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CHAPTER ONE
INTRODUCTION
 The Industrial Training Fund (ITF) and the Students Industrial Work Experience Scheme (SIWES) are two programs in Nigeria that are aimed at enhancing the practical skills and experience of students and graduates in various fields. Here is a brief overview of each program:
1.  Industrial Training Fund (ITF): The ITF is a Nigerian government agency established in 1971 with the mandate to promote and encourage the acquisition of skills in industry and commerce. The ITF provides training opportunities, funding support, and other incentives to help improve the skills of the Nigerian workforce. Employers are required to contribute a percentage of their payroll to the ITF, which is then used to fund training programs and initiatives.
2. 	Students Industrial Work Experience Scheme (SIWES): The Students Industrial Work Experience Scheme (SIWES) was established in Nigeria in 1973 by the Industrial Training Fund (ITF) in collaboration with academic institutions and industries. ISIWES is a program initiated by the Nigerian government in collaboration with various industries to provide students in higher education institutions with practical work experience related to their field of study. Under SIWES, students are required to undergo a mandatory industrial training period in a relevant organization for a specified duration. The aim is to expose students to real-world work environments, enhance their practical skills, and prepare them for future employment.
Both the ITF and SIWES play crucial roles in bridging the gap between academic knowledge and practical skills, thereby improving the employability of graduates and contributing to the overall development of the Nigerian workforce.
OBJECTIVE OF THE STUDENT WORK EXPERIENCE SCHEME 
1. Help students gain practical experience in real workplaces related to their studies.
2. Improve students' skills and readiness for jobs after graduation.
3. Show students how industries work and what it's like to work in them.
4. Encourage cooperation between schools and industries.
5. Inspire students to think like entrepreneurs and explore career options.
6. Support students in developing professionally by learning from industry experts.
7. SIWES helps students get ready for the working world by giving them hands-on experience and practical skills they can use in their future careers.
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CHAPTER TWO 
2.0	LOCATION AND BRIEF HISTORY OF CROWN FM
Eko FM was established in 1997 as the sister station of Radio Lagos. Eko FM was created to provide information to Yoruba people. Many Lagosians rely on this channel to keep them updated, as it broadcasts in both English and local languages. The government's reach is enormous, and critical messages are sent to the public. The current General Manager of Eko FM 89.7 is Mr. Olajide Isiaka Lawal
2.1 	OBJECTIVES OF EKO FM
i. To be the channel transforming the world through broadcasting by upholding our heritage using global best practice.
ii. To raise and sustain a television station that promotes stakeholders mutual relation and agreement through professionalism and innovative quality programming.
iii. To put information and classic entertainment music at listener’s fingertips
iv. To enable audience to be aware/involve in certain issue.
v. To make a tour to the station’s site in the cyberspace presents a programming promise that is focused on a package of culture that is rich in local content, news, education and youth entertainment.
2.2	DEPARTMENTS IN EKO (89.7) FM 
	Structurally, Management in Eko FM is not too different from what is obtained in other radio stations of its status. 



The Station Management Structure goes thus:
Board of Directors

General Manager

Head of Departments

Admin| Accounting| Marketing| Engineering|Programmes|Production|News (Yor&Eng)
The station has the following departments: 
Administrative Department 
This department is headed by an Administrative Officer. It is the department that handles all administrative and personnel matters like keeping of files & documents, recruitments, placements, welfarism, organizing, & supervising. It has the personnel records of all the workers of the radio station. It also handles SIWES placements as prospective industrial trainees submit their letters of introduction/application to the Administrative Department and signs their log books there.  
Accounts Department 
This department is headed by an accountant. It handles all financial transactions which include receipt and lodgment of cash in the company’s bank account. It deals with budgeting, payment of staff salaries on monthly basis as well as reconciliation of income and expenditure. The department also makes recommendation to the station on financial issues.
Marketing Department 
The department is in charge of income generation for the radio station and is headed by a Marketing Officer. It is one of the main hubs of the outfit. It serves as the link between the station and its various clients and presenters within and outside the state/town. Negotiation and payment for jingles, scripts, sponsored programmes, political broadcasts, adverts and public service announcements are made in the marketing department. The department also relate with advertising agencies to secure major sales of popular products, as well as the scheduling of such adverts and programmes for broadcast.
[bookmark: _GoBack]Engineering Department 
Here we have the studio engineers and technicians that ensure that broadcast signals are transmitted to the audience. It is a very essential and sensitive section in any broadcast station. The department also oversees power related issue, and every other technical challenge, including audio production, outside broadcasting, among ohterss.
Programmes Department:
The Programmes & Production department is headed by a Programme Officer who is in charge of programme schedules. He/ She determines what programmes goes on air at a particular time. He/ She allocates air time for programmes. He/ She coordinates the studio officers and supports the continuity announcer on duty. The programme department also ensured that the code of ethics as directed by the National Broadcasting Cooperation are followed during programmes to avoid sanctioning from the body. 
News and Current Affairs Department 
This department sees to the soughing, reporting, editing and presentation of news bulletins. The department are also in charge of all the current affairs programmes on the station. The provide up-to-date information to listeners about day-to-day affairs on political matters, governance, governmental agencies and policies, educational, entertainment, foreign scene, business and financial updates, sports, among others. The newsroom has two news desks: English (which shields the pidgin news as well) and Yoruba news desks.

