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CHAPTER ONE  

INTRODUCTION 

1.1 BACKGROUND 

TheStudentIndustrialWork-

ExperienceScheme(SIWES)isagovernmentplannedandsupervisedtraininginterventionfors

pecificlearningandcareerobjectives,aimedatdevelopingtheoccupationalcompetenciesofthe

participantsandexposingthemtopracticaltrainingaswellasonthejobtutelage. 

SIWESisexpectedtobeundertakenbyallstudentsoftertiaryinstitutionsundergoingcoursesins

pecializedfieldssuchasengineering,technical,business,appliedsciencesandappliedartsandM

assCommunication. 

ItisworthyofnotethattheFederalGovernmentonthe8thofOctober1971 

establishedtheIndustrialTrainingFund(ITF)withofficesineachStateoftheFederationtoacquai

ntthestudentsontheindustrialworkmethod. 

Thestudentsduringthisperiodareexposedtopracticaltraininginareasoftheirdisciplinestoenha

ncetheirmentalandcreativeminds. 

1.2  IMPORTANCEANDOBJECTIVESOFSIWES 

TheStudentsIndustrialWorkExperienceScheme(SIWES)istheacceptedskillstrainingprogra

mme,whichformspartoftheapprovedMinimumAcademicStandardsinthevariousdegreeprog

rammesforalltheNigerianuniversitiesandPolytechnics. 

Itisanefforttobridgetheexistinggapbetweentheoryandpracticalofengineeringandtechnology

,science,agriculture,medial,managementandotherprofessionaleducationalandMassCommu

nicationsprogrammesintheNigeriantertiaryinstitutions. 

Itisaimedatexposingstudentstomachinesandequipment,professionalworkmethodsandways

ofsafe-guardingtheworkareasandworkersinindustriesandotherorganization. 

1.3  OBJECTIVESOFSIWES 

Specifically,theobjectivesoftheStudentsIndustrialWorkExperienceSchemeareto 

i. Preparestudentsfortheworksituationtheyarelikelytomeetaftergraduation. 

ii.

 ProvideanavenueforStudentsintheNigerianUniversitiestoacquireindustrialskillsande



 

 

xperienceintheircourseofstudy. 

iii.

 MakethetransitionfromtheuniversitytotheWorldofworkeasier,andthusenhancestude

ntscontactsforlaterjobplacements. 

iv.

 Enlistandstrengthenemployer’sinvolvementintheentireeducationalprocessofprepari

nguniversitygraduatesforemploymentinindustry. 

v.

 Providestudentswithanopportunitytoapplytheirtheoreticalknowledgeinrealworksitu

ation,therebybridgingthegapbetweenuniversityworkandactualpractices;andExposestudent

stoworkmethodsandtechniquesinhandlingequipmentandmachinerythatmaynotbeavailablei

ntheuniversities. 

1.4 IMPORTANCEOFSIWES 

i.

 Itprovidesstudentswithanopportunitytoapplytheirtheoreticalknowledgeinreallifesitu

ations. 

ii. Itexposesstudentstomorepracticalworkmethodsandtechniques. 

iii.

 Itstrengthenslinksbetweentheemployers,universitiesandIndustrialTrainingFund(ITF

). 

iv. Italsopreparesthestudentsforthelabourmarketaftergraduation. 

 

 

 

 

 

 

 

 

 



 

 

CHAPTERTWO 

DESCRIPTIONOFKWARATVAUTHORITY 

 

2.1BRIEFHISTORYOFKWARATELEVISIONAUTHORITY 

SuccessivegovernmentsinKwaraStatehadstatedtheirdesiretosetupatelevisionstationintheSt

atesincetheearly70s. 

However,thefirstattempttoactualizethedreamwasabortedin1977withthepromulgationofthe

NigeriaTelevisiondecreeNo24of1977whichbroughtalltheStateTelevisionstationunderasing

lefederalAuthority. 

Atechnicalcommitteewashoweversetupin1991bythethenMilitaryAdministrationtostudyan

djustifythedesirefortheestablishmentofKwaraStateTelevisionwhenaFederalGovernmenttel

evisionstationwasalreadyonground. 

Thecommittee’srecommendationshadtowaittill1992whenthethirdciviliangovernorofthestat

e,AlhajiMohammedSha’abaLafiagisetupanimplementationcommitteeandlaterawardedthec

ontractforthestationinJuly1992. 

Afterallinstallations,KwaraTvbegantesttransmissionwithfilmsonApril261994whileitcom

mencedNewsandotherprogramsinApril1995. 

ThestationbeganfulltransmissiononWednesdayMarch12,1997withthesettingupofapioneeri

ngmanagementteamledbyModibboIshaqKawu. 

