CHAPTER THREE
3.1	RESEARCH METHODOLOGY
According to Saadudeen (2015), research methodology offers hint on the specific procedure for collecting and analyzing necessary data to solve the problems being tackled in a research. This section describes the research method employed in the analysis of this study. It begins with the research design, introducing the approach of this research and followed by survey construction, which explains how we constructed the survey and shows the framework of the entire research. In operationalization of variables, we will explain how the specified models were operationalized into the design process. We will also explain how we improved the questionnaire via pilot survey. The sample selection section describes the choice of two social media platforms (Facebook and Instagram) and the criteria of valid respondents. The data collection and data handling sections describe how the researches were distributed to collect a representative mix of respondents’ demographics and how we planned to handle the data we got.

3.2	RESEARCH DESIGN
According to Saadudeen (2015), research design is a road map or blueprint that gives specific information on how related data should be collected, collated and analysed.
As aforementioned, nowadays enabled users are leading the conversations on social media platforms, which used to be dominated by firms and companies mainly. Accordingly, in this study, other than investigating the companies’ perspectives, we decided to adopt a consumer-dominant mindset by focusing on the users/customers’ perspective to investigate their advertising, perceptions and behaviours of using social media for advertising, their preferences over certain type of platforms (if they have), and how they engage with the commercials on the chosen social media platforms.
The purpose of this study is to identify and understand the perception of Facebook and Instagram as advertising tools among entrepreneurs’ selection of social media platforms and what makes them more engaged with brands and their commercials. A quantitative analysis would then be more appropriate for this research to include more respondents with diverse demographic backgrounds to test the hypothesis and to find the similarities and differences among individuals with a relatively broad sample pool.


3.3	POPULATION OF THE STUDY
Asika (2006) describes population to be made up of “all concieveable elements, subject or observations relating to a particular phenomenon of interest to the researcher” for the purpose of this study the population of interest consists of the same workforce operating in two social media platforms i.e Facebook and Instagram.

3.4	SAMPLE SIZE AND TECHNIQUE
A sample size refers to the number of items to be selected from the universe to constitute a sample. An optimum sample is one that fulfills the requirements of efficiency, representatives, reliability and flexibility. While deciding on the size of the sample, the study must determine the desired precision and also on acceptable confidence level for the estimate. Therefore, no formula will be needed since the population used for the study is only two hundred (200) users.

3.5	RESEARCH INSTRUMENT 
The research instrument adopted in this work is questionnaire in order to draw responses from identified respondents. The questionnaire consists of a number of questions printed in a definite order on a form or sets of forms distributed to the respondents. The questionnaire was divided into three sections A, B and C with section A consisting of relevant questions to generate responses. In addition, section B consists of technical information on stress management end employee performance etc of the questionnaire was structured to generate responses on questions relating to data on relevant variables while section C consists of the demographical data of the respondents, consisting of questionnaire ranging from marital status, age, level of education qualification. 

3.6	VALIDITY OF RESEARCH INSTRUMENT
Test of validity is ability of the various instrument proposed in this study to measure what will have designed in order to answer the question. It also represents the degree to which this work measures what we said in state of problem and research question. Consequently, instrument was subjected to expert validation in the department and researcher equally compared the instrument with previous empirical research, thus statistical evidence support the correlation between research question and outcome of investigation on variable.

3.7	SOURCE OF DATA
Steligaz (2007) states that the framework through which data is being collected for the purpose of research is known as a source of data. In this study however, the primary data was adopted. Primary data are those which are afresh for the first time, and this happen to be original in character (Kothar, 2004) to obtain the required data, a detailed questionnaire was prepared and administered by the users of the two social media platforms i.e Facebook and Instagram.

3.8	METHOD OF DATA ANALYSIS
This study employed the use of regression analysis. The adoption of regression analysis for this study was due to the fact that the researcher intends to test of independent variables on the dependent variables. 


