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CHAPTER ONE
INTRODUCTION
	SIWES is an acronym of Student Industrial Work Experience Scheme SIWES is an effective instrument used for exposing students to the realities of he work environment in Nigeria, especially, and the world in general, in their various professions, so as to achieve the needed technology advancement for the nation 
Some of the aims of SIWES are;
· To provide for the students, opportunities to be involved in the practical aspect of their respective disciplines. Thus bridging the gap between the theoretical aspect taught in the class and the neat world situations.
· To express students to latest development and technological innovations in their chosen professions.
· To prepare students for industrial working environments they are likely meet after graduation.

BRIEF HISTRY OF SIWES
The Student Industrial Work Experience Scheme (SIWES) is a skill training program. Designed to expose and prepare students of university, polytechnics, colleges of technology and others for the industrial work experience they are likely to meet after graduation.
The schemes also afford students opportunity of familiarizing and exposing themselves to the needed experience in handling equipment and machine that are usually not available in their institutions. The Industrial Training Fund (ITF) funded the scheme during its formative year in 1973/1974 the financial involvement became unbearable to the fund, it withdraw from the scheme in 1978. The federal government handed over the scheme 1979 to both the National Universities Commission (NUC) and the National Board for Technical Education (NBTE) later the federal government November 1984 revert the management and implementation of the SIWES program to ITF and it was effectively taken over by the industrial training fund in July 1985 with the finding being solely borne by the federal government.

IMPORTANCE AND OBJECTIVE SIWES
In regards to the SIWES handbook, the specific objective and importance of the Siwes are;
· Provide an avenue for students in institution of higher learning to acquire industrial skills and experience in their course of study.
· Prepare students for the industrial work experience they can undergo her graduation
· Provide student with an opportunity to apply their knowledge in real work situation thereby bridging the gap between theory and practice.
· To satisfy accreditation requirement set by NBTE
·  To provide student an opportunity to see the real world of their dis tune and consequently bridge the gap between the classroom and real work station.
· To enable student access interest suitable for their chosen profession.



CHAPTER THREE
[bookmark: _Hlk192437566]TEHNICAL TRAINING EXPERIENCE
WEEK 1 
Product: can be a service or an item. It can be physical or individual or cyber from every product is made at a cost and each is sold at a price 
Price: is the amount that consumers will be willing to pay for a product real and perceived value, while also considering
Place: refers where consumer buy your product, or where they discover it. today’s consumers may learn about product and buy them online, through a 
Promotion: is to increase brand awareness, create interest, generate sales or create brand loyalty. It is one of the basic elements of the market mix, which includes.
People: in the marketing refers to anyone directly or indirectly involved in the business side of the enterprise. That means anyone include in selling of product or services

WEEK 2
Process: is a procedure, something you do in order to achieve a certain result. Some people try to carefully follow all the steps in a process other people just wing it.
Physical evidence: element of marketing mix refers to environment experience by the costumer. This could mean a design and layout of a shop 
Company: it is a legal entity individual form to engage in the business activities. It is characterized by a limited liability, separate legal statue and share ownership.
Customer: is generally defined as a person who buy a good, product, or service. Most specifically, customer are people or business currently purchasing, have purchased.
Competitors: are other business, who can offer the same or similar goods and services to your customer.

WEEK 3
Collaborators: are any third parties that work directly with your company to support or assist in the development or execution of a strategy.
Climate: refers to the general environment of the marketing, which can impact the company. It increases economy, social, political and technological factors.
Strategic marketing analysis: acts as a sort of business plan, presenting an informed blueprint that can be followed in order to have the highest probability of business
Marketing-mix planning: it is set of controllable tactical marketing tools that a company use to produce a desired response from its target market.
Marketing implementation: is the process of turning your marketing strategy into real-life action, taxs and projects

WEEK 4
Marketing control: refers to the process of monitoring and evaluating marketing activities to ensure they align with predetermined goals and objectives.
Goods of marketing: involves strategical applying effective marketing practice to achieve business goals. By focusing on delivering values
Business to business: is a type of commerce involving the exchange of product, service or information between business rather than from a business to consumer.
Cause marketing: involves a collaboration between a for-profit business and a non-profit organization for a common benefit
Content marketing: a marketing strategy used to attract, engage, and retain an audience by creating and sharing relevant articles.

WEEK 5
Digital Marketing: is the promotion of brand to connect with potential customers using the internet and other form of digital communication.
Email marketing: is a form of direct marketing that uses massages to promote product or service, send thought leadership pieces.
Digital Marketing
Direct Marketing any market the relies on direct communication or distribution to individual consumers rather than through a third party.
Guerilla Marketing: is an advertising approach that borrows the concept of guerilla warfare, or the element of surface to communicate with target audience.