Thesignalsofthestationwerereceivedinmostpartsofthestate,aswellasinKogi,Niger,Ekiti,Oy

o, Ondoand OsunStates,Nigeria. 

VISIONSTATEMENT 

“TobethemediumtransformingtheworldthroughBroadcastingbyupholdingourHeritageusin

gGlobalBestpractice” 

MISSIONSTATEMENT 

“Tobuildandsustainatelevisionstationthatpromotesstakeholders’relationshipsthroughprofe

ssionalismandinnovativequalityprogramming”. 

 

 

 



 

 

2.2 OBJECTIVEOFKWARATV 

ThemainobjectivesofBroadcastingaretoinform,educateandentertain.Incarryingoutthesefun

ctions,Broadcastingorganizationsareguidedbycertaincodes,ethicsandpractice. 

Thesearethedosanddon’tsofbroadcastingwhichcoverandprotecttherightsoftheaudiences.Th

eyalsotakeaccountandcatertothenature,interestandsensibilitiesofgroups,likethewomenandc

hildren. 

1. Toeducate,enlighten,andinformouraudienceontheplatformofentertainment; 

2. Toinstallandoperateradioandtelevisiondistributionservices; 

3. Toprovideforandreceivefromotherpersons,matterstobebroadcast; 

4.Toorganize,provideandsubsidizeeducationalactivitiesandpublicentertainmentforthepurp

oseofbroadcast; 

5.TocollectNewsandinformationinanypartoftheworldinanymannerthatmaybethoughtfitand

toestablishandsubscribetoNewsAgencies. 

Here in Nigeria Broadcasting is regulated by the National Broadcasting Commission 

(NBC) which grantslicenses to the operator sand monitors their 

outputtoensureadherencetoprofessionalism. 

ThereisBroadcastingOrganizationsofNigeria(BON),avoluntaryassociationofradioandtelev

isionstationswhichcameintoexistencein1973.TheSocietyofNigeriaBroadcasters(SNB)form

edin1979caterstothewelfareofpractitioners,whileBONisinvolvedintrainingandexchangeofi

deasandprogrammesandNigeriaUnionofJournalistsforJournalistsandMediaPractitioners. 

BON,inaddition,engagesinjointcoverageofimportanteventsliketheNationalSportsFestivals,

the2ndAllAfricaGamesof1973,firstWestAfricanGamesof1977andthe2ndWorldBlackFesti

valofArtsandCulture,(Festac77). 

ThereisalsoFIBAN(theFreelanceandIndependentBroadcastersAssociationofNigeria)forme

din2002tocaterforthewelfareofitsmembers. 

2.3 ORGANIZATIONALSTRUCTUREOFKWARATVAUTHORITY 

KwaraTVstructureishierarchical,withageneralmanagerattheheadofthelineofcommand.theg

eneralmanagerisinchargeofthestation'soveralldirectionandmanagement.severaldepartment

headsreporttothegeneralmanager,includingtheheadofnewsandcurrentaffairs,theheadofprog

rammes,andtheheadofengineering.eachdepartmentheadisinchargeoftheirownteamofemplo



 

 

yees. 

2.3.1 VARIOUSDEPARTMENTINKWARATVAUTHORITY 

BelowarethevariousdepartmentsinvolvedindaytodayoperationsofkwaraTV 

1.

 Programmingdivision:Thisdepartmentisinchargeofcreatinganddistributingeducation

alcontentforthestation.Thiscontainsprogrammesonavarietyofthemessuchasscience,mathe

matics,history,geography,andothers. 

2.

 NewsandCurrentAffairsDepartment:ThedepartmentofNewsandCurrentAffairsisinc

hargeofgathering,creating,andtransmittingnewsandinformationoncurrentevents. 

3.

 TheEngineeringdepartmentisresponsibleforthemaintenanceandoperationofthestatio

n'stechnicalequipment.Thisincludeseverythingfromstudiocamerasandmicrophonestothesta

tion'stransmissionequipment. 

4.

 Finance:Thisdepartmentisresponsibleforthefinancialmanagementofthestation.Thisi

ncludespreparingandmonitoringthestation'sbudget,managingaccountsreceivableandpayabl

e,andhandlingpayroll. 

5.

 PersonnelorHumanResources:Thisdepartmentisresponsibleformanagingthestation's

workforce.Thisincludesrecruiting,hiring,andtrainingemployees.Thedepartmentalsooverse

esemployeerelations,compensation,andbenefits. 

6.

 MarketingandPublicRelationsdepartment:isadepartmentresponsibleforpromotingth

estation'sprogrammingandservicestothepublic.Thisincludesdevelopingandimplementingm

arketingcampaigns,coordinatingmediarelations,andmanagingthestation'ssocialmediaaccou

nts. 

7.

