CHAPTER FIVE
SUMMARY, FINDINGS, CONCLUSION AND RECOMMENDATION
5.0	INTRODUCTION
Advertising had been a subject discussed over centuries ago, but prior to the 20th Century, this subject was not as important as it seems now. This research work has been able to examine the perception of Facebook and Instagram as advertising tools among Nigeria business owners. Chapter one based on the background of the study with emphasis on social media advertising, statement of the study. It also provided the objectives of the study which were: to understand the roles of Facebook and Instagram on business ownership advertising, to identify the benefits of Facebook and Instagram advertising to the users, to determine challenges of Facebook and Instagram advertising on business ownership. It also contain the research question, significance of the study, scope of the study and definition of key terms.
Chapter two explained the conceptual framework and theoretical framework of the research applied by the researcher. The theory used in this study are The Uses and Gratification and Diffusion of Innovation Theory . The Uses and Gratification theory which explain how people use  the media for their own need and get satisfied when their needs are fulfilled. While Diffusion of Innovation Theory explain How, Why, and the rate at which a product, service, or process spread through a population or social media. 
Chapter three dealt with research methodology adopted in this study, research design, population of the study, sample size and technique which is two hundred (100) and research instrument which is questionnaire that was administered amidst the sample size and technique and it also clearly stated the method of data analysis.
Chapter four discussed how the data gathered were analysed for proper understanding and it also contain how data were presented. 
Chapter five which is the last chapter clearly explained and summarized the whole research work right from chapter one to four, it also contain conclusion and recommendations. 
5.1	SUMMARY OF FINDINGS
The study generated the following findings:
1. Overwhelming number of the business owners mostly used Instagram and Facebook to advertising their products and services 
2. Majority of the business owners sometimes uses social media for advertisement, although, they mostly use social media to reach their target audiences.
3. A significant number of the business owners used the Facebook and instagram for the purpose of advertising their products and services, networking and professional opportunities.
4. Facebook and Instagram help business owners in creating awareness about existence of their new products and services to the target audience.
5. The type of social media mostly used by the business owners are Facebook and Instagram. However, Facebook and Instagram have a significant impact in advertising the products and service of the business owners.
5.2	CONCLUSION
Business owners are interested in advertising and spreading information, trading products or services, staying close to current and potential customers, acquiring a better understanding of their customers and other benefits generated by Facebook and Instagram. As such, this study is concluded based on the data collected through a survey study to assess the perception of these platforms (Facebook and Instagram) as advertising tools among entrepreneurs.
The findings of this study revealed that, these social media platforms (Facebook and Instagram) are effective tools in advertising goods and services amongst business owners. And the level of usage of these platforms is not only limited to patronizing goods and services but also includes the advertisement and promotion of products, goods and services. 
However, indications have shown that in the future, the usage of Facebook and Instagram in advertising will include tremendous activities that will pave way for effective application of these tools in advertisement of goods and services.
The study further shows that Facebook and Instagram helps Business owners in creating awareness for new products or service to a world-wide audience, it brings the sellers and buyers to the same platform thereby creating a bond between the seller and the buyer. Facebook and Instagram helps in describing the features, specifications, and functionalities of new products in such a way that it creates or enhances its brand image and acceptability across cultures and boundaries.
5.3	RECOMMENDATIONS
The researcher recommends that, further studies should be conducted on the following:
i. There is need to carry out the same study on other social media platforms in order to arrive at a more accurate and generally acceptable findings 
ii. There is need to carry out the same study the factors that determine the choice of media used by Business owners to advertise their products in order to maximize consumer interest on their product. 
iii. There is need to carry out the same study on which is the best social media platform Business owners  should use as advertising tools.
