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CHAPTER ONE
INTRODUCTION
1.4 BRIEF HISTORY OF SIWES AND ITS AIMS & OBJECTIVES 
The Student Industrial Work Experience Scheme (SIWES) is intended to equip the students with basic in practical knowledge of communication work to compliment the theoretical aspect they have been taught in their various institutions. 
1.5 [bookmark: _GoBack]DEFINITION OF SIWES 
The word SIWES is acronym for Student Industrial Work Experience Scheme (SIWES). It is a programme designed by the Industrial Training Fund (ITF) for student for every professional course to praticalize. 
The SIWES programme improves the student of undergraduate being produced by the institutions during the SIWES program, the students are more field with techniques they will need in their various field of study. 
1.6 AIMS AND OBJECTIVES OF SIWES
The aims are: 
1. SIWES program is not exceptional to only mass communication field as it is major method applied in other field to expose the undergraduate foe future adherence. 
2. To assist and help students to know how some aspect of communication work are being carried out. 
3. To expose students to various media concepts and how to go about their procedures. Radio station expose the training student on news processing. 
OBJECTIVES OF SIWES    
1. The objectives of SIWES programme is to enable the students acquire practical skills. 
2. To improve the quality of education.
3. To enable the students to be exposed to more practical application and use.
4. To improve the students with an opportunity to apply his/her knowledge in real. 
5. Work situation thereby bridging the gap between school work and practical work.
6. It is also post national for Higher Diploma pursuit. 
7. To prepare students for the working situating one likely to meet after graduation. 


CHAPTER TWO
2.0	BRIEF HISTORY OF TUNGBA FM RADIO 100.9
	Success Online Radio was established with a vision to inspire, educate, and empower a global audience through the power of digital broadcasting., the station was born out of a passion for promoting positivity, personal development, entrepreneurship, and community empowerment.
	Initially starting as a small streaming project with limited equipment and a grassroots audience, Success Online Radio quickly gained popularity for its engaging content, uplifting messages, and commitment to promoting success-driven mindsets. The station featured a mix of motivational talks, educational programs, interviews with successful individuals, music, and community-focused discussions.
	With a growing listener base across Nigeria and beyond, the platform expanded its programming to include youth development series, business talk shows, spiritual reflections, and live interactive sessions. Through strategic use of social media and podcasting, Success Online Radio has become a beacon of hope and excellence in the online broadcasting space.
Today, it stands as a digital voice for change-makers, dreamers, and achievers, continuing to broadcast 24/7 and staying true to its mission: “To Inspire Success, One Listener at a Time.”
2.1	OBJECTIVES OF ESTABLISHMENT (TUNGBA F.M 100.9)
​	The primary objective of Success Online Radio is to serve as a dynamic digital platform dedicated to inspiring, educating, and empowering individuals from all walks of life. The station aims to:
1. Promote Personal and Professional Development By broadcasting motivational content, success stories, and expert advice that encourages self-improvement and goal achievement.
2. Support Youth and Entrepreneurial Growth Through programs that nurture creativity, innovation, leadership, and business skills, especially among young people.
3. Provide Positive and Uplifting Content To counter negativity in media with messages of hope, faith, success, and perseverance.
4. Enhance Community Engagement and Awareness By discussing relevant social issues, promoting local talent, and encouraging community participation.
5. Leverage Technology for Wider Reach Utilizing online platforms to connect with a global audience, breaking geographical barriers and promoting cultural exchange.
6. Encourage Lifelong Learning Through educational series, interviews, and expert-led discussions that stimulate intellectual growth.