 TheProductiondepartmentisresponsibleforthecreativeandtechnicalaspectsofthestatio

n'sprogramming.Thisincludeseverythingfromtheinitialconceptandscriptdevelopment,tosh



 

 

ooting,editing,andpost-production. 

8.

 TheBusinessDevelopmentdepartmentisresponsibleforidentifyinganddevelopingnew

businessopportunitiesforthestation.Thisincludesresearchingandevaluatingpotentialpartner

ships,sponsorships,andrevenuestreams. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CHAPTERTHREE 

 



 

 

3.1WORKEXPERIENCE 

InmyFirstdayatworkIwasshowndifferentdepartmentsoftheorganizationandIwasattachedto

NewsDepartment,itwasthenImetmyheadofdepartmentinpersonofAlhajiAbdulrasaqYusuf,

whotookmearoundtochecktheinternalcompartmentofthestationobviously,theywerenewtom

easI’vehardlyseenanyofthembeforethatmoment.Itwasagreatopportunitytomeetmycoo-

interncolleagues,manyarefromdifferentinstitutionsanditwasanicetimewesharedtogether.W

ehelpedourselfinsimplifyingandimprovementinourtraining,duringourlessbusytimesweusu

allydiscussmanytopicswhichreallyhelpedmeeventobesmartandflexibleinlearningmostterm

sandterminologyinTelevisionbroadcasting. 

Fortunately,ImetsomeCorpsmemberswhowereundergoingtheirNYSCserviceatKWARAT

V,theywereverykindandgenerous,easytorelatewithandhelpful.TheytookIandmycolleaguesl

ikeyoungerbrothersandsisters,theydirectedandinstructedusthroughout,theysawusthrougho

urimprovementforinstance,atfirst,wewerenotpermittedtooperatemostoftechnicalequipment

whichcouldhaveslowedourprogressandimprovedtrainingprocess,butthroughtheireffortsrel

entlesslyandtheiractoffriendlinesswebegantoseepotentials/possibilitiesinourselvestowards

requiredskillsinthefield. 

DuringmySIWESprogram,IhadtheopportunitytoworkwiththeprogrammingteamatKWAR

ATV.InmyfirstweekIworkedascontinuityOfficer,Ipreviewedprogramswhicharebeingsched

uledtobebroadcastandIwatchedandinspectedhowtheprogramhadprogressedandsuccessfull

yasinstructedandguidedbymyH.O.D.Myconsistencyandpassiontowardstheworkhelpedmet

ogetusedandadaptedtoseriesofprogramswhichKWARATVairsofteneveryweek.Rangingfro

mNewsandotherprogramssuchas“CLIPCHAT”aprogramwithagreatcontenthandledbyAbro

adcasterintheStation. 

Additionally,IlearnedhowtotranslateNewsinEnglishlanguagetoYoruba.Sincethestationcast

newsinthetwolanguagesbothOfficiallylanguageandYorubawehadtotranslatewrittenEnglish

newstoYoruba.InthiscaseIwasthoughthowtotranslateEnglishtoYoruba,howtousewordsthat

’scompatibleinanexpression. 

OneofthemostvaluableaspectsofmyexperienceatKWARATVwastheopportunitytomeetand

workwithpeoplefromdifferentbackgrounds.Iworkedwithpeoplefromavarietyofculturesand

educationalbackgrounds,andIlearnedalotfromthem 



 

 

Inconclusion,mytimeatKWARATVwasavaluableandeye-

openingexperience.Igainedhands-

onexperienceinthefieldoftelevisionproduction,andIdevelopedanumberofnewskills.Ialsolea

rnedabouttheimportanceofteamworkandcollaboration.Mostimportantly,Igainedagreaterap

preciationfortheworkthatgoesintoproducingatelevisionprogram.Iamgratefulfortheopportu

nitytoparticipateintheSIWESprogramatKWARATV,andIamconfidentthatIwillusetheknow

ledgeandskillsIgainedinmyfuturecareer. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

CHAPTERFOUR 

OUTLINEOFWORKDONEDURINGMYSIWESPROGRAMMEATKWARASTAT



 

 

ETELEVISIONAUTHORITY 

Thischapterconsistsbreakdownofworkdoneandsometheoreticalaspectsofmytraining. 

News 

Inthecontextofatelevisionstation,newsreferstotheinformationthatisbroadcasttoviewers,typi

callythroughnewscastsorotherprograms.Thisinformationincludeslocal,national,orinternati

onalnews,aswellasweather,sports,andothertypesofinformation.Newsistypicallyproducedan

dpresentedbyjournalistsandothermediaprofessionals,anditcanbepresentedinavarietyofform

ats,includinglivereports,pre-recordedsegments,andinterviews. 

