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CHAPTER ONE
1.1 INTRODUCTION TO SIWES
Students Industrial Work Experience Scheme (SIWES) is a Skills Training Program designed to prepare and expose Students of Universities, Polytechnics, Colleges of Technology, Colleges of Agriculture and Colleges of Education for the Industrial Work situation they are likely to meet after graduation. The Scheme affords Students the opportunity of familiarizing and exposing themselves handling equipment and machinery that are usually not available in their institutions.
1.2 HISTORY OF SIWES
The Students’ Industrial Work Experience Scheme (SIWES) was initiated in 1973 by the Federal Government of Nigeria under the Industrial Training Fund (ITF) to bridge the gap between theory and practice among products of our tertiary Institutions. It was designed to provide practical training that will expose and prepare students of Universities, Polytechnics, and Colleges of Education for work situation they are likely to meet after graduation.
Before the establishment of the scheme, there was a growing concern among the industrialists that graduates of institutions of higher learning lacked adequate practical background studies preparatory for employment in industries. Thus the employers were of the opinion that the theoretical education going on in higher institutions was not responsive to the needs of the employers of labour.
As a result of the increasing number of students’ enrolment in higher institutions of learning, the administration of this function of funding the scheme became enormous, hence ITF withdrew from the scheme in 1978 and was taken over by the Federal Government and handed to National Universities commission (NUC), National Board for Technical Education (NBTE) and National Commission for Colleges of Education (NCCE). In 1984, the Federal Government reverted back to ITF which took over the scheme officially in 1985 with funding provided by the Federal Government.
1.3 OBJECTIVES OF THE PROGRAMME
The specific objectives of SIWES are to:
· Provide placements in industries for students of higher institutions of learning approved by relevant regulatory authorities (NUC, NBTE, NCCE) to acquire work experience and skills relevant to their course of study
· Prepare students for real work situation they will meet after graduation.
· Expose students to work methods and techniques in the handling of equipment and machinery that may not be available in schools.
· Make transition from school to the labour market smooth and enhance students’ conduct for later job placement
· Provide students with the opportunity to apply their knowledge in real life work situation thereby bridging the gap between theory and practice
· Strengthen employer involvement in the entire educational process and prepare students for employment in industry
Promote the desired technological knowhow required for the advancement of the nation.
1.4	OBJECTIVES OF ESTABLISHMENT
· To provide optimum and individual care for customers.
· To develop recognition for customer needs for privacy and preservation of dignity.
· To maintain good relationship with customer, relations and the community through health education.
· To provide training for students.
· To ensure both the well-being of our customers
CHAPTER TWO
WEEK1 
We were been introduced to various departments in the organization i.e Accounting department, production sales and advertisement department and some of the material used in the production 
WEEK 2
Customer Service and Sales are two critical aspects of any business that are closely related but serve distinct roles. While they both aim to satisfy customer needs, they have different focuses and responsibilities. However, when integrated properly, they can work synergistically to enhance customer experience, drive revenue, and increase brand loyalty.
WEEK 3
STROCKING AND RESTROCKING: Stocking refers to the process of placing or replenishing products or goods onto shelves, display areas, or storage locations in a retail store, warehouse, or distribution center. This is done to ensure that there is enough inventory available for customers to purchase or for use in production. While RESTROCKING: Restocking refers to the act of replenishing products that have been sold or consumed. It's essentially the process of refilling stock that has been depleted from shelves, storage areas, or inventory.
WEEK 4
Advertisement of Goods refers to the process of promoting products or services to potential customers with the aim of increasing sales, raising brand awareness, and influencing consumer behavior. Effective advertising not only highlights the features and benefits of a product but also creates an emotional connection with the audience, encouraging them to take action—whether it's making a purchase, signing up for more information, or simply sharing the message.
WEEK 5
Marketing strategies are essential plans and approaches businesses use to promote their products, attract customers, and increase sales. A strong marketing strategy helps a business reach its target audience efficiently, differentiate itself from competitors, and create long-term brand value. Below are some key marketing strategies that can help businesses grow:
WEEK 6
Store display refers to the way products are presented and arranged in a retail environment. The goal is to attract customers, enhance their shopping experience, and ultimately drive sales. A well-executed store display can capture attention, create a memorable experience, and encourage impulse purchases.
WEEK 7
An Inventory Management System (IMS) is a tool or software that helps businesses track, manage, and control their inventory—whether that involves raw materials, finished products, or supplies. The primary goal of an IMS is to ensure the right products are available at the right time, minimizing stockouts and overstocking, and optimizing stock levels to meet customer demand.
WEEK 8
Sales promotion refers to a marketing strategy aimed at boosting the sales of a product or service in the short term by offering incentives or special deals to customers. These promotions are typically time-limited and designed to create urgency, attract new customers, and encourage repeat purchases. The goal is to increase brand awareness, enhance customer loyalty, and ultimately drive sales.



