CHAPTER FOUR
			DATA ANALYSIS AND DISCUSSION OF FINDINGS

4.1	INTRODUCTION
	This chapter deals with the analysis of the data obtained from the copies of questionnaire administered to the respondents who are active X (Twitter) users among students of Kwara State Polytechnic Ilorin, on the study titled Perception of X (Twitter) Users on the Use of  X (Twitter) in the Dissemination of Fake News”. The study adopted survey research method, while a structured questionnaire was used to collect data from 100 students of Kwara State Polytechnic Ilorin who are active X (Twitter) users, of which 100 copies were correctly filled and returned. This represents 100% response rate, and this was used for analysis of data. The maximum response rate was achieved because the researchers waited for the respondents to complete and return the instrument immediately.

4.1	PRESENTATION OF THE SOCIOLOGY-DEMOGRAPHIC DATA
Descriptive analysis of the respondents in terms of gender, age, institute, level of study, and religion group were presented in the tables and charts below. 
Table 4.1: Gender group of the Respondents
	Category
	Frequency
	Percent
	Valid Percent

	
	Male
	44
	44.0
	44.0

	
	Female
	56
	56.0
	56.0

	
	Total
	100
	100.0
	100.0
	
	
	


Source: Researcher’s Survey data from the field 
Table 4.1 depict the gender distribution among the respondents, the revealed that nearly 44.0 of the respondents were male, and 56.0 were also female while 56.0% 

Table 4.2:  Age distribution of the Respondents.
	Category
	Frequency
	Percent
	Valid Percent
	
	
	

	
	18 & below
	9
	9.0
	9.0
	
	
	

	
	19-24 years
	47
	47.0
	47.0
	
	
	

	
	25-29 years
	40
	40.0
	40.0
	
	
	

	
	30 & above
	4
	4.0
	4.0
	
	
	

	
	Total
	100
	100.0
	100.0
	
	
	



Source: Researcher’s Survey data from the field
Table 4.2, we realized that approximately (47.0)  respondents were between the age group 19-24, less than one-third were between 25-29 years, while (9.0%) of the respondents were 18 & below and 30 & above of the respondent are (4.0%)

Table 4.3: Respondents’ Level of Study.
	Category
	Frequency
	Percent
	Valid Percent

	
	ND I
	14
	14.0
	14.0

	
	ND II
	22
	22.0
	22.0

	
	HND I
	21
	21.0
	21.0

	
	HND II
	43
	43.0
	43.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
From Table 4.4, it was realized that nearly half of the respondents were in the HND II, 22.0% were in ND II, followed by approximately 21.0% who were in the HND I level, while the remaining 14% of the respondents were in ND I level.
Table 4.4: Institute of the Respondents.
	Category
	Frequency
	Percent
	Valid Percent

	
	IICT
	59
	59.0
	59.0

	
	IFMS
	15
	15.0
	15.0

	
	IOT
	16
	16.0
	16.0

	
	IES
	6
	6.0
	6.0

	
	IAS
	4
	4.0
	4.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
Table 4.3 shows that more than half of the respondents were from the Information and Communication Technology, 16.0% were from the Institute of Technology, 15.0% of the respondents were in Institute of Finance and Management Studies. In addition, from Table 4.3, it was observed that 6.0% were in Institute of Environmental Studies, followed by 4.0% of the respondents who were in Institute of Applied Science respectively.

Lastly, from the presentation of the demographic information of the respondent, in Table 4.5, On the proficiency of social media, 37.0% are advance, 32.0% are proficient, 24.0% are starter, while a little of them (7.0%) are highly proficient. 
Table 4.5: Social Media Proficiency of the Respondents.
	Category
	Frequency
	Percent
	Valid Percent

	
	Starter
	24
	24.0
	24.0

	
	Advance
	37
	37.0
	37.0

	
	Proficient
	32
	32.0
	32.0

	
	Highly Proficient
	7
	7.0
	7.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field
In the next section, the results were presented from the analysis of the research questions/ objectives. This study tends to answer four (4) research questions, namely (a) What is the frequency of X (Twitter) usage among students of Kwara State Polytechnic? (b) What are the views of Kwara State Polytechnic who are active X (Twitter) users on fake news? (c) To what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X (Twitter) users?To what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X (Twitter) users? (d) What are the factors causing fake news spread among X (Twitter) users?
4.2	ANALYSIS OF RESEARCH QUESTIONS
Research Question 1: What is the frequency of X (Twitter) usage among students of Kwara State Polytechnic?
In answering this research question, descriptive analysis was adopted by using the simple frequency and percentage table. The study used four items, and the results are present in Table 4.6-4.10.
Table 4.6: What is your level of X (Twitter)usage?
	Category
	Frequency
	Percent
	Valid Percent

