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CHAPTER ONE
INTRODUCTION
1.1	HISTORY OF SIWES
SIWES (Student Industrial Working Experience Scheme) was established by ITF in 1973 to solve the problem of lack of adequate practical skills preparatory for employment in industries by Nigerian graduates of tertiary institutions.  
The Scheme exposes students to industry based skills necessary for a smooth transition from the classroom to the world of work. It affords students of tertiary institutions the opportunity of being familiarized and exposed to the needed experience in handling machinery and equipment which are usually not available in the educational institutions.  Participation in Industrial Training is a well-known educational strategy. Classroom studies are integrated with learning through hands-on work experiences in a field related to the student’s academic major and career goals. 
Successful internships foster an experiential learning process that not only promotes career preparation but provides opportunities for learners to develop skills necessary to become leaders in their chosen professions.  
One of the primary goals of the SIWES is to help students integrate leadership development into the experiential learning process. Students are expected to learn and develop basic non-profit leadership skills through a mentoring relationship with innovative non-profit leaders. 
By integrating leadership development activities into the Industrial Training experience, we hope to encourage students to actively engage in non-profit management as a professional career objective. However, the effectiveness of the SIWES experience will have varying outcomes based upon the individual student, the work assignment, and the supervisor/mentor requirements.
It is vital that each internship position description includes specific, written learning objectives to ensure leadership skill development is incorporated.
Participation in SIWES has become a necessary pre-condition for the award of Diploma and Degree certificates in specific disciplines in most institutions of higher learning in the country, in accordance with the education policy of government.

1.2 	OPERATORS OF SIWES
Operators - The ITF, the coordinating agencies (NUC, NCCE, NBTE), employers of labor and the institutions. 
Funding - The Federal Government of Nigeria 
Beneficiaries - Undergraduate students of the following: Agriculture, Engineering, Technology, Environmental, Science, Education, Medical Science and Pure and Applied Sciences.  
Duration - Four months for Polytechnics and Colleges of Education, and Six months for the Universities.
1.3 	OBJECTIVES OF SIWES
1.	SIWES will provide students the opportunity to test their interest in a particular career before permanent commitments are made. 
2.	SIWES students will develop skills in the application of theory to practical work situations. 
3.	SIWES will provide students the opportunity to test their aptitude for a particular career before permanent commitments are made. 
4.	SIWES students will develop skills and techniques directly applicable to their careers.
5.	SIWES will aid students in adjusting from college to full-time employment.

1.4	HISTORICAL BACKGROUND OF THE ORGANIZATION
The organization, Dlight, was established with the aim of providing innovative solar energy solutions to individuals and businesses. Founded in [Year], the company has grown to become a leading provider of affordable and reliable solar-powered products. Dlight's mission is to improve the quality of life by making solar energy accessible to underserved communities. Over the years, the organization has expanded its operations across various regions, ensuring that more people benefit from sustainable energy solutions. With a commitment to innovation and customer satisfaction, Dlight continues to develop advanced solar technologies to meet the increasing demand for renewable energy.
· Board of Directors: 
· Chief Executive Officer (CEO): 
· General Manager:.
· Operations Manager: 
· Finance Manager: Manages financial planning, budgeting, and accounting activities.
· Sales and Marketing Team: Promotes the company’s products and services to potential customers.
· Customer Support Team: Provides assistance and resolves customer inquiries.
· Technical and Engineering Team: Develops and improves solar energy solutions.
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1.6 Major Activities of the Organization
· Production of Solar Lanterns and Home Systems: Manufacturing energy-efficient solar-powered lights and home systems for households and businesses.
· Research and Development (R&D): Continuously improving solar technology and developing new products.
· Sales and Distribution: Ensuring products reach customers through direct sales and partnerships.
· Customer Support and Training: Providing technical assistance and educating users on solar product usage.
· Corporate Social Responsibility (CSR): Engaging in community projects to promote sustainable energy solutions.
1.7 Section/Unit of the Organization and Their Specific Functions
· Production Unit: Handles the assembly and quality control of solar products.
· Sales and Marketing Unit: Develops marketing strategies and drives product sales.
· Customer Service Unit: Addresses inquiries, complaints, and product-related issues.
· Finance and Accounts Unit: Manages financial transactions, payroll, and budgeting.
· Research and Development (R&D) Unit: Innovates and enhances solar technology for better efficiency.
· Logistics and Distribution Unit: Ensures timely delivery of products to different locations.
· Human Resources Unit: Manages employee relations, recruitment, and staff welfare.

















