
CHAPTERFOUR

4.0 DATAPRESENTATIONANDANALYSIS

Atthischapter,thedataarebeingorganizedintotables.graphsetc.sothat

logicalandstatisticalconclusioncanbederivedfrom thecollectedmeasure

meritwillbediscussed.Inpresenting datagenerated from thefield,we

choosetoapplysimplepercentagetabularpresentationmade.Thisisto

convenience, clarity and better understanding. We present all the

questionnaireitemsthatwouldprovideanswerstotheresearchers’identified

problem.Allthepresentationsshallbeaccordingtoquestionnaireitemsand

responses.

4.1 DATAPRESENTATION

Datapresentationformsanintegralpartofallacademestudies,commercial,

industrialand marketing activitiesaswellasprofessionalpractices.data

presentation is the organization ofdata into tables,graph,charts etc.all

presentationshallbeaccordingtoquestionnaireitemsanresponses.

Inthequestionnaireitemsdevelopedfrom thefamedresearcherquestions,

weaimedatusingthem toelicitanswerstothetopicproblem.Atotalof150

copiesofthequestionnairewereproducedanddistributedtotheresearchers

samplepopulace.

NOTE:Allpresentationaredoneinsamplepercentagetabularmode,while

sampledescriptiveanalysistechniqueswastodescribewhatitemswere

containedinthetables.

QUESTION1:DISTRIBUTIONOFTHERESPONDENTAGE

RESPONSES FREQUENCY PERCENTAGE(%)

18-25 78 39



26-35 37 18.5

36-45 32 16

46andabove 3 1.5

Total 150 75

Source:Fieldwork,2025

The table above showshow the respondentanswered the question.78

respondenton39% fallbetweentheagebracketof(18-25)yearsand37

respondentson18.5%fallbetweentheagebracketof(26-35)years,wehave

32respondentson1.5% fortheagebracketof(36-45)years,wehave32

respondenton1.5%for46yearsandabove.

QUESTION2:DISTRIBUTIONOFRESPONDENTSEX

RESPONSES FREQUENCY PERCENTAGE(%)

Male 134 67

Female 16 8

Total 150 75

Source:Fieldwork,2025

Inthisresponsetothequestiononthedistributionofrespondentssex,134

respondents representing 67% of the population are male while 16

representing8%arefemale.

QUESTION3:RELIGION

RESPONSES FREQUENCY PERCENTAGE(%)

Islam 96 48

Christian 54 27

Total 150 75

Source:Fieldwork,2025



Theabovetableshowsthenumberofrespondentsreligionfrom thetable,

96(48%)areislam while54(27%)arechristian.

QUESTION4:MARITALSTATUS

RESPONSES FREQUENCY PERCENTAGE(%)

Single 80 40

Married 69 34.5

Other 1 0.5

Total 150 75

Source:Fieldwork,2025

Table4aboveshowsthemaritalstatusoftherespondents.Accordingtothe

table,80(40%)aresingle,69(34.5%)aremarriedwhilenonfallsunderdivorce

(0.5%).

QUESTION5:TRIBE

RESPONSES FREQUENCY PERCENTAGE(%)

Yoruba 106 53

Hausa 20 10

Igbo 9 4.5

Other 15 7.5

Total 150 75

Source:Fieldwork,2025

Table5showsthetribeoftherespondents,Accordingtothetable,106(53%)

areYoruba,20(10%)areIgbowhilenonfallsunderothers15(7.5%).

QUESTION6:EDUCATION

RESPONSES FREQUENCY PERCENTAGE(%)

Primary 1 0.5



Secondary 48 24

Post-secondary 46 23

None 55 27.5

Total 150 75

Source:Fieldwork,2025

Table6aboveshowstheeducationoftherespondentaccordingtothet5able,

1(0.5%)areprimaryholder,48(24%)aresecondaryholder,46(23%)arepost-

secondaryholderwhilenonfallundernonethatis55(27.5%)

QUESTION7:OCCUPATION

RESPONSES FREQUENCY PERCENTAGE(%)

Yes 136 68

No 14 7

Total 150 75

Source:Fieldwork,2025

Thetableaboveshowshow therespondentsansweredthequestionabove,

136(68%)areyeswhile14(7%)areno

QUESTION8:DOYOUBELONGTOANASSOCIATIONORCOOPERATION?