CHAPTER THREE
3.1		EXPERIENCE GAINED BY THE STUDENT
	Communication
	Communication in Mass Communication refers to the process of transmitting messages or information to a large, diverse, and widely dispersed audience through various forms of mass media. This includes mediums such as television, radio, newspapers, magazines, social media, and the internet.
Key Aspects of Communication in Mass Communication:
1. Sender: Usually a media organization or professional communicator (e.g., journalists, broadcasters).
2. Message: The content being communicated — news, entertainment, advertisements, etc.
3. Medium: The channel through which the message is delivered — TV, radio, print, digital platforms.
4. Receiver: The general public or a target audience who receive and interpret the message.
5. Feedback: Though often limited or delayed, feedback can occur through audience reactions, social media comments, ratings, etc.
6. Noise: Any interference that distorts the message (technical issues, misinterpretation, bias).
Purpose:
· To inform
· To educate
· To entertain
· To persuade
	In summary, communication in mass communication is a one-to-many form of communication, aimed at reaching large audiences simultaneously with consistent messages.
Advantages of Mass Communication
1. Wide Reach: It can reach millions of people across different regions, cultures, and backgrounds at the same time.
2. Information Dissemination: It helps spread important news, updates, and educational content quickly (e.g., during emergencies or public health campaigns).
3. Entertainment: Offers a variety of entertainment through TV, radio, social media, and movies.
4. Promotes Awareness: Increases awareness of social, political, and environmental issues.
5. Advertising and Marketing: Helps businesses promote their products and services to a large audience.
6. Cultural Integration: Brings people from different backgrounds together and fosters shared experiences.
Disadvantages of Mass Communication
1. One-Way Communication: Often lacks immediate feedback from the audience, making interaction limited.
2. Misinformation/Disinformation: False or misleading information can spread quickly and widely, especially on social media.
3. Media Bias: News and information can be influenced by political or corporate interests.
4. Cultural Erosion: May promote foreign cultures and values at the expense of local traditions.
5. Addiction and Distraction: Overconsumption of media, especially social media and entertainment, can lead to reduced productivity and mental health issues.
6. Privacy Invasion: Mass communication tools (like digital ads and social media) can collect and misuse personal data.
INSTRUMENT USED IN RADIO STATION
	In a radio station, various instruments and equipment are used to ensure smooth operation, high-quality audio production, and broadcasting. Here are some of the key instruments used in a radio station:
Audio Input Devices
1. Microphones – For capturing the voices of presenters, guests, and performers. Common types include:
· Dynamic microphones (e.g., Shure SM7B)
· Condenser microphones (for higher sensitivity)
2. Telephone Hybrid Systems – For taking calls live on-air, converting phone audio to broadcast quality.
3. Audio Mixers / Consoles – For controlling audio levels from various inputs (microphones, music, calls, etc.).
Monitoring Equipment
4. Headphones – Used by presenters and producers to monitor live audio.
5. Studio Monitors (Speakers) – For high-quality audio playback in the studio.
Playback and Recording Equipment
6. Computers and Automation Software – Used for scheduling and playing music, ads, jingles, and pre-recorded programs.
7. Digital Audio Workstations (DAWs) – For editing and producing pre-recorded content (e.g., Adobe Audition, Audacity).

Transmission Equipment
8. Transmitters – Convert audio signals to radio waves for broadcast.
9. Antenna – Radiates the signal transmitted by the transmitter.
10. Modulator – Combines audio signal with carrier frequency for broadcasting.
Communication Equipment
11. Satellite Uplinks/Downlinks – For connecting to national or global broadcast networks.
12. Internet Streaming Equipment – For online radio broadcasting.
Other Essential Tools
13. Sound Processors – Enhance and compress audio to ensure consistent sound levels.
14. Patch Panels – For routing audio signals between devices.
15. UPS (Uninterruptible Power Supply) – Backup power during outages.
16. CD Players / Turntables / USB players – Still used in some stations for specific content formats.