2.1. PRECUATION TAKEN IN CLOTHING STROCK
When managing a clothing store, it’s essential to take certain precautions to ensure the safety of the store, protect the products, and create a pleasant shopping environment for customers. Here are some key precautions that should be taken in a clothing store:
1. Product Care and Protection:
· Handling Clothing: Be cautious while handling clothing to avoid damage such as wrinkles, tears, or fabric snags. Ensure that staff members are trained in properly folding and hanging garments.
· Storage: Keep clothes in a well-organized manner. Use garment bags or protective covers for delicate fabrics (like silk or wool) to prevent dust, dirt, or stains. Ensure garments are stored in a clean, dry area to avoid mildew or moisture damage.
· Tagging and Labels: Use clear and secure tagging for pricing and security purposes. Ensure that tags are placed in non-damaging areas to avoid leaving marks or holes on clothing.
2. Safety Precautions:
· Fire Safety: Ensure that the store complies with local fire safety regulations. This includes having fire extinguishers in accessible locations, clear escape routes, and conducting fire drills for staff.
· Electrical Safety: Regularly check electrical equipment, such as lighting, signage, and air conditioning, to avoid malfunctions or hazards. Use proper wiring and avoid overloading power outlets.
· Slip and Fall Prevention: Keep floors clean and dry to prevent slips, trips, or falls. Place warning signs when floors are wet (e.g., after mopping) and regularly inspect the flooring for potential hazards.
· Emergency Exits: Ensure emergency exits are not blocked, and that all staff members know the location of exits, emergency equipment, and the procedures in case of an emergency.
3. Inventory Management:
· Stock Control: Regularly monitor stock levels to prevent stockouts or overstocking. Keep track of product expiry dates (if applicable, such as for seasonal items or limited-edition collections) to avoid unsellable merchandise.
· Organized Stockroom: Maintain an organized stockroom to prevent items from being damaged due to disorganization or mishandling. Group similar items together and clearly label shelves.
· Theft Prevention: Use security systems like cameras, mirrors, and security tags to deter theft. Regularly train staff to be vigilant and recognize suspicious behavior. Ensure that items such as small accessories or high-value products are securely displayed or monitored.
4. Cleanliness and Hygiene:
· Regular Cleaning: Keep the store clean and well-maintained, from the sales floor to the fitting rooms. Ensure that garments on display are clean, free of dust, and properly arranged.
· Fitting Room Hygiene: Clean fitting rooms regularly to provide a comfortable environment for customers. Make sure that mirrors, floors, and hooks are free of dust and dirt. Offer disposable seat covers or sanitizing wipes for customers’ comfort.
· Air Quality: Maintain good ventilation to ensure air quality remains fresh. Poor air circulation can lead to a stuffy store, which can negatively impact the shopping experience. Use air fresheners or air purifiers to keep the environment inviting.

5. Customer Safety and Comfort:
· Customer Assistance: Ensure staff are always available to assist customers, especially in high-traffic areas. This helps prevent customers from feeling frustrated or overwhelmed when shopping.
· Social Distancing (if applicable): In light of recent health concerns, maintain social distancing measures, limit the number of customers in-store, and provide hand sanitizing stations. Clean high-touch areas like door handles, checkout counters, and shopping baskets frequently.
· Security Concerns: Keep valuable or easily stolen items, such as wallets or jewelry, behind a counter or in secure glass displays to minimize theft risk.
6. Employee Training:
· Customer Service: Train employees in good customer service practices, including greeting customers, offering assistance, and handling returns or complaints. A well-trained team creates a positive shopping atmosphere and builds brand loyalty.
· Emergency Protocols: Ensure all staff are trained in emergency procedures, including handling situations like fire drills, medical emergencies, or evacuations.
· Product Knowledge: Equip employees with in-depth knowledge of the products you sell so they can answer customer questions about fabrics, sizes, care instructions, and style advice.
7. Display Precautions:
· Avoid Overcrowding Displays: Keep displays neat and organized to allow easy access for customers. Avoid overcrowding shelves or racks, as this can create an unappealing and frustrating shopping experience.
· Proper Lighting: Use the right lighting to highlight key products without being too harsh or too dim. Proper lighting also adds to the aesthetic of the store and ensures that customers can properly see the clothing.
· Seasonal Adjustments: Make sure to update store displays according to seasons, trends, and promotions. This keeps the store fresh and relevant while creating excitement around new arrivals or sales.
8. Returns and Exchanges:
· Clear Return Policy: Have a clear return and exchange policy that customers understand. Ensure staff are trained to handle returns and exchanges with professionalism and efficiency.
· Product Condition: Ensure that returned items are checked for damage before being put back into inventory. Items should be properly steamed or cleaned before being resold.
9. Security Systems:
· Surveillance Cameras: Install cameras throughout the store, including entrances, exits, and high-value product areas. This helps prevent theft and ensures security.
· Alarm Systems: Consider using electronic article surveillance (EAS) systems, such as security tags or gates, to alert staff of any potential theft.