Newsispreparedandwrittenininvertedpyramidsstylewhichimpliesthatimportantdetailscome

stothehead/topofthenewsfollowedbylessimportantones.Itbringskeyinsightstothenewsinthe

firstfewparagraphsthenleavethebreakdowntotheending. 

It’sessentialtonotesthatNewsinBroadcastsisdifferentfromNewsinprint,atthesametimeNews

onRadioisdifferentfromNewsonTelevision,Televisionasmediumoutlethasauniquefeaturew

hichcombinesvaluesinprint,andcheatradiotoextentthatitprovidesbothaudioandvisualinform

ationforviewers,alsoTelevisionprovidesheadlinesaswrittentobeviewedandreadbytheaudien

ce. 

NewsonTelevisionappealstoviewers’sensesofsightandhearinginthatcaseasnewscontentispr

esentedit’spresentedalongwithotherfeatures. 

However,picturesareselected,picturesthattellsmuchaboutthetopicastheysay“seeingisbeliev

ing”asTelevisionNewsreporteroreditoryoumustprovide,selectandeditpicturesthatwillbetter

explainthenewsstorytotheviewers. 

NewsHeadlines 

Newsheadlinesaretheshortsummariesofnewsstoriesthatareusedtograbthereader'sattentiona

ndgivethemaquickoverviewofthestory.Headlinesareoftendisplayedinlarge,boldfontandare

meanttobeeye-

catching.Inprintmedia,headlinesareusuallyplacedabovethestorytheyreferto,whileinonline

media,theyareoftenplacedatthetopofthepage,withalinktothefullstory.Headlinesareusuallyw

rittenbyjournalistsoreditors,andtheyoftenusecleverwordplayorpunstomakethemmoreattent

ion-grabbing. 

TipstoconstructagoodNewsHeadline 



 

 

Thereareafewkeyelementstoconsiderwhenwritinganewsheadline: 

1. Itshouldbeclearandconcise,gettingstraighttothepointofthestory 

2. Itshouldbecatchyandeye-

catching,usingwordplayoralliterationtograbthereader'sattention. 

3. Itshouldbeaccurateandfactual,reflectingthecontentofthestoryandnotover-

sensationalizingit. 

4.

 Itshouldfollowthestyleguidelinesofthepublicationit'sbeingwrittenfor.Abovearefewti

pstohelpinconstructinganacceptableNewsheadline. 

Cut-line 

Intelevision,acutlineisabrief,one-

sentencedescriptionthatisusedtointroduceanewsstoryorvideoclip.Thecutlineistypicallyspo

kenbytheanchorornewsreaderandappearsonscreeninasmallgraphic. 

Newsheadlinecasting 

Whencastingnewsheadlinesontelevision,themostimportantthingistokeepthemshortandtoth

epoint.Televisionviewershaveaveryshortattentionspan,soit'simportanttogettothepointquick

ly.Inaddition,it'simportanttouseclearandconciselanguagethatiseasytounderstand.Televisio

nnewsheadlinesshouldalsobevisuallyappealing,usingboldandeye-

catchinggraphics.Andfinally,theyshouldberelevantandtimely,coveringthemostimportantst

oriesoftheday.Doyouthinkthosearethemostimportantelementsoftelevisionnewsheadlines? 

Ilearnedhownewsisbeingwrittenaswellashowitisbeingpresented/castedincludinghowpictur

esforastoryisbeingpreparedandtunedinforinserts.AndbeforeIleftIhadbeenabletodoallthat. 

Byline 

Whatisabyline? 

Abylineisthenameoftheauthororjournalistwhowroteaparticularstory.Inprintmedia,thebylin

eisusuallylocatedatthetopofthearticle,belowtheheadline.ButInbroadcastmedia,thebylineisu

suallyspokenbytheanchorornewsreaderwhenintroducingthestory.Itisalsodisplayedonthescr

eenusuallyatthebottom.Bylineisimportantbecauseitgivesthereaderorvieweranideaofwhowr

otethestoryandwhattheircredentialsare.Itcanalsohelpbuildtrustandcredibilityforthemediao

utlet. 



 

 

NewsCommentary 

Intelevisionnews,commentaryreferstotheanalysisandinterpretationofcurrenteventsbyexper

tsorcommentators.Thiscantaketheformofinterviews,paneldiscussions,ormonologuesbyhos

tsorcommentators.Commentaryisusedtoprovidecontextandanalysistothenews,helpingview

erstounderstandthesignificanceoftheeventsbeingreported.Itcanalsoprovideaplatformfordiff

erentperspectivesandopinionsonthenews.Insomestationsitdoneafternewsheadlinesdependi

ngonthenewsbulletin.Thiswilldriveustothenexttopic:Newsbulletins 

NewsBulletins 

Atelevisionnewsbulletinisashortsegmentthatprovidesviewerswiththelatestnewsheadlinesa

ndupdates.Itusuallylastsforafewminutesandisbroadcastthroughoutthedayorevening.Thene

wsbulletinistypicallymadeupofamixofpre-

recordedvideoclips,livevideoreports,andvoiceoversfromthenewsanchor.Thegoalofthenews

bulletinistokeepviewersinformedaboutthemostimportantstoriesoftheday. 