	
	Basic
	33
	33.0
	33.0

	
	Intermediate
	42
	42.0
	42.0

	
	Advance
	19
	19.0
	19.0

	
	Professional
	6
	6.0
	6.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
Table 4.6 depict the  level of X (Twitter) usage by the respondents, the table revealed that most of the respondents (42.0%) were intermediate user of X (Twitter), followed by the basic users 33.0%, 19.0% of the respondents were advance, while 6% were professionals. 
Table 4.7: How how long have been operating a X (Twitter) account?
	Category
	Frequency
	Percent
	Valid Percent

	
	Less than a year
	28
	28.0
	28.0

	
	1-2 years
	34
	34.0
	34.0

	
	3-4 years
	25
	25.0
	25.0

	
	4-5 years & above
	13
	13.0
	13.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
Table 4.7 revealed that 34.0% of the respondents have been operating X (Twitter) for about 1-2 years now, 28.0% have been operating X (Twitter) for less than a year, 25.0% of the respondents have been operating X (Twitter) for 3-4 years, while 13.0% have been operating it for 4-5 years and above.
 
Table 4.8: Have you ever engaged anyone or group on X (Twitter) platform?
	Category
	Frequency
	Percent
	Valid Percent

	
	Yes
	47
	47.0
	47.0

	
	No
	32
	32.0
	32.0

	
	Patialy
	19
	19.0
	19.0

	
	 None of the above
	2
	2.0
	2.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
It was revealed through the prepared Table 4.8 that most of the respondents occasionally uses X (Twitter) Platform, 47.0% of the respondents said YES they use X (Twitter) during class periods. In addition, it was also discovered that 32.0% said NO they don’t use the X (Twitter) during class hours, while the remaining 19.0% said they Partially use X (Twitter) during class periods.






Table 4.9: Which of these X (Twitter) features do you use the most?
	Category
	Frequency
	Percent
	Valid Percent

	
	Like Tweet
	35
	35.0
	35.0

	
	Repost
	34
	34.0
	34.0

	
	Quote
	23
	23.0
	23.0

	
	Share
	8
	8.0
	8.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
In Table 4.9, the study shows that 35.0% of the respondents like tweet, 34.0% of them repost, 23.0% of the respondents quote, while 8.0% share posts.
Table 4.10: What is the duration of time spent when using X (Twitter)?
	Category
	Frequency
	Percent
	Valid Percent

	
	Less than one hour
	29
	29.0
	29.0

	
	One to two hours
	34
	34.0
	34.0

	
	Two to three hours
	24
	24.0
	24.0

	
	Three hours and above
	13
	13.0
	13.0

	
	Total
	100
	100.0
	100.0


Source: Researcher’s Survey data from the field 
In Table 4.10, the study shows that 34.0% of the respondents spent up to one to two hours on X (Twitter), 29.0% of the respondents spent less than one hour on X (Twitter). 24.0% of the respondents spent like two to three hours on X (Twitter), while 13.0% of the respondents spent  three hours and above on X (Twitter).
Research Question 2: What are the views of Kwara State Polytechnic students who are active X users on fake news?
In this section, the study focused on investigating the views of Kwara State Polytechnic students who are active X (Twitter) users on fake news. Table 4.11 indicates the degree to which the respondents agreed with the items on the major purpose of social media usage by the students. The study used the 5-point Likert scale, where SD = “Strongly disagree”, D = “Disagree”, N= “Neutral”, A = “Agree”, and SA = “Strongly Agree”.