WEEK 6
In bond marketing; a digital marketing method that helps you attract customers to your business by creating useful content and experiences that resonate with audience.
Out bond marketing: focuses on reaching out with the public with non-targeted content to promote product or services.
Influencer marketing: collaboration between popular social media users and brand to promote brans product or services.
Personalized marketing: a strategy that use date to use target and retarget leads with a brand messages that speck directly to specific customer’s interest.
Message: represent how a brand communication to its customers and highlights. The value of its products.

WEEK 8
Media: composed of pure ingredients in careful measured concentrations and dissolved in double distilled water.
Influencer marketing: when someone click the link and buys the product, you get a portion of the sellers as a commission.
Affiliate marketing: an advertising model in which a company compensates third party publisher to generate traffic or leads to the company product.
Video marketing: the uses of video content to promote or inform audience about your brand and product.
Pay per click: a model of digital advertising where the advertiser pays a fee each time one of their ads is clicked.

WEEK 9
Search engine optimization: the practice of orienting your website to rank higher on a search engine result page so that you receive.
Product marketing: the process of communicating a products unique value to the customers and internal teams alike.
Experimental marketing: a process for brand to connect with customers through experiences
Physical evidence: refers to objects found at a crime scene that establish that a crime has been committed.
Personalization: used to describe an object that has someone’s naïve on it or that has been made for a particular person.

WEEK 10
Participation: is the fifth of the marketing mix in this new relationship between brand and customer.
Peer-peer modelling: enable business to tailor their marketing effort and delivered personalized experiences
Packaging: refers to the preparation of a product for appropriate transportation and storage.
Performance: is the alignment between the marketing team’s stated goals and object versus actual result.

WEEK 11
Partnership is a business relationship between two parties collaborating to produce a marketing campaign that mutually benefits 
Marketing capital & finance: capital means the executive or a company may make a capital investment in the business 
Managing change & transition: change is the shift in the external situation the things that has changed.
Advantage of email marketing: you can connect to customer in real time.
Disadvantage oof email marketing: you only reach people who have heard of you before it is time consuming 
Welcome email.

WEEK 12 
News later emails: sent from and received by your user at their normal email addresses, commencing with the time 
Lead nurturing emails: is a type of email that sent to a leader who as shown an interest in your product or services.
Confirmation email: are tractional email which verify that an action taken by a customer has been successful 
Dedicated email: a customer email that is sent to a publishers list of subscribers
Welcome email: is the first email you receive after signing up, subscribing, or submitting your email to an online store.

WEEK 13
Invite email: an electronic mail sent to invites, persuading them to attend your event, be it a meeting presentation.
Promotional email: sent to inform the email list of your new or existing product or services.
Survey emails: a method of data collection use to request information using questionnaires or surveys that are sent via.
Social email: combines social medial with email data to increase email reelevate improve targeting effectiveness.
Seasonal marketing email: prepaying campaigns that align with event like mothers day or black Friday you can tap.



WEEK 14
Advantage of content marketing is the promotion of your business getting the recognition and attention.
Disadvantage of content marketing measuring success can be difficult 
How content marketing works: a marketing strategy used to attract, engage and retain an audience by creating.
Awareness stage: make the first phase of a customer’s buying process in which they learn of the existence of product.
Consideration stage: is a phase of the marketing or sales funnel in which customers seek out research review.

WEEK 15
Closing stage: confirm completion of project deliverables to the satisfaction of the project sponsor, and to communicate.
Identify your audience: look at who already buy your product or service 
Determine the right formality; you need to know about your audience, the type of message, and how it meant to be received 
Determine you’ll distribute: conduct research if you remember pragmatic outside in approach to distribution
Follow best particles: is a standard or set of guidelines that is know to produce good outcomes if followed                         
             
             




 
CHAPTER FOUR
RECOMMENDATION AND CONCLUSION
Going through some of the experience gained during the programme, I will record that there is need for improvement of some of the activities, both in the federal organization where it is served and the school.
The time duration for the programme should be extended for more than two months
Federal organization should create more practical knowledge for the student for acquire more knowledge from their versatile staffs.

CONCLUSION
SIWES was established to provide opportunities for student to be involved in the actual aspect of their respective discipline in the industrial working environment during the 2month industrial training, I gained a wide range of experience form the various assignment undertake such as new writing and reporting, now’s alignment, new commentary and editing process at the experience gained help full the objective of SIWES.
STUDENT PRIMARY ASSIGNENT CENTRE NEWS AND CURRENCY AFFAIRS DEPARTMENT
· Reportorial
· Edition
· Current Affair


EXPLANATION
REPORTIRIAL: This is also called correspondents and broadcast news analysis and from the public about news and event happening internationally and locally. They report the news for newspapers, magazine, website, television, radio.
EDITORIAL: Editing is more important to avoid mistake.  As The primary objectives of editing is to make a news story suitable for broadcast as such a popular online enlist neuron “Block “Every writer needs an editor” so as to edit better.
CURRENT AFFAIRS: This is a genre of broadcast journalism where the emphasis is detail and discussion of news stories that have recently occurred or ongoing the time of broadcast. The purpose of radio current affairs programme is to inform the public about issues and events.