NTBB(NOTTOBEBROADCAST) 

Intelevision,"nottobebroadcast"(NTBB)isatermusedtodescribecontentthatisnotsuitablefora

iringontelevision.Thiscontentmaybetooviolent,obscene,orcontroversialfortelevisionviewe

rs.Itmayalsobeadvertisingorpromotionalmaterialthatdoesnotmeetthestandardssetbythestati

on.ContentthatismarkedNTBBistypicallyremovedfromthebroadcastscheduleandisnotaired

ontelevision. 

ThereareseveralwordsandphrasesthataremarkedNTBBontelevision.Someofthemostcomm

onNTBBwordsinclude:sex,nudity,violence,graphic,disturbing,explicit,commercial,illegal,

andoffensive. 

UNDERSTANDINGTELEVISION(Anaudiovisualmedium) 

Ingeneral,theterm"televisionmedium"referstotelevisionasawhole,encompassingnotonlythe

physicalhardwareusedtowatchtelevision(suchastelevisionsandset-

topboxes),butalsothecontentthatisbroadcastontelevisionchannels.Itincludesalloftheprogra

ms,commercials,andothertypesofcontentthatviewersseewhentheyturnontheirtelevisions.Te

levisionisconsideredamediumbecauseitisamethodofcommunicationthatisusedtoconveyinf

ormationandideastoanaudience.(RaymondWilliams) 

Televisionisapowerfultoolforsharinginformationandstorieswiththeworld.Bycombiningima



 

 

ges,sound,andtext,itcreatesamoreimmersiveandengagingexperiencethanotherformsofmedi

a.Additionally,televisionisanaccessiblemedium,reachingpeoplefromallwalksoflife.Itcanals

obecost-

effective,makingitanattractiveoptionforbusinessesandorganizations.Lastly,thevisualappeal

oftelevisionmakesitahighlyeffectivewaytocommunicateideasandemotions. 

Televisionprogrammingcanbedividedintoseveralcategories,includingnews,sports,entertain

ment,andeducationalprogramming.Newsprogramsprovideup-to-

dateinformationoncurrentevents,whilesportsprogramsoffercoverageofsportingeventsandre

latedstories.Entertainmentprogrammingincludesawiderangeofoptions,fromsitcomsanddra

mastotalkshowsandrealitytelevision.Educationalprogramming,suchasdocumentariesanded

ucationalshows,aimstoteachviewersaboutavarietyoftopics. 

TYPESOFPROGRAMSONTELEVISION 

Newsprograms:theyaretypicallybroadcastatspecifictimesoftheday,suchasmorning,evening

,andlate-

nightnews.Newsprogramscoverawiderangeoftopics,includinglocal,national,andinternation

alevents.Theyoftenincludeon-

sitereportingandinterviewswithexpertsandpeopleinvolvedinthenews. 

-Weatherreportsareusuallypartofnewsbroadcasts,andmaybepresentedbyameteorologist. 

-Talkshowsareoftenapartofnewsprogramming,andmaycoveravarietyoftopics. 

 

Sportsprogramming:istypicallydevotedtoliveorpre-

recordedcoverageofsportingevents.Thiscanincludemajorsportsleagues,suchastheNFL,NB

A,andMLB,aswellascollegeandhighschoolsports.Sportsprogrammingmayalsoincludeanal

ysisandcommentarybyexpertsandformerathletes. 

Entertainmentprogramming:isahugepartoftelevision,andincludesmanydifferentgenres.Dra

masincludeshowssuchassoapoperas,legalandmedicaldramas,andprimetimedramas.Comedi

esincludesitcoms,sketchcomedyshows,andstand-

upcomedyspecials.Realityshowsareapopulargenre,andcanincludecompetitionshows,make

overshows,anddatingshows. 

Educationalprogrammingcoversawiderangeoftopics,fromscienceandnaturetohistoryandco



 

 

oking. 

Documentaryprogramming:Documentariesaretypicallyfactual,non-

fictionprogramsthatexploreavarietyoftopics,suchashistory,science,andnature.Theycanbepr

esentedasfeature-lengthfilmsorasseries,andmaybecreatedfortelevisionortheatricalrelease. 

Documentariesoftenincludeinterviewswithexpertsandarchivalfootage. 

TELEVISIONSTUDIO 

Televisionstationstypicallyhaveafewdifferenttypesofstudios,including: 

-

Controlrooms:Controlroomsareusedtodirectandcoordinatethevariouselementsofatelevisio

nprogram.Theytypicallycontainavideoswitcher,audiomixingconsole,andotherequipmentne

ededtoproduceandbroadcastashow. 