CHAPTER THREE
3.1	SOME EQUIPMENT AND THEIR USES IN THE CLOTHING STROCK
In a clothing store, various equipment is used to ensure smooth operations, enhance the shopping experience, and maintain product quality. Here’s a list of common equipment found in clothing stores along with their uses:
1. Garment Racks:
· Use: Garment racks are used to display clothing for customers. They come in various styles, such as wall-mounted, rolling, or double-tiered, and help to keep clothes organized and easily accessible.
· Types: Freestanding racks, adjustable racks, circular racks, and display racks for seasonal collections or promotions.
2. Hangers:
· Use: Hangers are essential for displaying clothes, especially garments like jackets, shirts, dresses, and trousers. They help prevent clothes from becoming wrinkled and keep them in good shape.
· Types: Wooden, plastic, velvet-coated, or padded hangers depending on the type of garment being hung.
3. Mannequins:
· Use: Mannequins are used for displaying clothes in a visually appealing way. They are typically placed in windows or in high-traffic areas to showcase outfits or new arrivals.
· Types: Full-body mannequins, torsos, bust forms, or child-sized mannequins.
4. Shelving Units:
· Use: Shelving units help store folded items like sweaters, jeans, and t-shirts. They maximize floor space and keep products organized for easy customer access.
· Types: Wall-mounted shelves, free-standing units, or display shelves for specific collections.
5. Point of Sale (POS) System:
· Use: A POS system is used for processing sales transactions, managing inventory, tracking customer purchases, and generating sales reports. It’s essential for maintaining efficient checkout processes.
· Types: Desktop POS systems, mobile POS (using tablets or smartphones), and integrated systems with barcode scanning.
6. Cash Register:
· Use: A traditional cash register is used to handle cash transactions, print receipts, and manage change. It’s a staple for smaller retail stores.
· Types: Manual cash registers or digital/electronic registers integrated with POS systems.
7. Barcode Scanners:
· Use: Barcode scanners are used to quickly and accurately read product barcodes during sales transactions or stock management, allowing for faster checkout and inventory tracking.
· Types: Handheld scanners, fixed scanners, or wireless scanners.
8. Steamers and Irons:
· Use: Steamers and irons are used to remove wrinkles from clothes, ensuring they look neat and presentable for customers. Steaming is gentler on fabric than ironing and is commonly used for delicate items.
· Types: Handheld steamers, commercial-grade steamers, or traditional irons.


9. Clothing Tags and Labeling Machines:
· Use: Labeling machines are used to attach price tags, care instructions, or size labels to clothing. Accurate labeling is important for customer information and stock control.
· Types: Tagging guns, inkjet label printers, or label applicators.
10. Fitting Room Equipment:
· Use: Fitting rooms are equipped with mirrors, hooks, lighting, and stools to allow customers to try on clothing comfortably. It's essential to ensure that fitting rooms are clean, well-lit, and stocked with accessories such as hooks for items.
· Types: Full-length mirrors, portable mirrors, or custom-built fitting room displays with hooks and shelves.
11. Display Tables:
· Use: Display tables are used for showcasing folded clothing items such as t-shirts, jeans, or accessories. They help organize merchandise and make it easy for customers to browse.
· Types: Rectangular, round, or square tables made from wood, metal, or glass, often used for showcasing featured products or promotions.
12. Security Systems (CCTV and EAS Systems):
· Use: Security cameras (CCTV) help monitor the store for theft or suspicious activity. EAS (Electronic Article Surveillance) systems are used to prevent theft by attaching security tags to items that trigger alarms at the store entrance if not deactivated at checkout.
· Types: CCTV cameras (dome, bullet, or PTZ), EAS security tags and deactivators, alarm gates at store exits.