CHAPTER TWO
MICROSOFT WORDS
2.1 WHAT IS MICROSOFT WORD?
Microsoft Word is a word processing software developed by Microsoft. It is used to create, edit, format, and print text documents. Microsoft Word provides a user-friendly interface with a variety of features that enable users to create professional-looking documents, including letters, resumes, reports, and books. The software supports various fonts, styles, templates, and formatting options, making it a versatile tool for both personal and professional use.
2.2 HOW TO OPEN MICROSOFT WORD?
To open Microsoft Word, follow these steps:
· Click on the Start menu on your computer.
· Type "Microsoft Word" in the search bar.
· Click on the Microsoft Word application to launch it.
· Alternatively, if Microsoft Word is pinned to the taskbar, simply click on its icon to open it.
· Once opened, you can start a new document by selecting "Blank Document" or choose a template from the available options.
2.3 UNDERSTANDING THE DESIGN AND DAILY ANALYSIS
The design feature in Microsoft Word allows users to enhance the appearance of documents by using different themes, colors, and font styles. This feature is particularly useful for branding and professional documentation.
Daily analysis in Microsoft Word involves tasks such as proofreading, formatting, and reviewing content to ensure accuracy and professionalism. Users can utilize tools such as spell check, grammar check, and track changes to monitor edits and corrections.
2.4 UNDERSTANDING THE FRAMEWORK DESIGN
Framework design in Microsoft Word involves structuring documents effectively using various tools such as:
· Headings and Subheadings: These help in organizing content and making documents more readable.
· Page Layouts: Users can adjust margins, page size, and orientation to fit their needs.
· Tables and Charts: These help in presenting data clearly and concisely.
· References and Citations: The referencing tool allows users to cite sources accurately in APA, MLA, or other styles.
2.5 HOW TO USE PRINTING WORK MACHINE
Using a printing machine with Microsoft Word involves several steps:
· Step 1: Prepare the Document – Ensure that the document is properly formatted and ready for printing. Adjust font size, layout, and margins as needed.
· Step 2: Preview the Document – Use the "Print Preview" feature to see how the document will appear when printed.
· Step 3: Select the Printer – Connect the computer to a printer, either via USB, Wi-Fi, or Bluetooth.
· Step 4: Adjust Print Settings – Choose options such as the number of copies, page size, and color preferences.
· Step 5: Print the Document – Click on the "Print" button to send the document to the printer.
· Step 6: Collect and Review the Printout – Ensure that the printed document matches expectations before distribution.