Table 4.11: What are the views of Kwara State Polytechnic students who are active X (Twitter) users on fake news?
	s/n
	Items 
	SA
	A
	N
	D
	SD

	1.
	Fake news is spread for personal agenda of someone or group.
	20
(20.0%)
	59
(59.0%)
	16
(16.0%)
	4
(4.0%)
	1
(1.0%)

	2.
	Fake news is information that is partially true.
	34
(34.0%)
	49
(49.0%)
	11
(11.0%)
	-
(-.-%)
	6
(6.0%)

	3
	Fake news is information that emanates from unknown and unreliable sources
	29
(29.0%)
	51
(51.0%)
	15
(15.0%)
	3
(3.0%)
	2
(2.0%)

	4
	Fake news is meant to mislead the people from having correct information on an issue.
	32
(37.0%)
	47
(44.0%)
	15
(11.0%)
	5
(3.0%)
	-
(-.-%)


Source: Researcher’s Survey data from the field 
From Table 4.11, investigate the views of Kwara State Polytechnic students who are active X (Twitter) users on fake news. The study revealed that more than half (59.0%) of the respondents agreed that take news is spread for personal agenda of someone or group, 20.0% strongly agreed, 16.0% of the respondents said neutral, 4.0% disagreed, while just one person 1 (1.0%)  strongly disagreed.
This table also revealed that (49.0%) of the respondents agreed that fake news is information that is partially true, 34.0% strongly agreed, 11.0% were neutral, and 6.0% strongly disagreed.
This table also revealed that more than half (51.0%) of the respondents agreed that fake news is information that emanates from unknown and unreliable sources, (29%) strongly agreed, (15.0%) were neutral, (3.0%) disagreed, while just 2 (2.0%) strongly disagreed.
Furthermore, the study shows that a significant number of the respondent agreed that fake news is meant to mislead the people from having correct information on an issue.

Research Question 3: To what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X (Twitter) users?
In this section, the study focused on investigating to what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X users. Table 4.12 indicates the degree to which the respondents agreed with the items on the major purpose of social media usage by the students. The study used the 5-point Likert scale, where SD = “Strongly disagree”, D = “Disagree”, N= “Neutral”, A = “Agree”, and SA = “Strongly Agree”.




1. Table 4.12: To what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X (Twitter) users?
	s/n
	Items 
	SA
	A
	N
	D
	SD

	1.
	I can easily detect fake news whenever it is disseminated on X (Twitter).
	22
(22.0%)
	35
(35.0%)
	19
(19.0%)
	9
(9.0%)
	15
(15.0%

	2.
	I do fact-check some of the information I come and cross on X (Twitter) before retweeting.
	21
(21.0%)
	55
(55.0%)
	18
(18.0%)
	6
(6.0%)
	-
(-.-%)

	3
	I understand the reason why fake news is spread on X (Twitter).
	19
(19.0%)
	45
(45.0%)
	26
(26.0%)
	8
(8.0%)
	2
(2.0%)

	4
	I do not bother to either share or like any tweets I discovered its false.
	19
(37.0%)
	44
(44.0%)
	22
(11.0%)
	7
(7.0%)
	3
(3.0%)


Source: Researcher’s Survey data from the field 
2. From Table 4.12, investigate to what extent has fake news spread on X (Twitter) influenced students of Kwara State Polytechnic who are active X (Twitter) users. The study revealed that 35.0% of the respondents agreed that they can easily detect fake news whenever it is disseminated on X (Twitter), 22.0% strongly agreed, 19.0% of the respondents said neutral, 9.0% disagreed, while 15.0%  strongly disagreed.
This table also revealed that more than half (55.0%) of the respondents agreed that they do fact-check some of the information I come and cross on X (Twitter) before retweeting
This table also revealed that almost half (45.0%) of the respondents agreed that they understand the reason why fake news is spread on X (Twitter), (26%) were neutral, 19.0% stongly agreed, (8.0%) disagreed, while just 2 (2.0%) strongly disagreed.
Furthermore, the study shows that a significant number of the respondent agreed that they do not bother to either share or like any tweets I discovered its false.

Research Question 4: What are the factors causing fake news spread among X (Twitter) users?
In this section, the study focused on investigating the factors causing fake news spread among X (Twitter) users. Table 4.13 indicates the degree to which the respondents agreed with the items on the major purpose of social media usage by the students. The study used the 5-point Likert scale, where SD = “Strongly disagree”, D = “Disagree”, N= “Neutral”, A = “Agree”, and SA = “Strongly Agree”.