-

Productionstudios:Productionstudiosareusedforcreatingavarietyofdifferenttypesofprogram

ming,suchasNewsCasting,talkshows,andotherentertainmentprograms. 

TELEVISIONMEDIAEQUIPMENT 

VideoSwitcher:Avideoswitcherisadevicethatallowsthedirectortoswitchbetweendifferentvi

deosources.Forexample,ifatelevisionshowisusingthreecamerastocapturedifferentangles,th

edirectorcanusethevideoswitchertoswitchbetweenthosedifferentshots.Thevideoswitcherals

oallowsfortheinsertionofgraphicsandothereffects. 

Theaudiomixingconsole:Thisisadevicethatallowstheaudioengineertocontrolthelevelsofdiff

erentaudiosources.Forexample,theengineercancontrolthelevelsofthemicrophones,backgro

undmusic,andotheraudioelements.Inatelevisionbroadcast,theaudiomixingconsoleiscrucialf

orensuringthattheaudioisclearandbalanced. 

Masterscontrolunit:Thisisthedevicethattakesthevariousvideoandaudiosignalsandcombines

themintoasinglebroadcastsignal.Thissignalisthensentouttoviewersviacable,satellite,orothe

rmeans.Themastercontrolunitalsocontrolsthetimingofthebroadcast,ensuringthateverything

isbroadcastatthecorrecttime. 

Teleprompter:Ateleprompterisadevicethatdisplaysthescriptfortheanchorsorreporterstoread

from.Theteleprompteristypicallypositionedjustbelowthecameralens,sothatit'seasyfortheon

-airtalenttoreadwithoutlookingawayfromthecamera. 



 

 

 

Thevideoserver:Avideoserverisadevicethatstoresvideocontentandmakesitavailableforbroa

dcast.Videoserverscanbeusedtostorepre-

recordedcontent,suchasnewsclipsorcommercials,ortheycanbeusedtostorelivevideofromaca

mera.Videoserversallowforquickandeasyaccesstocontent,makingthemanessentialpartofthe

broadcastprocess. 

Visionmixer:Thevisionmixer,alsocalledavisionswitcher,isadevicethatallowsthedirectortos

witchbetweendifferentvideosources.Itcanbeusedtoswitchbetweenlivecameras,pre-

recordedcontent,andgraphics.Italsoallowsthedirectortoaddeffects,suchaswipesandfades,tot

hevideo. 

Thevideorouter:Thevideorouterisadevicethatroutesvideosignalsfromdifferentsourcestodiff

erentdestinations.Itallowsfortheeasyconnectionofdifferentvideosources,suchascameras,co

mputers,andVTRs,tothebroadcastsystem.Thevideorouterisakeypartofthebroadcastinfrastru

cture,allowingforthedistributionofvideocontentthroughoutthefacility. 

TheCamera:Thecameraisthedevicethatcapturestheimagesthatareusedintelevisionproductio

n.Therearemanydifferenttypesofcameras,includingstudiocameras,ENG(electronicnewsgat

hering)cameras,androboticcameras.Eachtypeofcamerahasitsownspecificfeaturesandcapabi

lities,andtheyallplayaroleincreatingthefinishedproduct. 

Antennas:aredevicesthatreceiveandtransmitradiofrequency(RF)signals.Televisionstations

useantennastoreceiveoff-

airsignalsfromotherstations,andtobroadcasttheirownsignalstoviewers.Antennascomeinma

nydifferentshapesandsizes,andtheirdesignandplacementareimportantforensuringastrongsi

gnal. 

Signalprocessingequipment:itincludesdevicesthatprocess,modify,andenhancethequalityoft

hevideoandaudiosignals.Thisincludesthingslikeamplifiers,equalizers,andcompressors.The

sedevicesensurethatthesignalsareofthehighestqualitypossible,andthattheymeetthetechnical

standardsforbroadcast. 

Encodersconvertthevideoandaudiosignalsintoadigitalformatthatcanbebroadcastorstoredon

adigitalvideorecorder(DVR).Thisallowsforthetransmissionofhigh-

qualityvideoandaudiooveravarietyofdifferentnetworks,includingcable,satellite,andover-



 

 

the-

airbroadcast.Encodersareessentialforensuringthatthevideoandaudiosignalsareofthehighest

qualityandcanbereceivedbyviewers. 

 

Somesourcesofinformation 

Voxpop:voxpopisshortforvoxpopuli,whichmeans"voiceofthepeople"inLatin.Itreferstoasty

leofinterviewingthatinvolvesaskingquestionstomembersofthegeneralpublicaboutaparticula

rtopic.Thegoalofvoxpopistogetavarietyofperspectivesandopinionsonatopic,andtoallowthe

publictosharetheirthoughtsandexperiences.Voxpopisoftenusedbytelevisionnewsprograms

anddocumentaries. 