CHAPTER THREE 
REPORT OF EXPERIENCE
3.1	MY EXPERIENCE 
My attachment to the establishment of training was a great and excellent one.
During my SIWES program, I was posted to various Department in the Eko FM and they are; the studio, the Marketing Department, the new and current Affairs Department, and the Administrative.
Studio 
This is the department that disseminates all the information to a large heterogeneous audience. For the news to be cast or any programs on air; it must go through the studio department. I was posted to the studio once during my training. I was informed of the rules and conditions that guide the studio and why we don't eat, or drink anything in the studio. In the studio I learned how to control the console and how to use the fader. I was taught how to sign in and out of programs. 
Marketing Department 
The Marketing department plays a critical role in attracting and retaining audiences, advertisers, sponsors, and partners to support the business operations of the media company. It a place where advert, jingle are being produced before it goes on air. During my SIWES I had the opportunity to be posted to the marketing department twice, and during this time I learnt the department is where the business aspects of the organization is discussed and settled, not only that this is the department that deals with any jingle.
  

News & Current Affairs department 
Deals with punctual and factual account of an event that is great importance to a meaningful member of people through a suitable demand at a particular time. In this department, I was taught a lot of different activities starting from sourcing of News to news casting in the English Desk. The activities in this department are as follows. 
Sourcing for news: Sourcing of news is about gathering news either from the internet e.g guardian, punch, etc press release or interviews. It also includes searching for local news,                                                                                                                                                                                                               Foreign news, sport or business news stories. I was trained on how to source for news and how search for current news.
News compilation: This is the layout of arranging news depending on types of news you are preparing for. This is also known as the highlighting of news stories. I was trained on how to arrange or compile news. 
News Editing: News editing refers to the process of selecting, preparing, and revising news content to be published or broadcast. This includes: Evaluating stories and deciding which ones to cover, Writing headlines and summaries, and Editing copy for clarity, accuracy, and style. I edited many news during my SIWES program. I was trained how to use headline to form newsreel and how to change press releases into news story. I was opportune to edit news in the newsroom Department and the news I edited was used as broadcast news by the station. 
Translation to Yoruba language: This is when news story from English language is being translated to Yoruba language. I was trained on how to translate news into Yoruba language.
News casting: Dry run is the first stage to pass through before casting news. I was opportune   to cast news several times both in Yoruba and English. 


Administrative Department 
This department deals with the planning, organizing of an organization. The department handles the records keeping, caters for personal issue, training of staff and employment of new staff. I was examined on how to administrate Crown FM or an organization.


