CHAPTER ONE
1.0 INTRODUCTION
 
SIWES program was established in year 1973 by the federal Government of Nigeria through the industrial Training Fund (ITF) under the National Board of Technical Education (N.B.T.E) and it has its headquarters in Jos, plateau state.
There are other reasons behind the establishment of SIWES program, but the major reason is to learn the practical aspect of their field of study while still in course of study, which will help to face the future challenges in their respective field of study.
1.1
DEFINITION OF SIWES
Student Industrial Work Experience Scheme (SIWES) can simply be defined as a course by which student are exposed to practical training in their respective field of study. Its aim is to expose students to work practically in their respective disciplines. However, the scheme therefore was introduced to enable students match theoretical classroom knowledge with related practical knowledge in the industrial environment.
1.2
AIM AND OBJECTIVES OF SIWES
· SIWES helps the student to have experience and develop during industrial training.
· To improve students in the practical aspect of their field.
· It helps to improve quality of student in the level of their technology.
· It makes student to find their interests in the various fields of study.
· To prepare student for the future.
CHAPTER TWO
2.0
BRIEF HISTORY OF THE ORGANIZATION
ASABARI FM 88.3 MHz) is a radio station in Saki Oyo State, Nigeria. 
ASABARI FM 88.3 MHz) is an urban radio station in Saki, State, Nigeria. Our radio waves cover North Central and South Western Nigerian.
We offer exclusive news stories, music and programmes that focus on entertainment, topical issues, community development and corporate social responsibility.
We engage our audience in conversations that add value to their lives and contribute to nation-building. Our vision is to continue earning the trust of our audience through quality reportage, standard content production, entertaining and informative programmes and the right business attitude that encourages growth and community development.
We are relentless in our resolve to maintain professional and ethical standards.
2.1
ORGANIZATION CHART
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CHAPTER THREE
3.0
BROADCASTING
Broadcasting is the distribution of audio or video content to a large audience using electronic mass communications media. It is a one-to-many model, where producers create content that is transmitted electronically to a wide range of individuals with the proper equipment to receive that content. 
Broadcasting in mass communication can include original content or reporting on local and national news. It is typically done through television, the radio, or on the internet. 
Broadcasting serves three broad purposes: it informs, educates, and entertains the audience. Broadcast stations (radio or television) perform six main functions: news, opinions, education, propaganda, commercial, and entertainment. 
Broadcast communication is a track within mass communication that focuses on video and audio content for use on a variety of platforms.
3.1
TYPES OF BROADCASTING
There are numerous types of broadcasting services, including;
1. Television broadcasting.
2. Radio broadcasting.
3. Satellite broadcasting.
4. Cable television broadcasting.
5. Internet broadcasting.
· Radio broadcasting: A traditional media format that is pure audio.
· Television broadcasting: A traditional media format that has video.
· Satellite broadcasting: A type of broadcasting that uses direct broadcasting satellites to receive and transmit information.
· Cable television broadcasting: A type of broadcasting service.
· Internet broadcasting: A type of broadcasting service that uses the internet to transmit media
3.2
STUDIO BROADCASTING EQUIPMENT
· HEADPHONES
· MICROPHONES
· MIXER
· ON AIR LIGHT
· SPEAKERS
· AUDIO
· MIC ARM
· MONITOR
· MICROPHONE PROCESSOR
· RDS ENCODER
· VIDEO TRANSMITTER
· BROADCAST DESK
· CABLE
· CAMERAS
· CD PLAYER
· GSM INTERFACE
· RADIO AUTOMATED SOFTWARE
· TALENT PANEL
· TELEPHONE
· AMPLIFIERS
· ANTENNA
· AUDIO SWITCHER
· BROADCASTING SOFTWARE
· COMPUTER
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3.3
JINGLE
A jingle is a short song or tune used in advertising to promote a product or service. Jingles are a form of sound branding that usually consist of a song or phrase that is repeated several times in radio, television, or online advertisements. Jingles are often catchy and easy to remember.
3.4
HOW TO WRITE AN EFFECTIVE JINGLE
1. Get to know your client. Once we get a client, we try to find out who they are and who they're trying to reach.
2. Anticipate your audience. You have to develop a sense of who is going to hear the advertisement.
3. Make your own music.
4. Be evocative.
5. Give it time.
3.5
HOW DO YOU WRITE A JINGLE SCRIPT?