Table 4.13: What are the factors causing fake news spread among X users?
	s/n
	Items 
	SA
	A
	N
	D
	SD

	1.
	Over or heavy reliance on X (Twitter) for information needs encouraged the spread of fake news.
	24
(24.0%)
	51
(51.0%)
	14
(14.0%)
	9
(9.0%)
	2
(2.0%)

	2.
	The need to be relevant or become popular is a major reason for fake news spread on X (Twitter).
	29
(29.0%)
	48
(48.0%)
	17
(17.0%)
	5
(5.0%)
	1
(1.0%)

	3
	It is expected to come across fake news on X (Twitter) since it is not restricted.
	25
(25.0%)
	58
(58.0%)
	13
(13.0%)
	4
(4.0%)
	-
(-.-%)

	4
	To make certain agenda sail through, it is necessary for the promoters to spread fake news on X (Twitter).
	19
(19.0%)
	51
(51.0%)
	18
(18.0%)
	8
(8.0%)
	4
(4.0%)


Source: Researcher’s Survey data from the field 
From Table 4.13, investigate the factors causing fake news spread among X (Twitter) users by the students in Kwara State Polytechnic. The study revealed that more than half (51.0%) of the respondents agreed that over or heavy reliance on X (Twitter) for information needs encouraged the spread of fake news, 24.0% strongly agreed, 14 (14.0%) of the respondents said neutral while only (11.0%) disagreed and strongly disagreed.
This table also revealed that almost half (48.0%) of the respondents agreed that the need to be relevant or become popular is a major reason for fake news spread on X (Twitter)
This table also revealed that more than half (58.0%) of the respondents agreed that It is expected to come across fake news on X (Twitter) since it is not restricted.
Furthermore, the study shows that a significant number of the respondent agreed that they used X (Twitter) to make certain agenda sail through, it is necessary for the promoters to spread fake news on X (Twitter).


4.3 	DISCUSSION OF FINDINGS BASED ON RESEARCH QUESTIONS
Research is meant to proffer solutions to real life problems and this study was not an exception. The study aimed at achieving the objectives that were stated in chapter one of this study. Therefore, the success of this study hinges on the provision of adequate solutions to those objectives as represented by the research questions. This section therefore discussed the findings springing from the analyzed data through the survey on “Perception of Kwara State Polytechnic Students on the use of Twitter as a tool for spreading fake news” and also the tandem with the findings of the previous studies.

Research Question 1: What is the frequency of Twitter usage among students of Kwara State Polytechnic?
The aim of this question is to determine the frequency of X (Twitter) usage among students of Kwara State Polytechnic. In table 2, it was observed that 34.0% of the respondents have been operating a X (Twitter) account for the period between 1-2 years, while table 3 also proffer that 47.0% of the majority of respondents are frequently engaged on X (Twitter). It can be deduced based on the finding that a good number of KWARAPOLY students has been operating X (Twitter) accounts for years, and have been engaged on X (Twitter) platform at one time or the other. This finding can be linked to justify the submission of Akoja and Nwenearizi (2020) in their study that explored the youth perception of social media as a credible news source in Lagos, Findings from the study showed that youths frequently used social media platforms to source for news especially Instagram and X (Twitter) and view their credibility as moderate. The finding of Akoja and Nwenearizi was now attributed to the suggestion that there is the need for the online news provider to effectively capitalize on the youth’s dependence on social media as a news source by stepping up the ethical principles of truthfulness, fairness and accountability.

Research Question 2: What are the views of Kwara State Polytechnic students who are active X (Twitter) users on fake news?
The aim of this question is to examine the student’s view on X (Twitter) as a tool of spreading fake news. References to finding are shown in table 4, 5 and 6. It was found based on the finding to this study that majority of the respondents are in conformity with the assertion that X (Twitter) is used to a high extent to promote fake news while most of the news content on X (Twitter) are not properly fact-checked. It can also be revealed through the finding that fake news is spread majorly on Twitter in order to draw people’s attention and promote certain agenda. This finding can be describe to corroborate the view of Hussain, Loan, and Yaseen (2017) which found that most students use social media platform for certain purpose of sharing information in order to promote social, religious, political, and environmental awareness. However, finding from the study shows the need to properly fact-checked information on Twitter to avoid fake news, just as the extent of using it to promote the spread of fake news is high. However, with the submission of (Ette & Jeo, 2018) which also prove to the above findings that the X (Twitter) platform is meant for the purpose of sharing and disseminating messages, news, opinions and information. Hence, to ensure the believability of any spread contents, there is the need to thwart the spread of fake news via the platform.