CHAPTER FOUR
ACTUAL WORKDONE WITH EXPERIENCE GAINED 
4.1	COVERING OF EVENTS 
Writing about live events such as meetings, press conferences, and speeches can be tricky even for seasoned reporters. Such events are often unstructured and even a bit chaotic, and the reporter, on deadline, has to make sense of what happened and present it in a story that has structure, order, and meaning. Not always easy. Here are some basic do's and don'ts for good reporting of live events:
FIND YOUR LEAD
The lead of a live event story should center on the most newsworthy and interesting thing that occurs at that event. Sometimes that's obvious: If a congressional leader announces a vote to raise income taxes, chances are that's your lead. But if it's not clear to you what's most important, or even what just happened, after the event interview knowledgeable people who can give you insight and perspective. It may be something you didn't even fully understand or a combination of a few things. Don't be afraid to ask.
AVOID LEADS THAT SAY NOTHING
Whatever the story—even a boring one, and sometimes those happen, find a way to write an interesting lead. "The Centerville City Council met last night to discuss the budget" does not pass muster, nor does, "A visiting expert on dinosaurs gave a talk last night at Centerville College."
Your lead should give readers specific information about something interesting, important, funny, or catchy that happened or was said. For example, "Members of the Centerville town council argued bitterly last night over whether to cut services or raise your taxes." Or, "A giant meteorite was probably responsible for the extinction of dinosaurs 65 million years ago, an expert said last night at Centerville College."
WATCH FOR THE UNEXPECTED
No matter how it was sold, sometimes what you expected would be the most important story of a live event turns out to be dull: a non-event. Perhaps a side story—a protest or something said unexpectedly by someone noteworthy—rises to center stage and becomes the better story. Grasp it. Keep your ears and eyes tuned and your mind open. Be willing to shift your focus, start over and reorganize.
DON'T COVER EVENTS CHRONOLOGICALLY
When enthusiastic newbie reporters cover their first live events, they often feel an urge to tell their readers everything: Afraid of missing something important, they cover the event as it happens, from beginning to end, starting with the roll call and the approval of the minutes. This is a classic mistake that most reporters quickly learn to avoid.
INCLUDE PLENTY OF DIRECT QUOTES​
Good direct quotes are like a spice in a dish: They take the readers right there on the spot, give them a sense of the person who is speaking, and lend the story flavor, energy, and music. They also lend authoritativeness and credibility to stories involving public officials (whose career a quote can break). So, great quotes are essential to the fabric of a great story.
ADD COLOR AND LEAVE OUT THE BORING STUFF
Remember, you're a reporter, not a stenographer. You're under no obligation to include in your story absolutely everything that happens at an event. If the school board members discuss the weather, it's probably not worth mentioning (though if it's all they discuss, that might be a good story). On the other hand, you are your readers' eyes and ears: Color that gives the reader a sense of the scene can take your story from ordinary to memorable. Report with your senses.

4.2	PHOTO NEWS AND CAPTIONS 
Photo captions are often the first elements of a publication to be read. Writing photo captions is an essential part of the news photographer’s job. A photo caption should provide the reader basic information needed to understand a photograph and its relevance to the news. It should be written in a consistent, concise format that allows news organizations to move the photo to publication without delay.
WRITING CAPTIONS
In most photo captions, the first sentence identifies the people and place in the photograph, and the date and location where it was taken. The second (and perhaps third) sentence should provide contextual information to help readers understand what they are looking at. The exact format for captions varies from publication to publication, but a basic photo caption should:
Clearly identify the people and locations that appear in the photo. Professional titles should be included as well as the formal name of the location. SPELL NAMES CORRECTLY (check against the spellings in the article if necessary). For photographs of more than one person, identifications typically go from left to right. In the case of large groups, identifications of only notable people may be required and sometimes no identifications are required at all. Your publication should establish a standard for its photographers.

CHAPTER FIVE
5.0	CONCLUSION
This industrial training has afforded me the basic practical and theoretical knowledge that I may not have gotten from the lecture room. It also gave me the opportunity to have a feel of what it would be like after graduation when I start working.
What made learning faster for me apart from the theoretical background I had in school. I was also shown recognition and was loved by everyone due to my hard work. Other benefits included opportunity to observe is access to the recording studios. I never for once was useless at the TV station during my SIWES because there is access to the internet which facilitated my work, research, had opportunity of accessing social network, sites, blogs and so on.
Finally the internship has bridged the gap between academic theory and practical and has built a good degree of confidence especially in my abilities to perform. It has also given me a first-hand experience of the entire broadcast media especially TV.  I can confidently say that the experience gotten from this training was a worthwhile experience.
5.1	RECOMMENDATION
In case of next time, I.T supervisors should try their best in visiting I.T students to know how they are faring and observe them rather than not going at all or just visit once.
Also, SIWES supervisors should see to ensuring students go out on their fields by making it mandatory for every organizations.
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