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CHAPTER ONE

INTRODUCTION

1.1 Background of SIWES

The Student Industrial Work Experience Scheme (SIWES) was established to bridge the gap between theoretical knowledge and practical experience for students in Nigerian tertiary institutions. It allows students to gain hands-on experience in their fields of study, making them industry-ready upon graduation.

1.2 Objectives of SIWES


•
To expose students to real-world industry practices.


•
To help students apply classroom knowledge in a practical setting.


•
To enhance employability by equipping students with relevant work experience.


•
To provide students with insights into their career paths and professional environments.

1.3 Benefits of SIWES to Marketing Students


•
Practical exposure to marketing strategies and customer relationship management.


•
Hands-on experience in sales, branding, and market research.


•
Networking opportunities with industry professionals.

1.4 Brief History of Confectionary World Limited

Confectionary World Limited was founded in [Year] and has since grown into a leading manufacturer and distributor of confectionery products in Nigeria. It specializes in the production of cakes, chocolates, candies, and biscuits.

1.5 Mission and Vision of the Company


•
Mission: To provide high-quality confectionery products that bring joy to consumers.


•
Vision: To be the number one confectionery brand in Nigeria, recognized for quality and customer satisfaction.

1.6 Organizational Structure


•
Managing Director


•
Marketing and Sales Department


•
Production Department


•
Logistics and Distribution Department


•
Customer Service Department

CHAPTER TWO

DESCRIPTION OF THE ORGANIZATION

2.1 Overview of Confectionary World Limited

The company is renowned for its innovative confectionery products and customer-oriented services, making it a trusted brand among consumers.

2.2 Products and Services


•
Cakes and Pastries


•
Chocolates and Candies


•
Biscuits and Cookies


•
Custom Orders for Special Occasions

2.3 Marketing Strategies Employed


•
Social media marketing


•
In-store promotions and discounts


•
Event sponsorships


•
Loyalty programs

2.4 Customer Segmentation


•
Retail Consumers


•
Wholesale Distributors


•
Corporate Clients


•
Event Planners

2.5 Market Positioning

The company positions itself as a provider of premium-quality confectionery products at affordable prices.

CHAPTER THREE

TRAINING ACTIVITIES AND EXPERIENCES

3.1 Assigned Duties and Responsibilities


•
Conducting market research


•
Assisting in digital marketing campaigns


•
Handling customer inquiries


•
Managing social media platforms

3.2 Marketing Strategies Learned


•
Product differentiation


•
Customer engagement techniques


•
Digital marketing tools

3.3 Distribution Channels and Logistics


•
Direct sales to customers


•
Wholesale distribution to retailers


•
Online sales through e-commerce platforms

3.4 Challenges Faced and Solutions


•
Handling customer complaints


•
Competition from other brands

⸻

CHAPTER FOUR: IMPACT OF SIWES TRAINING

4.1 Relevance of SIWES to Marketing Career

SIWES helped me understand the practical application of marketing theories in a real-world setting.

4.2 Skills Acquired


•
Communication and negotiation skills


•
Customer relationship management


•
Sales techniques

4.3 Contribution to Personal and Professional Development

The experience improved my ability to work in a team and enhanced my problem-solving skills.

4.4 Lessons Learned


•
The importance of branding


•
The role of customer satisfaction in business success

CHAPTER FIVE

CONCLUSION

5.1 Summary of Experiences

My time at Confectionary World Limited was highly insightful. I gained valuable marketing experience and developed essential skills.

5.2 Challenges and Limitations


•
Competition in the market


•
Adapting to the fast-paced work environment

5.3 Recommendations


•
The company should explore more digital marketing opportunities.


•
Continuous product innovation is necessary to maintain competitiveness.

5.4 Conclusion

Overall, the SIWES experience provided a solid foundation for my marketing career, equipping me with practical skills and industry insights.
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