CHAPTER FIVE
SUMMARY, CONCLUSION AND RECOMMENDATIONS 
5.0  	Introduction
This chapter will highlight the project summary, recommendations, conclusion, suggestions for further and contribution to knowledge
5.1 	Summary of findings
The main objective of the study was to investigate the impact of advertisement on the performance of insurance industry in Nigeria. Components of advertisement which is the independent variable include person-person advert campaign, electronic camping and insurance product awareness were analysed. The findings suggest that :
The study found that:
1.  Insurance firms through their marketers have renewed efforts to sensitize the public about their 
products.
2. Marketing insurance products  was found to be  very rampant based on person to person campaign. 
3. People often subscribe to life policy of Insurance firms in Nigeria. 
4. Insurance firms have renewed interest in advertisement of their product through marketers. 
5. Insurance firms have renewed interest in advertisement of their product through marketers.
6. People are satisfied with the improvement in insurance policy through marketing of insurance 
products 
7. People see more of insurance product o TV often. The results also show that electronic advert have a 
wider audience reach. Meanwhile from the data distribution above suggest that agreed that: 
8. Paid advert of insurance products have a positive impact on insurance products.
9. Effects of paid electronic insurance adverts cannot be quantified 
10. Insurance industry performance was found to have experienced growth based on their electronic 
adverts.
11. Advertising has impacted greatly on insurance product awareness in Nigeria while the use the  use of 
advert has enhanced insurance products awareness in Nigeria.
12. Advertising insurance products has positive impact in insurance products sales while emphasizing 
the effects of advertising on the increase sales of insurance products suggesting that that Increase in insurance products awareness through adverts has greatly improved.. 
From the objectives of the study, the study achieved the following that:
1.  That there is statistically significant relationship between Person- to- person insurance policy campaign and sales volume of insurance firms in Nigeria. 
2. There is significant effect of electronic advertising /promotional activities on sales volume of insurance firms in Nigeria. This implies that electronic advertising /promotional activities has statistical significant effects on sales volume of insurance firms in Nigeria.
3. That there is significant impact of of advertising on insurance product awareness in Nigeria.. This implies that advertising has positive ad significant impact on insurance products in Nigeria
5.3 Recommendations
1 Nigeria insurance industry should use other forms of adverting like sponsoring events and use of mobile phone advertising. This will increase awareness about the various products produced by the industry.
1. The industry should use different common local languages used in the country so that every individual can get the messages from the adverts.
2. E-marketing should also be used to reach most the people who spend time on the internet and have no timer to listen to radios or watch televisions.
3. The industry should also use celebrities in the country to help them advertise their products for this can attract big crowds from which potential customers can be found
4. The insurance sector has largely stuck to images of happy families, carefree couples and cute babies. We have to use a different route to break the clutter, and humor and endorsement of celebrities is some of the routes available to us
1. Increase the amount spent on advertising since there is s strong positive relationship between advertising and sales performance
2. The look at the actions of competitions.
3. Look at the quality of the services.
4. The industry should choose the most effective media for advertising. A media that is affordable by many people for example radios.
5. The industry should use different common local languages used in the country so that every individual can get the messages from the adverts.
6. E-marketing should also be used to reach most the people who spend time on the internet and have no timer to listen to radios or watch televisions.
5.4     Conclusion
The study shows that advertisement is very much important for any business. A huge amount is paid by companies against advertisement. There are many ways available to give advertisement on which this amount is paid this are TV, Newspaper, Radio, Internet etc. At the initial phase of a company it is important that they give emphasis on corporate advertising because it helps in brand recall .  Giving advertisement in any type of media is not the only medium, there are many other ways also like social service, by way of educating people.  
In the market it can easily be realized that the Television audience had a huge impact of these ads. Although the most popular medium of information gathering has emerged as the arena of media war. But yes the old players news paper and radio are still on their high trying to dominate in the market. Internet being in its youth phase is rapidly reaching in the elite class. 
The survey clearly determines that people are aware of insurance advertisements as most of them have seen Insurance advertisements which could provide them with ample knowledge about the products provided by the insurance companies
It is evident that there are various forms of advertisements used by the organization. But according to the responses there are some forms which are mostly used  than others ,this includes radios and televisions.  
These have helped the organization to raise awareness about the existence of various types of products produced by the company. 
It can be interpreted from  the survey that effective advertising has a great impact  on the decision making process of the consumers for which the advertising has to be effective so as to leave a lasting impact on the consumers’ mind and help them make correct decisions
Insurance ads have undergone major changes over the years. Insurance can help customers against disasters. People are understanding more and more this and they have started buying insurance products
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