to identifying gaps in media practices and improving the quality of reporting on critical national issues. If these challenges are not addressed, public trust in the media and engagement in policy debates may continue to decline, hindering the democratic process and the pursuit of transparent governance.

1.3	AIMS AND OBJECTIVES
The general purpose of this study is to investigate the impacts of fuel subsidy removal on operation of small businesses in Nigeria. In line with this, the following specific objectives will be examined.
1. To examine the effects of fuel subsidy removal on the Nigerian masses 
2. To evaluate audience perception of media objectivity and bias in covering the subsidy removal debate, with attention to political, economic, and social narratives.
3. To examine the impacts of the House of Representatives debate to cushion the effects of fuel subsidy removal on Nigerians.

1.4	RESEARCH QUESTIONS
The following questions are asked to serve as a guide to this study.
1. What are the effects of fuel subsidy removal on the Nigerian masses?
2. What are the audiences' perceptions of the House of Representatives debate on fuel subsidy?
3. What are the impacts of the House of Representatives debate to cushion the effects of fuel subsidy removal on Nigerians?



1.5	SCOPE OF THE STUDY
This study is targeted at examining audience perception on media coverage of house of representatives debate on fuel subsidy removal in Nigeria. The research will be conducted within Nigeria, as the issue of fuel subsidy removal and the related legislative debates primarily impact the country. The study will focus on urban and semi-urban areas where media consumption is higher and citizens are more likely to engage with political discussions.

1.6	SIGNIFICANCE OF THE STUDY
The relevance of this study is seen in the number of people that this study will benefit. It is the believe of the researcher that the outcome of this study will be of enormous benefit to different people.
 Firstly, the outcome of this study will be of immense benefit to public policy makers. This is because it will educate them on how to manage public interest, perceptions and reactions when making policies that affects members of the public.
The findings and suggestions made in the study will also serve as a veritable input in the implementation of the subsidy re-investment Programme, especially as it affects Micro, Small and medium Scale Enterprises support and help the masses to cope with the harsh effects of the subsidy removal. 
1.7	DEFINITION OF TERMS
Audience Perception:
Refers to the opinions, attitudes, and interpretations of individuals or groups regarding how the media reports on a specific issue. In this study, it pertains to how Nigerians view the quality, objectivity, and influence of media coverage on the House of Representatives’ debate on fuel subsidy removal.
Media Coverage:
The extent and manner in which information, events, or debates are reported and presented by different media platforms, including television, radio, newspapers, and online media. It encompasses aspects such as framing, tone, depth of analysis, and frequency of reporting.
House of Representatives:
The lower chamber of Nigeria’s National Assembly, responsible for legislative discussions and decision-making on national issues, including the fuel subsidy policy.
Fuel Subsidy:
A government policy that reduces the cost of fuel for consumers by providing financial support to petroleum companies. In Nigeria, the fuel subsidy program has been a significant economic and political issue due to its implications for public spending and fuel prices.
Fuel Subsidy Removal:
The elimination of government financial support for fuel prices, leading to market-determined pricing. This policy often sparks public debates due to its impact on living costs and economic stability.
Bias:
A perceived lack of objectivity in media reporting, where certain viewpoints, parties, or interests are favored over others. In this context, it refers to whether media outlets display partiality in their coverage of the subsidy debate.
Credibility:
The degree to which the audience trusts the media’s reporting to be accurate, unbiased, and reliable. Credibility influences how the audience perceives and engages with the coverage.
Legislative Debate:
The formal discussions and arguments presented by members of the House of Representatives during sessions to deliberate on national issues, such as the proposal to remove the fuel subsidy.