Here's our step-by-step breakdown of how to write a script for a radio ad:
· Understand Your Audience
· Define a Clear Objective
· Write a Strong Opening
· Keep the Message Simple and Focused
· Create a Sense of Urgency
· Use Powerful and Descriptive Language
· Include a Clear Call to Action
· Add a Memorable Jingle or Sound Effect.
Some examples of jingles include:
· "We'll Leave The Light On For You" by Motel 6
· "Maybe She's Born With It. Maybe It's Maybe line" by Maybe line
· "Red Bull Gives You Wings" by Red Bull
· "Taste The Rainbow" by Skittles
· "I'm Lovin' It" by McDonald's
· "The Few. The Proud. The Marines" by Marines
· "Be All You Can Be" by Army
· "Have It Your Way" by Burger King
· "15 Minutes Could Save You 15% or More on Car Insurance" by GEICO
· "We Know A Thing Or Two Because We've Seen A Thing Or Two" by Farmer's Insurance
CHAPTER FOUR
4.0
WORKDONE
4.1
WHAT IS NEWS CASTING?
A newscast is a news programme that is broadcast on the radio or on television.
RULES GUIDING NEWS WRITING
· Organization (the Inverted Pyramid) People have a tendency to tell stories chronologically
· Lead. The start of a news story should present the most compelling information.
· Fact (Not Opinion) and Attribution
· Identification
· Short Paragraphs
· Person
· Headlines
4.2
WHAT ARE THE RULES OF PRESS REPORTERS?
1. Accuracy is the first rule of reporting.
2. Be fair. It is not sufficient for an article to be libel-proof. Try to get the other side of the story and tell it.
3. Observe the laws of good taste, something which is impossible of exact definition, but which most civilized and educated people know by instinct.
4. Rarely is there such a thing as too much of a good story.
5. Important stories need not be long.
6. Sentences and paragraphs should be short.
7. The lead should always be clear, provocative and simple. It should promise things to come, and the promise should be fulfilled.
8. News accounts are improved by quotes. Speech should be quoted exactly as spoken.
9. Select adjectives as you would lovers. Too many are dangerous.
10. Do not be overly impressed when you get an important assignment. If you do, it will show in your copy.
11. Go directly to the source on every story. Use your legs. Most so-called Big Shots are ever bit as approachable as a peasant and much more inclined to articulate their views.
12. Leave no reasonable questions unanswered.
13. Do not assume that the reader knows the background of the story.
14. Get everything, including the last small details. If the speaker wears button shoes, that’s news. So is a wig. When you start the writing process you may kick yourself if you’re missing a detail you could have gotten when you were out doing the reporting.
15. Be polite, but do not be servile.
16. Don’t avoid writing facts on the assumption that "everybody knows that."
17. Most stories are improved by a time element. That doesn’t mean you should say an accident occurred at 2:18.5 p.m., but it is laziness to say it occurred "yesterday."
18. Never despise the homely, the familiar, the sweaty. The average reader should be able to identify with the story, and sometimes say, "This could have happened to me."
19. Never insult or stereotype a race. You can mention race when it is necessary to the story, but otherwise be colorblind.
20. Don’t abuse the weapons of your trade.
CHAPTER FIVE
5.0
CONCLUSION
The student industrial work experience scheme (SIWES) in an interesting and programmed that adds more value to students view and objectives of their field of studies.
More so, it adds advancement to the student experience on the theoretical aspect of their course, since they are exposed to the real practical aspect during the programmed.
Furthermore, it widens the horizon of students, because it makes them understand the rules and regulations governing their field of studies. This would guide them when they establish on their own.
5.1
SUGGESTION AND RECOMMENDATION TO THE ORGANIZATION AND POLYTECHNIC CONCERNING THE SIWES PROGRAM
SIWES coordinator and the polytechnic authority should try to stop the habit of rejecting students for SIWES program by the industry. The institution supervisor should make it a priority to visit their designated students in the various organizations to update the student’s log book.
Finally, they should resist the habit of staying in school and wait for their wards to finish the SIWES program only for them to sign their training log book and award them grade of the choices without checking the performance of the student in the field.
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