RESPONSES FREQUENCY PERCENTAGE(%)

Yes 83 41.5

No 67 33.5

Total 150 75

Source:Fieldwork,2025

Thetableaboveshowshow therespondentansweredthequestionabove,

83(41.5%)belongtoanassociationorcooperationwhile67(33.5%)arenot

QUESTION9:SOURCEOFINCOME



RESPONSES FREQUENCY PERCENTAGE(%)

Loan 22 11

Bank 18 9

Government 24 12

Personalsavings 86 43

Total 150 75

Source:Fieldwork,2025

From thetableabove,showshowtherespondentsoftengetengagewiththe

sourceofincome,22(11%)getengagewithloan,18(9%)withbank,24(12%0

withgovernmentbodyandlastly86(43%)from theirpersonalsavings.

QUESTION10HAVEYOUBEENVISITEDBYANYEXTENSIONAGENT

RESPONSES FREQUENCY PERCENTAGE(%)

Yes 123 61.5

No 27 13.5

Total 150 75

Source:Fieldwork,2025

Thetableabove,showshowtherespondentarevisitedbanextensionagent.

123(61.5%)arevisitedwithanextensionagentwhile27(13.5%)arenot.

QUESTION11:YEARSOFEXPERIENCEINBROILERSPRODUCTION

RESPONSES FREQUENCY PERCENTAGE(%)

0-5years 61 30.5

5-10years 37 18.5

10andabove 52 26

Total 150 75



Source:Fieldwork,2025

Inthetableabove,61respondenton31.5% fallbetween(0-5years)and37

respondenton18.5% fallsbetween(5-10years)fortherespondentyearsof

experienceinbroilerproduction,52(26%)fallbetween(10-above)

QUESTION 12:HOW DO YOU ACQUIRE KNOWLEDGE AND LEARN NEW

THINGSABOUTRAISINGOFBROILER?

RESPONSES FREQUENCY PERCENTAGE(%)

Extensionagent 50 25

Socialgroup 27 13.5

Interest 68 34

Radio/TV 5 2.5

Total 150 75

Source:Fieldwork,2025

Table12aboveshowshowtherespondentgettoacquireknowledgeandnew

thingaboutraisingofbroilers.Accordingtothetable,50(25%)arethrough

extension agent,27(13.5%)are through socialgroup,68(34%)acquired

throughtheirowninterestwhile5(2.5%)arethroughRadio/TV

QUESTION13:NUMBEROFBIRDS

RESPONSES FREQUENCY PERCENTAGE(%)

0-11 0 0

11-20 1 0.5

21-30 0 0

31-40 2 1

41-50 1 0.5



50andabove 146 73

Total 150 75

Source:Fieldwork,2025

Thetableabove,showsthenumbersofbirdsowntherespondent,1(0.5%)of

birdsfallbetween(11-20),2(1%)fallsbetween(31-40)and1(0.5%)ofthe

respondentfallsbetween(41-50),for146(73%)fallsbetween(50andabove).

QUESTION14:HOW MANYTIMESDOYOUFEEDTHEM?

RESPONSES FREQUENCY PERCENTAGE(%)

Oncedaily 1 0.5

Twicedaily 50 25

Thricedaily 86 43

Others 13 6.5

Total 150 75

Source:Fieldwork,2025

Table 14 above shows the numberoftimes the respondentfeed their

birds.1(0.5%)arefedonce,50(25%)choosetofeedthem twiceaday,86(43%)

arefedthricewhile13(6.5%)fallsunderothers

QUESTION15:WHATTYPEOFFEEDINGDOYOUGIVETOTHEM

RESPONSES FREQUENCY PERCENTAGE(%)

Formulated 107 53.5

Concentrated 37 18.5

Others 6 3

Total 150 75

Source:Fieldwork,2025

Thetableaboveshow thetypeoffeedingtherespondentgivestohis/her



birds.107(53.5%)respondentgivetheirbirdsformulatedfeeds,37(18.5%)

respondentgivetheirbirdsconcentratedfeedswhile6(3%)fallsunderothers.