13. Shopping Carts or Baskets:
· Use: Shopping carts and baskets allow customers to carry clothing and other items while they shop. These are essential for larger stores to accommodate customers’ purchases.
· Types: Handheld baskets, small-sized shopping carts, or larger carts for big-box stores.
14. Display Cabinets and Glass Cases:
· Use: Display cabinets and glass cases are used for showcasing smaller, high-value items such as accessories, jewelry, or limited-edition products. They help keep items secure while still visible for customers to admire.
· Types: Lockable glass cases, open-fronted display cabinets, or multi-level display units.
15. Storage Bins and Baskets:
· Use: Bins and baskets are used to store smaller items like socks, scarves, or accessories. They help keep the store organized and easy to navigate.
· Types: Plastic bins, wicker baskets, or fabric storage bins for different types of clothing.
16. Delivery and Stocking Equipment (Trolleys, Pallet Jacks):
· Use: Trolleys, pallet jacks, or dollies are used to transport bulk stock from the stockroom to the sales floor. This makes the process of restocking faster and more efficient.
· Types: Hand trolleys, flatbed carts, or hydraulic pallet jacks.
17. Digital Price Displays (for Sale Tags or Promotions):
· Use: Digital price tags are used to display the price of items on shelves or hanging displays. They can be easily updated remotely to reflect price changes or promotions.
· Types: Electronic shelf labels (ESLs) with digital price displays and barcode scanning integration.

18. Floor Mats:
· Use: Floor mats are used at store entrances to prevent dirt from being tracked into the store. They also help create a cleaner shopping environment and prevent slips.
· Types: Entrance mats, anti-fatigue mats for checkout areas, or decorative mats.
19. Air Conditioners or Fans:
· Use: Climate control is essential in keeping the store comfortable for both customers and employees. Air conditioners or fans are used to regulate the store’s temperature, especially during hot weather.
· Types: Wall-mounted or floor-standing air conditioners, ceiling fans, or portable cooling units.
20. Point-of-Sale (POS) Accessories:
· Use: These include receipt printers, cash drawers, and barcode scanners that complement the main POS system, ensuring smooth and efficient transaction processes.
· Types: Thermal printers for receipts, coin and cash drawers, and receipt roll paper.









CHAPTER FOUR

4.1	ACCOUNTING DEPARTMENT
is a division within a company responsible for managing and overseeing the financial activities and records of the organization. Its main role is to ensure accurate and timely recording, analysis, and reporting of financial transactions, as well as maintaining compliance with financial regulations and standards. The accounting department plays a key role in providing financial insights that support business decisions, financial planning, and overall company management.
4.2 PRODUCTION DEPARTMENT
is a division within a company responsible for the manufacturing, creation, or assembly of products. Its primary role is to turn raw materials or components into finished goods that meet quality standards, specifications, and customer demand. This department oversees the entire production process, from planning and sourcing materials to final production and distribution.
4.3	SALES DEPARTMENT/ADVERTISEMENT
is a division within a company responsible for selling products or services to customers, managing customer relationships, and driving revenue growth. Its primary goal is to generate sales by engaging with potential customers, understanding their needs, presenting solutions, and closing deals. The sales department works closely with other teams like marketing, customer support, and product development to ensure that the company's offerings align with customer demand and market trends.
CHAPTER SIX
5.0 CONCLUSION AND RECOMMENDATIONS
5.1 CONCLUSION
	Having passed through the SIWES training, have been able to discover and explore different things about the microbial world; therefore, its usefulness cannot be over – emphasized. The interesting part of this is that the field of microbiology has gotten answer to most of the infection and disease affecting the world. For the few infections that has not been diagnosed, precautionary measures that can be taken against it has been discovered. The only section left is for people should come out of their ignorance and go for medical check – up instead of relying on self – medication and visiting unqualified practitioners, if people could visit hospitals or health – centers frequently and follow the treatments given to them, mortality rate will drastically be reduced and the health status of the nation will be promoted.
	More importantly I have been able to see the various prospects available in the field and also the various challenges that call for quick attention. Indeed, the industrial training program has been impactful; it was never a waste of time and energy.

5.2          RECOMMENDATIONS
The effort of the industrial training fund (ITF) was recommended for bringing up this programme known as student industrial work scheme (SIWES). This has paved way for self practice of the theoretical works that have been taught during lectures.
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