CHAPTER FOUR
4.1	 MAJOR ACTIVITIES OF THE ORGANIZATION 
1. Live Radio Broadcasts Hosting daily and weekly programs on topics such as motivation, entrepreneurship, education, spirituality, relationships, and personal development.
2. Interviews and Talk Shows Featuring successful individuals, thought leaders, business owners, and professionals who share their experiences, insights, and strategies for success.
3. Youth Empowerment Programs Organizing special segments focused on mentoring, skill acquisition, and leadership development for young people.
4. Online Campaigns and Awareness Drives Running digital campaigns to address societal issues such as mental health, education, drug abuse, and gender equality.
5. Music and Inspirational Sessions Broadcasting uplifting music, gospel content, and spoken-word poetry that inspire and motivate listeners.
6. Workshops and Webinars Hosting online events and training sessions to educate listeners on topics like digital skills, business development, and personal finance.
7. Community Outreach Partnering with NGOs, schools, and other organizations to carry out community-based programs and charitable initiatives.
8. Podcast Production and Distribution Creating and sharing podcast episodes to expand the reach of their most impactful programs and interviews.
9. News and Information Sharing Offering timely updates on current events, opportunities, and announcements that are beneficial to the audience.
10. Social Media Engagement Actively interacting with followers on platforms like Facebook, Instagram, YouTube, and Twitter to extend the conversation and promote listener participation.
4.2 STUDENT SPECIFIC INVOLVEMENT AT THE VARIOUS SECTIONS/UNITS 
How to produce for a presenter
How to start a live programme on laptop
How to off light after programme
I was taught how to present a program
I was asked to present a program on live
I was taught how to set a camera
How to go on live program
I was taught how to set a program on system
I was taught how to turn on the camera
I was taught how to copy a name or words by using keyboard to control the system
I was taught how to download a music on youtube by using laptop
We were asked to go and collect Vox pops (interview) from the people outside
We were asked what vox pops all about
I was taught what communication is all about and mass communication
I was also taught the advantages of mass communication and the disadvantages
I was taught (5) factors of mass communication
We were given assignment about advantages of mass communication and the advantages
A programme was held by a presenter and I was asked to give my opinion
We were asked to go out to do Vox Pops (Interview)
I was asked to set a programme for a presenter
There was a changing of how to set a programmed for a presenter in our studio there was a changing of setting.
I was taught how to set a programme for a presenter
I was taught what barriers in communication is all about
I was taught how the sound work on the mixer
I was taught how to connect the cable to the mixer
I was asked to go out and do Vox pops (Interview)
I was taught how to set a program on the system
I was taught how download music on a system
I was asked to produce a programme on the system
A programme was held by a presenter and  I was asked to give my opinion
I was taught how to produce for a presenter
I was taught how to record a presenter in the studio
I was taught how to control a live program in the studio room
I was taught how to edit videos on live program
I was taught how maintain the volume of the mixer while on program
I was taught the work of desktop audio
I was taught how the music sound so well
How to edit on streaming e.g. Birthday
Working on tools on the mixer
How the music sound so well
When the studio light is meant to use and not
Talking about shorter speed
How to  maintain the volume of the mixer while on program
Connection of microphone to the mixer
How to zoom in and zoom out
Working on camera
Ending of camera setting up
I was taught what headset is use for monitoring and tracking
How to set up (OBS)
Opening broadcasting software
Controlling of live program in the studio room
Settling a program for presenter
How to maintain volume of mixer while on program.
I was taught how to bring in a video into the OBS software
I was taught how to change background of live broadcast
Ending of camera setting up
Controlling of a live program in the studio room
How to zoom in and zoom out
Skills Acquired
The SIWES experience significantly improved my knowledge and skills in advertisement and mass communication. Some of the key skills I acquired include:
1. Creative Content Development: I learned to write compelling advertising copy and design eye-catching visuals to attract and retain audience attention.
2. Strategic Thinking: I developed the ability to analyze market trends and audience behavior, which are critical for planning successful advertising campaigns.
3. Media Literacy: I gained insight into how different media channels operate and how to select the most appropriate medium for a campaign.
4. Teamwork and Collaboration: Working with a team of professionals taught me the importance of collaboration and effective communication in achieving organizational goals.
5. Technical Skills: I acquired proficiency in tools such as Canva, Adobe Photoshop, and social media analytics tools, which are essential for designing and monitoring advertisements.






CHAPTER FIVE
5.1 CONCLUSION
The training has been a successful one in which I was opportuned to have the practical knowledge of some of the enlisted aspect of mass communication works. 
However, I sincerely hope that this aspect will serve as a source of inspiration to other student who might have this kind of programme (SIWES) in future. 
This programme (SIWES) has been very demanding and challenging, which has given me a lot of insight on media concept. 
5.2 SUGGESTION/RECOMMENDATION TO THE ORGANIZATION AND THE POLYTECHNIC CONCERNING THE SIWES PROGRAMME 
In spite of the immense experience, I have some challenges but do not warrant being published because challenges are the game of the successful people but nevertheless, I would suggest that the industrial training fund committee should orientate organization, firms, ministries on the need to get students attachment to them and attached therefore. 
Also regular lists should be made realized by the appropriate authority to ascertain its really knowledge is being impacted on the students. 
Furthermore, the Industrial Training Fund (ITF)zonal office should ensure a token is being payed for one SIWES Students as an allowance at their places of attachment. 
There should be effective communication between the staff and the SIWES student, by doing that we will be able to ask questions.
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