QUESTION16:HOW OFTENDOYOUWEIGHTHEM?

RESPONSES FREQUENCY PERCENTAGE(%)

Weekly 52 26

Monthly 94 47

Yearly 4 2

Total 150 75

Source:Fieldwork,2025

Table16showshow therespondentoftenweightheirbirds.52(26%)ofthe

respondentsweightheirbirdsweekly,94(47%)respondentsoftenweightheir

birdsmonthlywhile4(2%)respondentweightheirbirdsyearly.

QUESTION17:WHATISTHEMAINSOURCEOFLABOUR?

RESPONSES FREQUENCY PERCENTAGE(%)

Familylabour 38 19

Hirelabour 112 56

Total 150 75

Source:Fieldwork,2025

Table17showsthemainsourceoflabouroftherespondent,from thetable

above38(19%)arethroughfamilylabourwhile112([36%)respondentare

throughhiredlabour.

QUESTION18:WHATISTHEPURPOSEOFBRIOLERPRODUCTION?

RESPONSES FREQUENCY PERCENTAGE(%)

Domesticpurpose 8 4



Commercialpoupose 142 71

Leisure 0 0

Total 150 75

Source:Fieldwork,2025

Table18showsthepurposeofbroilerproductionoftherespondents,from

thetable,8(4%)choosetouseitasdomesticpurposeswhile142(71%)used

thebirdsforcommercialpurposes.

QUESTION19:SOURCEOFYOURCREDIT

RESPONSES FREQUENCY PERCENTAGE(%)

Commercialbank 26 13

Moneylender 20 10

Cooperatives 22 11

Friends/relative 40 20

Agriculturalbank 28 14

Others 14 7

Total 150 75

Source:Fieldwork,2025

Table19showstherespondentsourceofcredit.26(13%)arethroughthe

commercialbank,20(10%)arethroughmoneylender.2(11%)arethrough

cooperatives,40(20%)areagriculturalbankwhile14(7%) respondentfalls

underothers.

QUESTION 20:DO YOU HAVE ACCESS OR INPUT FROM GOVERNMENT

AGENCIES?

RESPONSES FREQUENCY PERCENTAGE(%)

Yes 53 26.5



No 97 48.5

Total 150 75

Source:Fieldwork,2025

Table20showshow therespondenthaveaccessorinputfrom government

agencies.53(26.5%)respondenthave access from governmentagencies

while97(48.5%]respondentdonot.

QUESTION 21:TO WHATEXTENTDO YOU KNOW ABOUTTHECOSTOF

FEEDING?

RESPONSES FREQUENCY PERCENTAGE(%)

Oncedaily 1 0.5

Twicedaily 50 25

Thricedaily 86 43

Others 13 6.5

Total 150 75

Source:Fieldwork,2025

Table21showstheextenttowhichtherespondentoffeeding.from thetable

knowaboutthecostabove,109(54.5%)respondentsseethecostoffeeding

asverysevere,40(20%)respondentsaremoderatesevere1(0.5%)seeithas

notseverewhile(0%)fallsundernotaproblem.

QUESTION22:WHATARETHECOSTOFMEDICATION

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 14 7

Moderatesevere 128 64

Notservere 8 4

Notaproblem 0 0



Total 150 75

Source:Fieldwork,2025

Table22showstheresponsesforthecostofmedicationfrom thetable,

14(7%)respondentsseethecostofmedicationhasverysevere,128(64%)

choosemoderatesevere.8(4%)respondentseeithasnotseverewhile0(0%)

respondentfallsundernotaproblem.