HowtoconductVoxpoptoconductasuccessfulvoxpop,it'simportanttofirsthaveaclearideaofth

etopicyouwanttoexplore.Then,youneedtochoosealocationwhereyou'relikelytofindpeoplew

hoarewillingtoparticipate.Onceyoufindaparticipant,it'simportanttoaskthemopen-

endedquestionsandallowthemtospeakfreely.Youshouldalsotrytobeengagingandmakethepa

rticipantfeelcomfortable,sothey'remorelikelytosharetheirhonestthoughts.It's 

 

alsoimportanttorecordtheinterviewand,ifpossible,gettheparticipant'spermissiontousetheir

wordsinyourwork. 

Interview:Aninterviewisaconversationbetweenajournalistandapersonorgroupofpeople,inw

hichthejournalistasksquestionsandtheintervieweeanswers.Thegoalofaninterviewistogather

informationandinsightsfromtheinterviewee,andtopresentthemtotheaudienceinanengaginga

ndinformativeway.Interviewscanbeconductedinperson,overthephone,oronline.Therearese

veraltypesofinterviews,includingnewsinterviews,celebrityinterviews,andin-

depthinterviews. 

 

INTRODUCTIONTOCAMERASHOT 

Camerashotsareakeypartoftelevisionproduction, 

andtheyrefertothewaythecameraispositionedrelativetothesubject.Thereareseveraldifferentt

ypesofcamerashots,theyare: 

Awideshot:alsoknownasanestablishingshot,isusedtoestablishthelocationandtheoverallsce



 

 

ne.It'stypicallyalongshot,anditcanshowtheentiresubjectortheentirescene.Amedium 

Shot:alsoknownasamediumclose-

up,isashotthatshowsthesubjectfromthewaistup.Thisshotistypicallyusedtoshowaconversatio

nbetweentwopeople. 

Aclose-

up:alsoknownasatightshot,isashotthatshowsthesubjectfromtheneckup.Extremeclose-

ups:alsoknownasECUs,areshotsthatfocusonaverysmallpartofthesubject,oftencloseenought

oseeindividualporesorfreckles.Theyareusedtoshowfinedetailandcanbeveryintimateoreven

disturbing.Theyareoftenusedtocreatetensionorsuspense. 

Audio Elements 

Jingle:Ajingleisashort,catchysongortunethatisusedtopromoteaproductorbrand.Jinglesareo

ftenusedincommercialsandcanbeincrediblyeffectiveingettingabrand'smessageacross.They

aredesignedtobememorableandeasytoremember,andoftenuserepetitionandrhymingtomake

themstickinthelistener'smind. 

Voiceover:Avoice-

overisapieceofaudiothatisplayedoverotherfootage,suchasavideoorafilm.Voice-

oversareoftenusedtonarratetheactionorprovideadditionalinformation.Theycanbeusedtoadd

context,provideinformationthatisnotshownonscreen,orsimplytocreateamoreimmersiveexp

eriencefortheviewer.Voice-

overscanbedonebyprofessionalvoiceactors,buttheycanalsobedonebythepeoplefeaturedinth

efootage,suchasindocumentariesor 

interviews. 

Voice-oversareusedinmanydifferenttypesoftelevisionprograms.Indocumentaries,voice-

oversareoftenusedtonarratetheactionandprovidecontextfortheviewer.Innewsandsportsbroa

dcasts,voice-

oversareusedtoprovideadditionalinformationandanalysis.Inscriptedtelevisionshows,voice-

oversaresometimesusedtoprovidethethoughtsandinnermonologueofthecharacters.Inreality

television,voice-

oversareoftenusedtoprovidecommentaryfromtheshow'sproducersorfromtheparticipantsthe

mselves. 



 

 

Television Documentary 

Atelevisiondocumentaryisanon-

fictionprogramthatisdesignedtoeducateorinformviewersaboutaparticulartopic.Documentar

iescancoverawiderangeoftopics,fromhistorytosciencetocurrentevents.Theyoftenincludeint

erviewswithexpertsandfirst-

handaccountsfrompeoplewhohaveexperiencedthetopicfirsthand.Documentariesareusuallyl

ongerthantraditionaltelevisionprograms,andtheyoftenhaveamoreserioustone. 

Motivational Presentation 

Atelevisionmotivationalpresentationisatypeofprogramthatisdesignedtoinspireandmotivate

viewers.Ittypicallyincludesmotivationalspeakers,successstories,andtipsforpersonalgrowth.