CHAPTER THREE
FABRIC BRANDING/CLOTHING BRANDING
Fabric branding and clothing branding are key aspects of promotional marketing, where custom designs are printed onto textiles, typically for advertising, events, or fashion purposes. During my SIWES program at DLIGHT GLOBAL CONCEPT, I acquired hands-on skills in these areas, gaining insight into the processes involved, the tools used, and the importance of branding in today's business environment.
How to Open Computer for Fabric Branding/Clothing Branding
The first step in fabric branding is to set up the design on a computer. To begin, I would power on the computer and open the design software used for creating branding templates. At DLIGHT GLOBAL CONCEPT, CorelDRAW and Adobe Photoshop were the primary tools employed for designing custom prints for fabric. After launching the design software, the following steps were taken:
    Design Setup: I would create a new project by selecting the appropriate dimensions for the fabric or clothing item, be it a T-shirt, cap, or banner. The dimensions of the design are crucial to ensuring the print fits perfectly on the product.
    Importing the Artwork: If the customer provided a design, I would import it into the design software, ensuring the image quality and resolution were suitable for printing. For new designs, I would create them from scratch, using the software's various tools to build visually appealing graphics and text elements.
    Color Management: Color selection is one of the most critical aspects of fabric branding. We had to choose colors that would be compatible with the fabric and that would ensure the final product matched the desired design. Pantone color matching and CMYK values were frequently used to maintain color consistency across different fabrics and printing processes.
    Design Adjustments: Once the design was placed, adjustments were made to fit the fabric's size and texture. For clothing, designs had to be resized to match the type of garment and the printing area (such as the chest, back, or sleeves). This step was essential for ensuring that the print would not distort when applied to the fabric.
Skills Acquired on Banners and Stickers
During my time at DLIGHT GLOBAL CONCEPT, I also developed skills in creating banners and stickers, which are often printed using similar methods as fabric branding. These items are crucial for businesses seeking to increase their visibility at events, in-store promotions, or advertising campaigns. I learned how to:
    Create Custom Banner Designs: I worked on creating large-scale banner designs for events, conferences, and promotions. These banners were often printed in high resolution to ensure clarity and visibility from a distance. I learned to balance graphic elements, text, and brand logos to ensure the banner was both aesthetically appealing and functional.
    Sticker Printing: Sticker printing involved designing adhesive labels for products, packaging, or promotional use. I acquired skills in selecting the appropriate material for different types of stickers (e.g., vinyl for weather-resistant outdoor stickers or paper for temporary use) and ensuring the final product adhered well to various surfaces without peeling.
    Lamination and Finishing: After printing, both banners and stickers often required additional processing, such as laminating for protection against weather conditions or UV damage. I gained hands-on experience operating the lamination machine and applying the finishing touches to ensure high-quality output.
PRINTING OF SOUVENIRS AND PACKAGING
One of the key areas where DLIGHT GLOBAL CONCEPT excelled was in the printing of customized souvenirs and packaging materials. Souvenirs, such as branded T-shirts, caps, and bags, were popular requests from clients who wanted to distribute promotional items at events or as corporate giveaways. The following steps were involved:
    Souvenir Design: Clients would often request personalized designs for T-shirts, mugs, and bags. I learned to adapt their branding requirements into practical design formats. This included selecting fabric-friendly designs, choosing colors that would stand out, and ensuring the logo or slogan was placed appropriately on the item.
    Packaging Customization: The packaging for souvenirs is as important as the product itself. I worked on customizing boxes, bags, and wraps for products, ensuring that the packaging reflected the brand’s identity. This often involved printing the company logo and brand colors on the packaging material, which required careful consideration of size and durability.
PRINTING OF JOTTERS
Printing customized jotters for clients was another aspect of fabric and branding services at DLIGHT GLOBAL CONCEPT. Jotters, which are small notebooks or notepads, are often used for corporate giveaways or promotional events. My tasks included:
    Designing Covers: I learned how to design the front cover of the jotters, incorporating the client’s branding and logo. The design had to be attractive and functional, often including space for contact details, slogans, or event-specific messages.
    Selecting Paper and Binding: The quality of paper used in the jotter significantly affects its final product. I worked with different paper textures and weights, as well as binding options such as spiral, glued, or stitched. Ensuring durability while maintaining an appealing design was essential for creating a quality finished product.
    Final Printing: After designing the covers and selecting paper for the internal pages, the next step was printing. I operated the printing presses to ensure the jotter’s final product was delivered to the client in pristine condition.
PRINTING OF FLYERS
Flyers are a crucial element of promotional marketing and event promotion. I gained practical experience in the creation and printing of flyers, which included:
    Designing Layouts: Clients would provide information about an event, product, or service, and I would create an attractive flyer that communicated the essential details. Flyers had to be visually compelling and easy to read, so I carefully considered typography, images, and the use of color.
    Selecting Paper and Finishing: Flyers could be printed on a variety of paper stocks, ranging from glossy finishes to matte. I learned how to select the appropriate material based on the client’s budget, intended use, and the design style.
    High-Volume Printing: Given the nature of flyer distribution, large volumes needed to be printed quickly. I operated high-speed printing presses, ensuring that each flyer met quality standards while maintaining cost-effectiveness.
















CHAPTER FOUR
CHALLENGES, CONCLUSION AND RECOMMENDATION
4.1	CHALLENGES ENCOUNTERED DURING MY SIWES PROGRAMME
1. Distance from my home to my place of attachment.
2. Lack of payment from the ITF.
3. Lack of Transport Fare.
4. Traffic Congestion
5. Discrimination between Polytechnic Students and University.
4.2	CONCLUSION
I give God all the glory for his grace for making me to finish the SIWES programmed without any problem and also thanks go to the Public administartion Department of Kwara State Polytechnic, Ilorin. Also, I am not ungrateful to the contribution of Delight Global Concept. So I thank God for his wonderful knowledge and wisdom given to me.
Finally my appreciation goes to ITF office for organizing this programme.
4.3	RECOMMENDATIONS
I will suggest that the ITF should keep the SIWES program going so that students in the higher institution of learning can gain more practical experience which will prepare them ahead of the labour market demands.
I will also like to recommend Delight Global Concept to student for SIWES programme. They are just not training student only on computer, but to grace the challenges out there and also their career, for them to know what Information Technology (IT) is all about. They give the right IT skill.
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