Research Question 3: To what extent has the spread of fake news influenced students of Kwara State Polytechnic who are active X (Twitter) users?
The purpose of this question is to determine the extent to which the spread of fake news influenced students of Kwara State Polytechnic who are active X (Twitter) users. 
 Based on the analysis of the study as shown in table 12, it was observed that 35.0% of the large percentage of the sample size agreed to the fact that, any news on X (Twitter) that is fake can easily be discovered and this simplifies that the users can easily detect and recognise the credibility and authenticity of any particular news through it source with the support of cyber guru and media expert, despite the fact that users still get themselves caught in the web of fake news and misinformation, as corroborate by Goswani (2018). 
It was also revealed that 55.0% of the majority of respondents agreed that they do come across many news from unreliable source on X (Twitter) which are later found to be real. However, it was gathered through the findings as 48.0% that constituted the majority of the sample respondents said they understand why fake news is spread on X (Twitter) and it does not influence their views or beliefs, while 49.0% agreed that they do not even bother to retweet any tweets discovered to be fake or from unreliable source. In Odoemelam (2019), posits a statement that negate the above finding while he observed that the frightening aspect of fake news on X (Twitter) is that, while it travels faster than the truth, the vast majority of people, mostly it users embrace and take them as prophetic revelation especially when it serves their very interests without questioning the validity and this mostly influence their views and beliefs. It was also found through the findings of Moravec, Minas, and Dennis (2019) that examined fake news on social media from the perspective of peoples sentient as regards the news. It was gathered that the presence of a fake news flag triggered increased cognitive activity and users spent more time considering the headline. However, it was now shown that the flag had no effect on a judgment about truth; flagging headlines as false did not influence user views and beliefs.

Research Question 4: What are the factors causing fake news spread among X (Twitter) users?
The objective of the above question is to examine and understand the factors that caused the spread of fake news among the X (Twitter) users. Based on the findings from the survey work, it was gathered that fake news is encouraged because of overreliance on X (Twitter) for information, as well as the need to attract attention and relevance. References to this findings is shown in table 8.
In table 13, it was observed that 51.0% of the large percentage of respondents strongly agreed to the fact that, overreliance on X (Twitter) for information needs do encourage the spread of fake news. Also, 48.0% of respondents are in conformity to the fact that the need to be relevant or attract attention is a major reason for the spread of fake news on X (Twitter).
However, 58.0% of the respondents agreed that it is expected to come across fake news on X (Twitter) since it is a public platform that is not restricted, while 51.0% strongly agreed that it is necessary to promote fake news on Twitter in order to sail certain agenda. Thus, it can be deduced through the findings that fake news is encouraged because of overreliance on Twitter for information, as well as the need to attract attention and relevance. It was also discovered that fake news is expected on X (Twitter) since it is a public platform not restricted and the need to promote certain agenda by people.
[bookmark: _GoBack]Moreover, it can be deduced through the findings that X (Twitter) users adopt a more active role and as the uses and gratification theory, which is one of the theoretical frameworks adopted for the study, indicates the audience is active and its media use is goal generated (Leung and Wei, 2000). The uses and gratification exercise the idea that the audience use media so that they receive a specific gratification from it and this theory discusses how users proactively search for media that will not only meet a given need but enhance knowledge, social interaction and diversity (Papacharissi and Mendelson, 2010). This approach was detected in the members of Twitter users. Based on the findings from the respondents, they tend to use X (Twitter) platform, in an active way in order to fulfill their need for accurate facts and data. Also, they use the same platform to adopt a more active role and counter the spread of fake news, share their findings (facts which suggest that a story is fake or misleading) and enrich diversity in information and social interaction. For instance, through the help of cyber guru and the media expert, they easily detect and verify whether a story is fake or not. Instead of been passive users who read messages online, they chose to play a more active role and be skeptical and make their own research using other social media platforms. Finally, according to uses and gratification theory approach, people have enough self-awareness of their media use, interests, and motive to be able to provide researchers with an accurate picture of that use (Papacharissi and Mendelson, 2010). This self-awareness is obvious in the member of X (Twitter) users, who know their media use and the fact that they can extract useful insights and acquire accurate data to verify messages and sources by using various media.