Thegoalofatelevisionmotivationalpresentationistohelpviewersachievetheirgoalsandimprov

etheirlives.Theyareoftenupbeatandpositive,withafocusonself-

improvementandreachingone'sfullpotential. 

Types of Television Presenter Newscaster 

 

Anewscasterisatelevisionpresenterwhopresentsthenewsonatelevisionprogram.Theymayw

orkforalocal,national,orinternationalnewsorganization.Newscasterstypicallyreadfromatele

prompterorscript,andtheymayalsoconductinterviewsandreportlivefromthesceneofbreaking

news. 

Anchor 

Ananchorisatypeoftelevisionpresenterwhohostsanewsortalkshow.Theyaretypicallythemai

nhostoftheshowandareresponsibleforintroducingguests,leadingdiscussions,andprovidinga

nalysis.Theymayalsohavearoleinreportingthenews,conductinginterviews,andintroducings

pecialsegments. 

Program Producer 

Aprogramproducerisatelevisionprofessionalwhooverseesthecreationandproductionofatele

visionprogram.Theyareresponsibleforeverythingfromtheinitialconceptandpitchtothewritin

g,editing,andshootingoftheprogram.Theymayalsoberesponsibleforthebudget,scheduling,a

ndoverallcreativedirectionoftheshow. 

Editor 



 

 

Aneditorintelevisionisapersonwhoisresponsibleforassemblingandcuttingfootagetogetherto

createacohesiveandengagingstory.Theyworkcloselywiththeproduceranddirectortoensureth

atthefinalproductmeetsthecreativevisionfortheprogram.Theyuseavarietyoftechniques,such

ascutting,splicing,andsoundmixing,tocreateapolishedandprofessionalproduct. 

A Stand Upper 

Astand-

upperisatypeoftelevisionreporterwhodeliverstheirreportfromaspecificlocation.Theymaybe

reportingfromthesceneofabreakingnewsstory,ortheymaybeconductinginterviewsonlocatio

n.Theyaretypicallyseenontheeveningnews,wheretheyprovideviewerswiththelatestinformat

ionandanalysis.Stand-

uppersoftenhaveextensivejournalismexperienceandmayhavepreviouslyworkedasareporter

orcorrespondent. 

On-Air-Personality(OAP) 

Anon-

airpersonality,orOAP,isatelevisionpresenterwhoappearsoncameratohostashoworpresentth

enews.TheyareoftenreferredtoasTVpersonalitiesorTVpresenters.OAPsaretypicallycharism

aticandengaging,andtheyneedtobeabletothinkontheirfeetandkeeptheaudienceentertained. 

What is Outside Broadcasting(OB)? 

Outsidebroadcasting,orOB,isatypeoftelevisionproductionthattakesplaceinalocationoutside

ofatelevisionstudio.Itrequiresspecialequipment,suchassatellitetrucks,totransmitthelivefoot

agebacktothestudioforbroadcast.OBisoftenusedforeventssuchassportingevents,concerts,or

politicalrallies.Itcanbeacomplexandchallengingprocess,butitallowsviewerstoexperienceev

entsinamoreimmersiveandengagingway.SomefamousOBeventsincludetheSuperBowl,the

Olympics,andtheAcademyAwards. 

 

 

 

 

CHAPTERFIVESUMMARY 

TheStudentIndustrialWork-



 

 

ExperienceScheme(SIWES)isaplannedandsupervisedtraininginterventionbasedonstatedan

dspecificlearningandcareerobjectives,gearedtowardsdevelopingtheoccupationalcompeten

ciesoftheparticipants. 

5.1 CONCLUSION 

CoordinatorsandOrganizersoftheSIWESprogrammemustinearnestcompeltertiaryinstitutio

nstoadherestrictlytothedurationforSIWESattachmentinanyindustryiftheyreallywanttobridg

ethegapbetweenthetheoreticalknowledgeacquiredintertiaryinstitutionsandthepracticalskill

srequiredintoday’sworkplace. 

5.2 RECOMMENDATIONS/SUGGESTIONS 

AlthoughSIWESundergonedidachievequitealotofitsstatedobjectives, 

nevertheless,thefollowingrecommendationsaresuggestedtoimprovethequalitativecontextof

theprogramme: 

1.

 Participationofprivatecorporateorganizationtominimizetheproblemoflowfundingasr

ecentlycomplainedbythedirectorofITF. 

2.

 Sendingstudentsspecificallytoestablishmentwherethestipulatedaimsandobjectivesof

SIWESwouldbeachieved. 

3.

 Paymentofbefittingstudentallowancetoassistinstudentsfinancesduringtheperiodoftra

ining. 

ThestationshouldhaveamethodofrecognizingitsSIWESstudentsthroughissuanceofrecomm

endationletterinadditiontoletterofcompletiontoenablethestudentssecurejobplacementinbot

hpublicandpr 