QUESTION23:BAESDONYOUREXPERIENCE,HOW OFTENDOYOUKNOW

ABOUTTHEIRSTORAGEFACILITIES?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 49 24.5

Moderatesevere 50 25

Notsevere 45 22.5

Notaproblem 6 3

Total 150 75

Source:Fieldwork,2025

Table23 show how oftendo therespondentknowsabouttheirstorage

facilities.49(24.5%)respondentseeithasverysevere,50(25%)respondent

choosemoderatesevere,45(22.59%)respondentsseeithasnotseverewhile

6(3%)respondentfallsundernotaproblem.

QUESTION24:WHATARETHEPROXIMITYOFBIRDSTOTHEMARKET?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 4 2

Moderatesevere 127 63.5

Notsevere 8 4

Notaproblem 11 5



Total 150 75

Source:Fieldwork,2025

Table 24 shows ofthe are the proximity[nearness ofthe birds to the

market.from thetable,4(2%)respondentseeithasverysevere,127(63.5%)

choose moderate severe,8(4%)respondentrepresentnotsevere while

11(5.5%)oftherespondentfallsundernotaproblem

QUESTION25:BASEDONYOUREXPERIENCE,WHATISYOURPERCEPTION

ONTHECOSTOFSHIELD/PENHOUSE?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 62 31

Moderatesevere 47 23.5

Notsevere 20 10

Notaproblem 21 10.5

Total 150 75

Source:Fieldwork,2025

Table25showstheresponsesontheperceptionofthecostofshield/pen

houseoftherespondentfrom thetableabove.63(31)seethecostofsheild

hasverysevere,47(23.5%)choosemoderatesevere,20(10%)seeithasnot

severewhile21(10.5%]fallsundernotaproblem

QUESTION26:HOW OFTENARETHERATEOFSICKNESS?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 7 3.5

Moderatesevere 77 38.5

Notsevere 40 20

Notaproblem 26 13



Total 150 75

Source:Fieldwork,2025

Table26showshowoftenaretherateofsicknessofthebirdsfrom thetable,

7(3.5%)respondentrepresentverysevere,77(38.5%)respondentseetherate

ofsicknessasmoderatesevere,40(20%)choosenotsevere,while26(13%)

respondentfallsundernotaproblem.

QUESTION:HOW OFTENARETHEREACTIONOFPEOPLEINPURCHASING

THEBIRDS(ACCESSTOFINANCE)?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 5 2.5

Moderatesevere 30 15

Notsevere 38 19

Notaproblem 77 38.5

Total 150 75

Source:Fieldwork,2025

Table27showsthereactionoftherespondentinpurchasingthebirdsI.e

(accesstofinance).From thetableabove5(2.4%)respondentfallsundervery

severe,30(15%)fallsundermoderatesevere,38(19%)fallsundernotsevere

while77(38.5%)seeitasnotaproblem.

QUESTION 28:HOW OFTEN DO THE BIRDS RESIST TO CLIMATIC

CONDITION?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 8 4



Moderatesevere 13 6.5

Notsevere 84 42

Notaproblem 45 22.5

Total 150 75

Source:Fieldwork,2025

Table28showshowoftenthebirdsresisttotheclimaticcondition.From the

table,8(4%)fallsunderverysevere.13(6.5%)respondentseeithasmoderate

severe,84(42%)respondentsfallsundernotseverewhile45(22.5%)fallsnota

problem.

QUESTION29:HOW ABOUTTHESCARCITYOFWATER?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 39 19.5

Moderatesevere 40 20

Notsevere 61 30.5

Notaproblem 10 5

Total 150 75

Source:Fieldwork,2025

Table29analyzethetabularpresentationofhowtherespondentrespondson

thescarcityofwater.39(19.5%)respondentrepresentverysevere,40(20%)

respondentchoosemoderatesevere,61(30.5%)respondentfallundernot

severewhile10(5%)respondentrepresentnotaproblem.

