CHAPTER THREE
METHODOLOGY
3.0 	Introduction 		                                                                   
This chapter deals with the method of research adopted in this project work. A research method is the specification of procedures for collecting, analyzing data, necessary to help solve the problem at hand. The areas covered include; Research design, population of study, sampling and sampling procedure, data collection procedure as well as administration of research instruments. The aim of this is to explain in detail the procedures in arriving at the inference of the study.
3.1	Research Design 		            
A research design serves as a guide to the researcher, at the various stages of her research work. A survey is a means of "gathering information about the characteristics, actions, or opinions of a large group of people, referred to as a population" (Pinsonneault and Kraemer, 1991). Survey design was adopted. Survey is the best method to study a population too large to observe directly for descriptive, exploratory or explanatory studies. Careful sampling of respondents and structured questionnaires provide data in the same form from all respondents. 
3.2   	Population of  the Study 
This refers to "a collection of measurement about which we wish to make an inference". The study area and the population is Nigeria, With approximately 184 million inhabitants, Nigeria accounts for 47% of West Africa’s population, and has one of the largest populations of youth in the world. It is a political federation that consists of 36 autonomous states, and a multi-ethnic and culturally diverse society. With an abundance of natural resources, Nigeria, Africa’s biggest oil exporter has the largest natural resources. However, the most populated state in Nigeria is Lagos. This informed the reason the study concentrated on Lagos using it as the location where the insurance firms would be conducted. The study focused on five insurance firms located in Lagos. These include: AIICO Insurance plc, Anchor Insurance Limited, Capital Express Assurance, Cornerstone insurance Plc. and Consolidated Hallmark insurance plc 
A sample of 110 respondents was chosen from an estimated population of 200 Given a significance level of 0.05%,
.3.3    	Sample Size and Sampling Technique		   		         
Sample Size is the number of elements that are included in the sample, Asika (2004),since it is impractical to reach the entire population, a sample is drawn to enable the researcher make an inference. To determine the sample size, a simple Taro Yamen sample size technique would be adopted by the researcher. Using a confidence level of 95%, a sample of 110 respondents was chosen from an estimated population of 200 Given a significance level of 0.05%, the sample size was calculated as:
N
1+ N (e)2
Where;
Total CBN employees (N) is given as 5,844; Confidence level = 95%; and. Margin of error (Significant Level) (e) = 0.05%.
200
=1+100(0.5)2
= 110
=110(Tkro Yamane, 1967)

3.4 	Methods Of Data Collection		                                                
A structured questionnaire is the research instrument for this study. It consists of two parts. The part of the questionnaire contains structured questions about the demographic variables of the respondents. The second part however, consists of structured questions about the respondent’s opinion on the stated items of the questionnaire. Copies of the questionnaire were administered on members of staff of five insurance firms under study in  Lagos Branch.
3.5       Research Instrument		                 
	The research would be carried out by gathering information from primary source. The researcher with the help of members of staff of insurance firms in Lagos. 15 questions of self-administered questionnaire tagged advertising and performance of insurance films in Nigeria (APIFINQ) would be administered to the workers of the organization. The questionnaires would be divided into 2 sections. Section A contained questions meant to obtain respondents Bio data. While sections B of the questionnaire comprised the problem questions on the subject matter. These would be distributed to the respondents. The results would be used to analyze the finding in the successive chapters.
3.5.1  	Validity and Reliability of the Instrument                                
The validity of the constructs of the questionnaire would be based on Cronbach alpha construct validity method which is between 0.7and 0.9 (Nunnally and Bernstein 1994) .The questionnaires would be constructed with the assistance of the Researcher’s Supervisor and his suggestions would be  incorporated into the instrument before it is  administered. 
	Reliability Statistics

	
	Scale Mean if Item Deleted
	Scale Variance if Item Deleted
	Cronbach's Alpha if Item Deleted

	Person- to- person campaign
	63.4074
	122.917
	.965

	Electronic Advertising
	67.9537
	127.671
	.967

	Insurance Policy Awareness
	62.8333
	124.981
	.968


Summary .966 No of Item: 3
Source: Researcher’s Computation.

3.6	 Methods Data Analyses
This researcher would adopt the simple percentage statistical method of analyzing the response on the various elements of bureaucracy tendencies in the study area. Subsequently, in order to test the hypotheses and establish the degree of dependence or independence of variables under consideration, the chi-square statistical technique were used for that purpose using SPSS as statistical package for the analysis. The study adopted the percentage statistical method of analyzing the responses on the various elements of communication in the study area. This is given by the formula: S/n * 100/1 
        Where: S = Response figure				                                              
                     n = Sample size				
Similarly, in order to test the hypotheses and establish the degree of dependence or independence, the chi-square statistical tool would be used for this study. Chi-square test is given by the formula: 
With degree of freedom (N-1)
Where: ∑= the parameter to be estimated
χ2  =  	chi-square distribution
fo = 	the actual number
fe = 	the expected number
[bookmark: _GoBack]N=  	Number of variables
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