QUESTION 30:BASED ON THE YOUR EXPERIENCE,WHAT ARE THE

INADEQUACIESOFTHEBIRDSSUPPLYTOTHEMARKET?

RESPONSES FREQUENCY PERCENTAGE(%)

Verysevere 9 4.5



Moderatesevere 10 5

Notsevere 52 26

Notaproblem 79 39.5

Total 150 75

Source:Fieldwork,2025

Table30showshowtherespondentrespondtotheinadequaciesofthebirds

supplytothemarketfrom thetable.9(4.5%)respondentrepresentverysevere,

10(5%)respondentseeithasmoderatesevere.52(26%)respondentfallunder

notseverewhile79(39.5%)respondentfallundernotaproblem.

4.3 ANALYSISOFRESEARCHQUESTION

QUESTION1:

Whatarethenatureandlimitationofbroodingmanagementandprofitability

production(BROILERS)?

Table27answeredthisquestionasitwasgatheredthat5(2.5%)respondent

reactinpurchasingofthebirdsasaresultofthenatureandlimitationof

broodingmanagementanditprofitability.30(15%)moderatesevere,38(19%)

notseverewhile77(38.5%)fallsundernotaproblem.

QUESTION2:

Whatarethesiteselection,housingdesignandconstructionforbrooding

broilerbirds?

Table25answeredthisquestionasitwasgatheredthat62(31%)verysevere

respondthatthesiteselection,housingdesignandconstructionarevery

severe,47(23.5%)representverysevere,20(10%)respondentrepresentnot

severe,while21(10.5%)fallsundernotaproblem.



QUESTION3:

Whatarethepoultrydiseasesymptoms,modeoftransmissionandtreatment

inpoultry(broilers)?

Table26answeredthisquestionasitwasgatheredthat7(3.5%)respondent

representverysevere,77(38.5%)respondentsee itas moderate severe,

40(20%)choose notsevere,while 26(13%)respondentrepresentnota

problem.

QUESTION4:

Whatarethevaccinesanddrugsgiventopoultrybird(BROILERS)?

Table12answeredthisquestionasitwasgatheredthat14(7%)respondent

seethecostofmedicationasverysevere.128(64%)respondentchooseor

seeitasmoderatesevere,8(4%)respondentfallundernotseverewhile0(0%)

respondentfallundernotaproblem.

QUESTION5:

Whatarethesignificanceofbroilersproduction?

Table30answeredthisquestionasitwasgatheredthat9(4.5%)respondent

representverysevere,10(5%)respondentseeithasmoderatesevere,52(26%)

respondentfallundernot79(39.5%)respondentfallundernotaproblem

severewhile

4.4 DISCUSSIONOFFINDINGS

Thepurposeofthestudyistoknow thesignificanceandprofitabilityof

raisingbroilerbirdsinNigeria.Theresultobtainedwerefrom thestatistical

analysisofthisstudydatawerepresentedinthischaptertoanswerthe



researchquestionraisedinthestudypercentageandfrequencystatistical

toolswasused.

Definitequestionwereaskedinthequestionnairetogenerateanswersto

eachofthequestionsposedinthisstudy.150questionairewereadminstered

totherespondentandallthecopiesofthequestionairewerereturned.

Intable24,Ourfindingconfinedthat,theproximityofbirdstothemarketas

indicated127(63.5%),4(2%)verysevere.Moderatesevere,8(4%)notsevere

while11(5.5%)respondentfallsundernotaproblem.

Itwasalsodiscoveredthattherateofsicknessareoftendiffersfrom each

otherasindicatedintable26,7(3.5%)respondentrepresentveryseverewhile

26(13%),respondentfallsundernotaproblem

Wealsonoticedthat,respondentbelievethatthecostoffeedingisveryhigh

asindicatedintable21.109(54.5%),respondentseethecostoffeedingas

verysevere,40(20%)respondentrepresentmoderatesevere,while1(0.5%),

respondentfallsundernotsevere.




